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Report description:

The global proteomics market is projected to reach USD 65.78 billion by 2030 from USD 36.32 billion in 2025, at a CAGR of 12.6%
from 2025 to 2030. Rising use of proteomics in oncology, immunology and other complex diseases is pushing higher routine
demand for protein profiling across global labs. Pharma and biotech teams are expanding biomarker programs and running larger
translational cohorts, which increases throughput needs for LC-MS workflows, targeted panels, and standardized sample
preparation.
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"The immunoassay reagents segment accounted for the largest share by reagent in the proteomics market in 2024"

Based on reagent, the proteomics market is segmented into, protein microarray reagents, spectroscopy reagents, X-ray
crystallography reagents, chromatography reagents, electrophoresis reagents, immunoassay reagents, and protein fractionation
reagents. The immunoassay reagents dominated the reagent segment; however spectroscopy reagent is anticipated to grow at
significant CAGR during the forecast period. Factors like growing use of mass spectrometry-based techniques, development of
high-throughput mass spectrometry techniques, increasing interest in personalized medicine and biomarker discovery are likely to
drive the segmental growth.
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"The biopharmaceutical companies segment accounted for the largest share by end user segment in the proteomics market in



2024"

Based on end user, the proteomics market is segmented into hospitals, clinical laboratories, biopharmaceutical companies,
academic & research institutes, and other end users. The biopharmaceutical companies segment dominated the proteomics
market owing to the rising focus of pharma giants on core activities like increasing R&D for the discovery and development of new
molecules.

"The Asia Pacific region is growing at the highest CAGR in the proteomics market from 2025 to 2030."

Geographically, the proteomics market is segmented into North America, Europe, Asia Pacific, Latin America, the Middle East and
Africa. In 2023, North America accounted for the major share of the proteomics market. The Asia Pacific region is likely to grow at
significant CAGR during the forecast period owing to various factors such as growing fields of proteomics and genomics research
in conjunction with an increase in funding toward research studies. Rising investment by biopharmaceutical companies, growing
research activity in the area of mAb-based therapeutics are likely to drive market expansion in the region.

The primary interviews conducted for this report can be categorized as follows:

-0By Company Type: Tier 1- 40%, Tier 2- 30% and Tier 3- 30%
-[By Designation: Directors- 20%, Managers- 10% and Others - 70%,
-[By Region: North America -35%, Europe -25%, Asia-Pacific -25%, Latin America -10%, and Middle East -5%.

List of Companies Profiled in the Report:
-OThermo fisher Scientific Inc (US)
-JAgilent Technologies, Inc. (US)
-OMerck KGaA (Germany)

-JDanaher Corporation (US)
-JWaters Corporation (US)

-[Bio-Rad Laboratories, Inc. (US)
-OBruker Corporation (US)

-JRevvity (US)

-Shimadzu Corporation (Japan)
-Olllumina Inc (US)

-JPromega Corporation (US)
-[Eurofins Scientific (Luxembourg)
-JQiagen (Netherlands)

-[ICharles River Laboratories (US)
-JProtagene (Germany)

-[ICreative Proteomics (US)

-JHoriba (Japan)

-JSengenics Corporation LLC (US)
-JLabvantage-Biomax GmbH (Germany)
-[Cell Signaling Technology, Inc. (US)
-[JFIOS Genomics (UK)

-JAzenta Life Sciences (US)
-IMedgenome (India)

-[Biognosys AG (Switzerland)
-JMacrogen Inc (South Korea)

Research Coverage:
This research report categorizes the proteomics market by Instrumentation Technology : Spectroscopy (Mass spectroscopy, NMR



spectroscopy, CD spectroscopy), Chromatography (High performance liquid chromatography, lon chromatography, Affininty
chromatography, Supercritical fluid chromatography), Electrophoresis (Gel electrophoresis, Capillary electrophoresis), Protein
Microarrays (Biochips, Microarray instruments), X ray Crystallography, Surface Plasmon Resonance , Protein fractionation, Other
intrumentation technologies; by reagent: Immunoassay reagents, spectroscopy reagents, chromatography reagents, protein
microarray reagents, X?ray crystallography reagents, electrophoresis reagents, protein fractionation reagents, other reagents; by
Service: Core proteomics services (Protein indentification services, Quantitative proteomics services, Protein characterization
services, Protein purification services, Protein separation services, Protein sequencing services, Custom assay services),
Bioinformatics services; by software: Bioinformatics Tools, Bioinformatics databases; by Application: Clinical Diagnostics (Cancer,
Infectious diseases, Diabetes, Neurological disorders, Autoimmune diseases, Cardiovascular diseases, Other clinical diagnostic
applications), Drug discovery & Development (Target discovery, Lead identification, Lead optimization, Preclinical studies), Other
applications; by End User: Biopharmaceutical Companies, Academic Institutes & Research Institutes, Hospitals, Clinical
laboratories, Other end users and by region (North America, Europe, Asia Pacific, Latin America, Middle East, and Africa). The
scope of the report covers detailed information regarding the major factors, such as drivers, challenges, opportunities, and
restraints, influencing the growth of the proteomics market. A detailed analysis of the key industry players has been done to
provide insights into their business overview, product portfolio, key strategies such as product launches, collaborations,
partnerships, expansions, agreements, and recent developments associated with the proteomics market. Competitive analysis of
top players and upcoming startups in the proteomics market ecosystem is covered in this report.

Key Benefits of Buying the Report:

The report will help market leaders/new entrants by providing them with the closest approximations of the revenue numbers for
the overall proteomics market and its subsegments. It will also help stakeholders better understand the competitive landscape
and gain more insights to better position their business and make suitable go-to-market strategies. This report will enable
stakeholders to understand the market's pulse and provide them with information on the key market drivers, restraints,
opportunities, and challenges.

The report provides insights on the following pointers:

Analysis of key drivers (Strong pull from oncology and proteogenomics programs, Growth in multi-omics), restraints (High total
cost of ownership), opportunities (Single-cell and low-input proteomics, Cloud and shared data platforms to accelerate discovery),
and challenges (Data volume, interpretation and bioinformatics bottlenecks) influencing the growth of the market.

-JProduct Development/Innovation: Detailed insights on newly launched products and services of the proteomics market
-OMarket Development: Comprehensive information about lucrative markets - the report analyses the market across varied regions.
-OMarket Diversification: Exhaustive information about new products, untapped geographies, recent developments, and
investments in the proteomics market

-JCompetitive Assessment: Thermo Fisher Scientific, Inc. (US), Danaher Corporation (US), Agilent Technologies, Inc. (US), Bio?Rad
Laboratories (US), Revvity (US), Illumina Inc. (US), Promega Corporation (US) and Charles River Laboratories (US), among others.
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