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Report description:

The North America cocoa market is expected to reach USD 13.55 billion by 2032 from USD 9.68 billion in 2024, growing with a
substantial CAGR of 4.4% in the forecast period of 2025 to 2032.

Market Segmentation:

North America Cocoa Market Segmentation, By Product Type (Cocoa Powder & Cake, Cocoa Butter, Cocoa Beans, Cocoa Liquor &
Paste, Cocoa Nibs, and Others), Nature (Conventional and Organic), Type of Cocoa (Forastero Cocoa, Trinitario Cocoa, and Criollo
Cocoa), Distribution Channel (Direct and Indirect), Application (Dietary Supplements, Food and Beverage, Beverage,
Pharmaceuticals, and Personal Care and Cosmetics), Country (U.S., Canada, Mexico) - Industry Trends and Forecast to 2032

Overview of North America Cocoa Market Dynamics:

Driver
-[Rising demand for chocolate and confectionery products

Restraint
-0JGrowing competition from alternative Ingredients in confectionery production

Opportunity
-OInnovation in cocoa-based functional and fortified food products

Market Players:

The key players operating in the North America cocoa market are:
-ONeogric Limited (Nigeria)

-Macofa Chocolate Factory (India)

-JToutan S.A (France)

-[JOlam International Limited (Singapore)



-OJBlommer Chocolate Company (U.S.)
-Deprama Cocoa (Indonesia)

-JPT GRAND KAKAO INDONESIA (Indonesia)
-Jaya Saliem Industri (Indonesia)
-JINDCRE S.A (Spain)

-JPT ANDOW NGENSOWIDJAJA (Indonesia)
-JINDOCOCOA (Indonesia)

-JGuan Chong Berhad (Malaysia)
-JECUAKAO GROUP LTD (Ecuador)
-[JCocoaCraft (India)

-(JSucden (France)

-[Cargqill, Incorporated (U.S.)

-JCocoa Processing Company Limited (Ghana)
-JUncommon Cacao (USA/Netherlands)
-JPuratos (Belgium)

-JECOM Agroindustrial Corp. Limited (Switzerland)
-[JKokoa Kamili (Tanzania)

-OBarry Callebaut (Switzerland)

-[JB Cocoa (Malaysia)

-[JCocoa Hub (Ghana)

-0Duc d'0O (Belgium)

-ONatra (Spain)

-JMONER COCOA, S.A. (Spain)

-[Pacari Chocolate (Ecuador)

-[lcam Spa (ltaly)

-JALTINMARKA (Turkey)
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