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Report description:

North America Packaged Fruit Juice Market is expected to reach USD 65,934,286.32 thousand by 2032 from USD 46,163,061.49
thousand in 2024, growing with a CAGR of 4.7% in the forecast period of 2025 to 2032.

Market Segmentation:

North America Packaged Fruit Juice Market, By Product Type (100% Pure and Blend), Nature (Organic and Conventional), Fruit
(Mixed Fruit and Single Fruit), Volume (201-300 ml, Up to 200 ml, Above 500 ml, 301-400 ml and 401-500 ml), Claims (Without
Claims and With Claims), Packaging (Carton, Bottles, Tetra Pack, Pouch and Others), Price (Mass, Premium and Luxury), End-User
(Household and Commercial), Distribution Channel (Stored-Based and Non-Store Based), Countries (U.S., Canada, Mexico )-
Industry Trends and Forecast to 2032

Overview of North America Packaged Fruit Juice Dynamics:

Drivers

-[Rising Health Awareness Boosts Demand For Natural Beverages

-JUrbanization And Fast Paced Lifestyle Fuels Need For Convenient, Ready-To-Drink Options

-JExpanding Retail Networks Increase Product Accessibility Worldwide

-JLonger Shelf Life Of Packaged Juices Enhances Their Demand

Restraint

-JHigh Sugar Content Concerns Reduce Consumer Trust

-JGrowing Preference For Fresh Juices Limits Demand

Opportunity

-JRising Demand For Organic And Clean-Label Juice Products

-JExpansion Into Emerging Markets Drives Future Sales Growth

-JFunctional Juices With Added Nutrients Attract Health-Conscious Consumers
Challenges

-[intense Market Competition Pressures Pricing And Margins

-[JSeasonal Fruit Availability Affects Consistent Production Supply

Market Players:



The key market players operating in the North America packaged fruit juice are listed below:
-JPepsiCo

-0The Coca?Cola Company

-{ITC Limited

-JTHE HAIN CELESTIAL GROUP, INC
-JRauch Fruchtsafte

-ODaburshop.

-[JEckes-Granini Group GmbH
-OWelch's

-[JParle Agro

-[Juhayna Food Industries

-(0Ocean Spray

-[JPfanner

-[JFlorida's Natural Growers, INC
-[Hector Beverages Private Limited.
-0Suja Life, LLC

-Jlkayu Foodlabs

-JTROPICANA PRODUCTS, INC
-0R.W. KNUDSEN FAMILY/TruRoots LLC
-JWingreens World.

-OValensina GmbH

-JColdpress

-JCAWSTON PRESS

-JLakewood Organic

-(The Berry Company
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20.20[]TROPICANA PRODUCTS, INC.[j374
20.20.1[JCOMPANY SNAPSHOT[]374
20.20.2[JPRODUCT PORTFOLIO[]374
20.20.3[JRECENT DEVELOPMENTS/NEWS[]377
20.21[TRUROOTS LLC[J378
20.21.1[JCOMPANY SNAPSHOT[]378
20.21.2[JPRODUCT PORTFOLIO[]378
20.21.3JRECENT DEVELOPMENTS/NEWS[]380
20.22[]VALENSINA GMBH[]381
20.22.1JCOMPANY SNAPSHOT[]381
20.22.2[JPRODUCT PORTFOLIO[]381
20.22.3JRECENT DEVELOPMENTS[]382
20.23WELCH'S[]383

20.23.1JCOMPANY SNAPSHOT[]383
20.23.2[JPRODUCT PORTFOLIO[]383
20.23.3JRECENT DEVELOPMENTS/NEWS[]386
20.24WINGREENS WORLD[]387



20.24.1[JCOMPANY SNAPSHOT[]387
20.24.2[JPRODUCT PORTFOLIO[]387
20.24.3[JRECENT DEVELOPMENTS/NEWS[]388
21[JQUESTIONNAIRE[]389

22[JRELATED REPORTS[]392
?

Scotts International. EU Vat number: PL 6772247784
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North America Packaged Fruit Juice Market
Market Report | 2025-08-01 | 350 pages | Data Bridge Market Research

To place an Order with Scotts International:

0 - Print this form

0 -Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User License $3500.00
Corporate Users License $4200.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number*

|
Address* City* | |
Zip Code* Country* | |
Date [2026-06-09 |

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com
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