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Report description:

The North America quinoa market is expected to reach USD 756.87 million by 2032 from USD 382.75 million in 2024, growing with
a substantial CAGR of 9.0% in the forecast period of 2025 to 2032.

Market Segmentation:

North America quinoa market Segmentation, By Type (Single and Tricolor), By Nature (Conventional Quinoa and Organic Quinoa),
By Product (Seeds, Flour, Flakes and Puffs), By Packaging Type (Bags, Pouches, Box, Jar and Others), By Distribution Channel
(Offline and Online), Country (U.S., Canada, Mexico) -Industry Trends and Forecast To 2032

Overview of North America Quinoa Market Dynamics:

Driver
-[Rising demand for gluten-free and plant-based foods

Restraints
-JHigh production costs limit large-scale commercial expansion

Opportunities
-JExpanding quinoa farming in Asia, Africa, North America, and Europe countries

Market Players:

The key players operating in the North America Quinoa Market are:
-JARDENT MILLS (U.S.)

-JAdinath Agro Industries (India)

-JApex International (India)



-[JAlter Eco Foods (U.S.)

-OMAATITATVA AGRO INDUSTRIES PRIVATE LIMITED (India)
-JPure Products (Hong Kong)

-JQuinoa Corporation (U.S.)

-[JSHILOH FARMS (U.S.)
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