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Report description:

Asia-Pacific Cereals Market is expected to reach USD 56,814,100.08 thousand by 2032 from USD 28,936,076.00 thousand in 2024,
growing with a CAGR of 8.9% in the forecast period of 2025 to 2032.

Market Segmentation:

By Product Type (Wheat, Rice, Maize (Corn), Barley, Oats, Rye, Sorghum, Millet, Quinoa, Buckwheat, Triticale, Fonio, Teff,
Amaranth, Kamut, and Others), Product Form (Whole Grains, Flour, Flaked Grains, Rolled Grains, Puffed Grains, Ground Meal,
Cracked Grains, Starch, Bran, Germ, and Others), Processing Level (Fortified, Dehusked, Polished, Pre-Cooked, Blended, Instant,
Sprouted, Roasted, Extruded, Partially Cooked, Micronized, Raw, Fully Cooked, Steamed, Seasoned, Sweetened, Coated and
Others), Consumption Format (Spoon-Eaten With Milk/Yogurt, On-The-Go Bars, Porridge, Dry Snack, Snack Packs, Ready-To-Cook,
Ready-To-Heat, Mix-In Ingredient, Beverage-Infused and Others), Product Category (Bakery Ingredients (Flour/Grain Blends),
Breakfast Cereals, Feedstock/Animal Feed, Cereal Snacks, Instant Cereal Mixes, Infant Cereals, Cereal-Based Meal Kits,
Brewing/Distilling Inputs and Others), Nature (Conventional and Organic), Category (GMO-BASED and NON-GMO Certified),
Functional Benefits (Vitamin-Fortified, High-Fiber, Low/No Sugar, High-Protein, Gluten-Free, Heart-Healthy, Probiotic/Prebiotic
Enhanced, Cholesterol-Lowering, Low Glycemic Index, Omega-3 Enriched, Low Fat, Allergen-Free, High-Iron, Low/No Salt,
Paleo-Friendly, Keto-Friendly, Vegan-Certified and Others) Shelf Life (Long-Term (Ambient Shelf-Stable), Medium-Term and
Short-Term (Perishable)), Packaging (Box, Pouch, Bag, Sachet/Stick Pack, Sack (Bulk), Jar, Tetra Pack / Aseptic Carton, Canister,
Drum, Eco-Packaging, and Others), Packaging Size (Small Packs (51G-250G), Medium Packs (251G-500G), Large Packs
(501G-1KG), Single Serve Packs (BELOW 50G), Extra Large Packs (1.1KG-2.5KG) and Bulk Packs (ABOVE 2.5KG)), Price Range
(Economy (UPTO USD 2.49), Mid-Range (USD 2.50-6.99) and Premium (USD 7.00 and ABOVE)), Distribution Channel (B2B and
B2C) - Industry Trends and Forecast to 2032

Overview of Asia-Pacific Cereals Market Dynamics:

Driver

-[JRising Demand For Nutritional And Functional Foods

-JUrbanization And Changing Lifestyles Boosting Ready-To-Eat Cereals

-JBoom In Protein?Enriched Cereals Meets Demand for Meal?Like Morning Options

-[JSurge Of Plant?Based and Functional Ingredients Driven By Health & Environmental Concerns



Restraint

-JFluctuating Raw Material Prices and Climate Risks
-0Growing Criticism Over Added Sugar and Processing
Opportunity

-fIncreasing consumer preference for high-fiber, low-sugar, and organically formulated cereals, driven by a heightened focus on
health, wellness, and clean-label ingredients.

-The rising shift toward plant-based dietary patterns is significantly influencing consumer preferences in the cereals market
-0Online grocery growth boosting cereal brands to sell directly, access consumer data, and provide subscription services

Challenge

-JChallenges such as logistics disruptions, customs regulations, and distribution inefficiencies across multiple regions, particularly
in emerging markets

-Oincreasing competition from granola, protein bars, smoothies, yogurt, and traditional ethnic breakfasts diminishing demand for
packaged cereals

Market Players:

The key market players operating in the Asia-Pacific Cereals Market are listed below:

-0?Bagrry's (India)
-J?KWALITY

-[J?Marico (India)
-J?Sanitarium (Australia)
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22.23.3[JRECENT DEVELOPMENT[]640
22.24[SEITENBACHER([]641
22.24.1[JCOMPANY SNAPSHOT[1641
22.24.2[]PRODUCT PORTFOLIO[]641
22.24.3[JRECENT DEVELOPMENTS/NEWS[]643
22.25[]SEVEN SUNDAYS[]644
22.25.1[JCOMPANY SNAPSHOT[]644
22.25.2[JPRODUCT PORTFOLIO[]644
22.25.3[JRECENT DEVELOPMENTS/NEWS[]647
22.26[]SURREAL UK[]648

22.26.1[JCOMPANY SNAPSHOT[]648
22.26.2[JPRODUCT PORTFOLIO[]648
22.26.3[JRECENT DEVELOPMENTS/NEWS[1649
22.27[THE HAIN CELESTIAL GROUP, INC.[]650
22.27.1[JCOMPANY SNAPSHOT[650
22.27.2[JREVENUE ANALYSIS[]650
22.27.3[BRAND PORTFOLIO[J651
22.27.4[RECENT DEVELOPMENTS/NEWS[]651
22.28[]THE QUAKER OATS COMPANY[]653
22.28.1[JCOMPANY SNAPSHOT[]653
22.28.2[JPRODUCT PORTFOLIO[]653
22.28.3[JRECENT DEVELOPMENTS/NEWS[]659
22.29[THE SILVER PALATE[]660
22.29.1[JCOMPANY SNAPSHOT[]660
22.29.2[JPRODUCT PORTFOLIO[660
22.29.3[JRECENT DEVELOPMENT[]660
22.30WEETABIX[]661

22.30.1[JCOMPANY SNAPSHOT[]661
22.30.2[JPRODUCT PORTFOLIO[]661
22.30.3[JRECENT DEVELOPMENTS/NEWS[]662
23[JQUESTIONNAIRE[]664



24[JRELATED REPORTS[]673
?
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