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Report description:

Europe nuts market is expected to reach USD 9.29 billion by 2032 from USD 6.17 billion in 2024, growing with a CAGR of 5.4% in
the forecast period of 2025 to 2032.

Market Segmentation:

Europe Nuts Market Segmentation, By Product Type (Tree Nuts, Ground Nuts, Hybrid/Other Nuts, and Others), Form (Whole,
Butter, Ground, Halves, Pieces, Qil, Milk, Paste, Cream, Roasted Pieces, Coated, Flour, Powder, Chopped, Sliced, Diced, Crushed,
Blanched Whole, Frozen, Spray-Dried, Encapsulated, and Others), Nature (Conventional and Organic), Processing Method (Raw,
Roasted, Salted, Blanched, Flavored, Unsalted, Glazed, Candied, Caramelized, Smoked Sprouted, Fermented, Freeze-Dried,
Pickled, Vacuum-Fried, Dehydrated, and Others), Grade (A Grade (Premium Export Quality), B Grade (Mid-Quality Domestic Use),
Broken Grade (Bakery & Confectionery Use), Oil-Grade, Industrial Grade, Rejected Grade (Animal Feed)), Shelf Life (<6 Months,
6-12 Months, 13-18 Months, 18 Months, and More Than 18 Months), Certification (Iso 22000/Haccp, USDa Organic, Eu Organic,
Non-Gmo Verified, Gluten-Free Certified, Kosher, Halal, Vegan Certified, Fair Trade, Rainforest Alliance, Carbon Neutral Certified,
and Others), Packaging (Plastic Pouches, Vacuum-Sealed Packs, Pet Jars, Paper Bags, Composite Cans, Bulk Woven Sacks, Glass
Jars, Sachets/Single-Serve, Gift Boxes, Bio-Based/Compostable, Metal Tins, Resealable Eco-Tubs, Foil-Wrapped Bars, Refill Packs,
and Others), Packaging Size (101g-250g, 251g-500g, 519-100g, 25g9-50g, 501g-1kg, 1.1kg-2.5kg, 2.6kg-5kg, 5.1kg-10kg,
10.1kg-25kg, 25.1kg-50kg, 50kg, <25g), Price Range (Economy/Budget (USD 1.00-6.00 Per Kg), Mid-Range (USD 6.01-12.00 Per
Kg), Premium (USD 12.01-20.00 Per Kg), and Super-Premium/Gourmet (Above USD 20.00 Per Kg)), End-Use (Direct Consumption,
Snacks, Nut Butters & Spreads, Bakery Industry, Confectionery Industry, Cereal & Granola Manufacturing, Functional Nutrition,
Dairy Alternatives, Beverage Industry, Plant-Based Meats, Culinary, Industrial Oil Extraction, Flour & Gluten-Free Baking, Personal
Care Products, Bio-Based & Agro-Industrial Uses, Pet Food Additives, Animal Feed, and Others), Distribution Channel (B2B and
B2C), Countries (Germany, France, Netherlands, Spain, Italy, U.K., Poland, Russia, Belgium, Switzerland, Turkey, Sweden, Norway,
Denmark, Finland, rest of Europe)- Industry Trends and Forecast to 2032

Overview of Europe Nuts Market Dynamics :
Driver

-0Growing global trend toward healthier snacking and nutritious choices



Restraint

-[Price volatility restraining growth in the nuts market

Opportunity

-JInnovation in flavored and ready-to-eat nut products

Market Players:

The key market players operating in the Europe nuts market are listed below:

-JOlam Group (Singapore)

-JADM (US)

-0BORGES AGRICULTURAL & INDUSTRIAL NUTS, S.A. (Spain)
-OMariani Nut Company (US)

-OBarry Callebaut. (Switzerland)

-JINTERSNACK GROUP (Germany)
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21.4.3JPRODUCT PORTFOLIO[J1138
21.4.4JRECENT DEVELOPMENTS/NEWS[]1138
21.5[JOHN B. SANFILIPPO & SON, INC.[J1140
21.5.1JCOMPANY SNAPSHOT[]1140
21.5.2[JREVENUE ANALYSIS[]1140
21.5.3JCOMPANY SHARE ANALYSIS[]1141
21.5.4PRODUCT PORTFOLIO[J1141
21.5.5JRECENT DEVELOPMENTS[]1142



21.6[]JBORGES AGRICULTURAL & INDUSTRIAL NUTS, S.A.[]1143
21.6.1JCOMPANY SNAPSHOT[]1143
21.6.2[JREVENUE ANALYSIS[]1143
21.6.3[JPRODUCT PORTFOLIO[]1144
21.6.4[JRECENT DEVELOPMENTS/NEWS[]1144
21.7[JDEL ALBA.[]1145

21.7.1[JCOMPANY SNAPSHOT[]1145
21.7.2[J)PRODUCT PORTFOLIO[]1145
21.7.30RECENT DEVELOPMENT/NEWS[]1146
21.8[JDIAMOND FOODS[]1147
21.8.1[JCOMPANY SNAPSHOT[]1147
21.8.2[JPRODUCT PORTFOLIO[]1147
21.8.3[JRECENT DEVELOPMENTS/NEWS[]1149
21.9[JGOLDEN PEANUT COMPANY, LLC[]J1150
21.9.1JCOMPANY SNAPSHOT[]1150
21.9.2[JPRODUCT PORTFOLIO[]1150
21.9.3[JRECENT DEVELOPMENTS[]1150
21.100GOURMET NUT[]1151
21.10.1[JCOMPANY SNAPSHOT[]1151
21.10.2[JPRODUCT PORTFOLIO[]J1151
21.10.3[JRECENT DEVELOPMENTS/NEWS[]1151
21.11[JHINES NUT COMPANY[]1152
21.11.1[JCOMPANY SNAPSHOT[]1152
21.11.2[]JPRODUCT PORTFOLIO[]J1152
21.12[JHORMEL FOODS CORPORATION[]1153
21.12.1[JCOMPANY SNAPSHOT[]1153
21.12.2[JREVENUE ANALYSIS[]1153
21.12.3[JPRODUCT PORTFOLIO[]1154
21.12.4[JRECENT DEVELOPMENTS/NEWS[]1155
21.13[INTERSNACK GROUP GMBH & CO. KG[]1156
21.13.1[JCOMPANY SNAPSHOT[]1156
21.13.2[JPRODUCT PORTFOLIO[]1156
21.13.3[JRECENT DEVELOPMENTS[]1157
21.14[))INDAL COCOA[]1158
21.14.1[JCOMPANY SNAPSHOT[]1158
21.14.2[JPRODUCT PORTFOLIO[]1158
21.14.3[JRECENT DEVELOPMENTS[]1159
21.15[JMARIANI NUT COMPANY[]1160
21.15.1[JCOMPANY SNAPSHOT[]1160
21.15.2[]JPRODUCT PORTFOLIO[]1160
21.15.3[JRECENT DEVELOPMENTS[]1161
21.16[JMOUNT FRANKLIN FOODS[]1162
21.16.1[JCOMPANY SNAPSHOT[]1162
21.16.2[JPRODUCT PORTFOLIO[]1162
21.16.3[JRECENT DEVELOPMENTS[]1168
21.17(NOW FOODS[]1170
21.17.1[JCOMPANY SNAPSHOT[]1170



21.17.2[JPRODUCT PORTFOLIO[]J1170
21.17.3[JRECENT DEVELOPMENTS/NEWS[]1171
21.18[JNUTLAND[]1172

21.18.1[JCOMPANY SNAPSHOT[]1172
21.18.2[]JPRODUCT PORTFOLIO[]1172
21.18.3[JRECENT DEVELOPMENTS[]1172
21.19(NUTWORK HANDELSGESELLSCHAFT MBH[]1173
21.19.1[JCOMPANY SNAPSHOT[]1173
21.19.2[JPRODUCT PORTFOLIO[]1173
21.19.3JRECENT DEVELOPMENTS/NEWS[]1174
21.20[JPOINDEXTER NUT COMPANY[]1175
21.20.1[JCOMPANY SNAPSHOT[]1175
21.20.2[JPRODUCT PORTFOLIO[]1175
21.20.3[JRECENT DEVELOPMENTS[]1175
21.21JROYAL NUT COMPANY[]1176
21.21.1[JCOMPANY SNAPSHOT[]1176
21.21.2[JPRODUCT PORTFOLIO[]1176
21.21.3[JRECENT DEVELOPMENTS[]1183
21.22[]SAHALE SNACKS[]1184
21.22.1[JCOMPANY SNAPSHOT[]1184
21.22.2[JPRODUCT PORTFOLIO[]1184
21.22.3[JRECENT DEVELOPMENTS[]1187
21.23[JSANTE NUTS[]1188

21.23.1[JCOMPANY SNAPSHOT[]1188
21.23.2[]JPRODUCT PORTFOLIO[]1188
21.23.3[JRECENT DEVELOPMENTS/NEWS[]1189
21.24[JSELECT HARVESTS LIMITED[]1190
21.24.1[JCOMPANY SNAPSHOT[]1190
21.24.2[JREVENUE ANALYSIS[J1190
21.24.3[]PRODUCT PORTFOLIO[]1191

21.24 A[JRECENT DEVELOPMENTS/NEWS[]1191
21.25[JSETTON PISTACHIO OF TERRA BELLA, INC.[]1192
21.25.1[JCOMPANY SNAPSHOT[]1192
21.25.2[JPRODUCT PORTFOLIO[]1192
21.25.3[JRECENT DEVELOPMENTS[]1193
21.26[JTERRANUT[]1194

21.26.1[JCOMPANY SNAPSHOT[]1194
21.26.2[JPRODUCT PORTFOLIO[]1194
21.26.3[JRECENT DEVELOPMENTS/NEW[]1195
21.27(]TREEHOUSE CALIFORNIA ALMONDS, LLC[]1196
21.27.1[JCOMPANY SNAPSHOT[]1196
21.27.2[JPRODUCT PORTFOLIO[]1196
21.27.3[JRECENT DEVELOPMENT[]1200
21.28[JTHE DAILY NUT CO.[J1201
21.28.1[JCOMPANY SNAPSHOT[]1201
21.28.2[JPRODUCT PORTFOLIO[]1201
21.28.3[JRECENT DEVELOPMENTS/NEWS[]1202



21.29[JWONDERFUL PISTACHIOS LLC[]1203
21.29.1[JCOMPANY SNAPSHOT[]1203
21.29.2[JPRODUCT PORTFOLIO[]1203
21.29.3[JRECENT DEVELOPMENTS/NEWS[]1203
21.30JWESTERN NUT COMPANY INC.[]1204
21.30.1[JCOMPANY SNAPSHOT[]1204
21.30.2[]JPRODUCT PORTFOLIO[]1204
21.30.3[JRECENT DEVELOPMENTS/NEWS[]1207
22[JQUESTIONNAIRE[]1208

23[JRELATED REPORTS[]1216
?
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To place an Order with Scotts International:

0 - Print this form

0 -Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User License $3500.00
Corporate Users License $4200.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
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