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Report description:

The marine lubricants market size was valued at USD 6.55 billion in 2025 and is projected to reach USD 7.08 billion by 2030, at a
CAGR of 1.56% between 2025 and 2030.
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"Rising maritime trade and regulatory compliance requirements are driving the marine lubricants market growth."

The marine lubricants market is growing due to the increasing global seaborne trade and stringent environmental regulations
related to emissions and vessel efficiency. Ship operators are increasingly using high-performance and environmentally friendly
lubricants to meet regulatory demands. This trend reflects the growing emphasis on engine reliability, fuel economy, and
equipment longevity, making marine lubricants essential for ship operation.

"The synthetic oil segment accounted for the second-largest market share of marine lubricants."

In 2024, the synthetic oil segment accounted for the second-largest value share in the overall marine lubricants market. This
dominance is driven by its better performance properties. Synthetic oil provides better thermal properties, longer lifespan, and
better protection for the engines; therefore, it is widely used in modern marine engines and demanding operating conditions.
"The compressor oil segment is projected to be the fastest-growing product type during the forecast period."

The compressor oil segment is estimated to be the fastest-growing product type, in terms of value, during the forecast period.
This is due to the increased adoption of compressed air systems and the refrigeration compressors on modern vessels. Increasing
demand for the high performance of the engines, the reduced maintenance intervals, and the enhanced reliability of the



operations are leading to the use of high-performance compressor oils.

"North America accounted for the third-largest share in the global marine lubricants market, in terms of value, in 2024."

North America was the third-largest marine lubricants market in 2024. The market in the region is driven by strong maritime trade
activity and the presence of a sizable commercial and offshore fleet. The demand is also backed by the offshore oil and gas
operations, inland waterway transport, and regular vessel maintenance and upgrade activities. All these factors, along with the
regulations for environmental protection and the adoption of high-performance lubricants, support steady market growth of
marine lubricants.

-0By Company Type: Tier 1 - 55%, Tier 2 - 25%, Tier 3 - 20%

-[By Designation: Directors - 50%, Managers - 30%, Others - 20%

-[By Region: North America - 40%, Europe - 35%, Asia Pacific - 20%, RoW- 5%

The key players profiled in the report include BP p.l.c. (UK), Chevron Corporation (US), Exxon Mobil Corporation (US), Shell plc
(UK), TotalEnergies SE (France), Petronas (Malaysia), LUKOIL (Russia), Idemitsu Kosan Co., Ltd (Japan), China Petroleum &
Chemical Corporation (China), ENEOS Holdings, Inc. (Japan), Gulf Qil International Ltd. (UK), Emirates National Oil Company (UAE),
ENI S.p.A (ltaly), Indian Oil Corporation Limited (India), PetroChina Company Limited (China), Moeve (Spain), FUCHS (Germany),
Gazprom (Russia), and Calumet, Inc. (US).

Study Coverage

This report segments the market for marine lubricants based on base oil, product type, ship type, and region, and provides
estimations of value (in USD Million) for the overall market size across various regions. A detailed analysis of key industry players
has been conducted to provide insights into their business overviews, services, and key strategies associated with the marine
lubricants market.

Reasons to Buy This Report

This research report is focused on various levels of analysis-industry analysis (industry trends), market share analysis of top
players, and company profiles, which together provide an overall view of the competitive landscape, emerging and high-growth
segments of the marine lubricants market, high-growth regions, and market drivers, restraints, and opportunities.

The report provides insights into the following points:

-OMarket Penetration: Comprehensive information on marine lubricants offered by top players in the global market

-JAnalysis of key drivers (Growth in global seaborne trade and vessel utilization, aging global fleet increasing demand for
maintenance and lubricant replacement, adoption of fuel-efficient and high-output marine engines, expansion of offshore energy,
wind installation, and support vessels, and increasing focus on operational reliability and asset life extension), restraints (High
cost of synthetic and environmentally acceptable marine lubricants and complex approval and OEM certification requirements for
new formulations), opportunities (Rising demand for environmentally acceptable and biodegradable lubricants, lubricants tailored
for alternative fuels such as LNG, methanol, and ammonia, and growth in condition-based maintenance and lubricant monitoring
services), and challenges (Compliance with evolving and fragmented environmental regulations and volatility in crude oil and base
oil prices affecting formulation economics) influencing the growth of the marine lubricants market

-JProduct Development/Innovation: Detailed insights on upcoming technologies, research & development activities, and product &
service launches in the marine lubricants market

-OMarket Development: Comprehensive information about lucrative emerging markets-the report analyzes the market for marine
lubricants across regions

-OMarket Diversification: Exhaustive information about new products, untapped regions, and recent developments in the global
marine lubricants market

-JCompetitive Assessment: In-depth assessment of market shares, strategies, products, and manufacturing capabilities of leading



players in the marine lubricants market
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