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Report description:

United Arab Emirates Foodservice Market Analysis

The United Arab Emirates foodservice market is expected to grow from USD 23.21 billion in 2025 to USD 27.28 billion in 2026 and
is forecast to reach USD 61.21 billion by 2031 at 17.55% CAGR over 2026-2031. Rising disposable income and changing consumer
lifestyles have increased the frequency of dining out and spending on premium food experiences. The growing number of
dual-income households and urban professionals has created a higher demand for convenient food options, including takeaway
and delivery services. The adoption of digital technologies, such as online ordering platforms, contactless payments, and loyalty
programs, has improved customer engagement and operational efficiency. Government initiatives focused on food security,
sustainability, and innovation have created a supportive environment for market expansion. The development of luxury hotels and
resorts has strengthened the full-service and lodging-based foodservice segments. Additionally, increasing health consciousness,
demand for plant-based options, and social media influences continue to shape consumer preferences in the market.

United Arab Emirates Foodservice Market Trends and Insights

Cultural Diversity and Expatriate Population

The United Arab Emirates foodservice market is driven by its cultural diversity and large expatriate population, which influences
demand across various segments. The country's diverse ethnic communities contribute distinct culinary preferences and dining
habits. This multicultural environment creates opportunities for foodservice providers to serve various cuisines, including Middle



Eastern, Asian, European, Latin American, and fusion offerings. The diverse consumer base generates demand for both authentic
ethnic dining and international restaurant chains, prompting operators to adapt their menus and services. Foodservice outlets
differentiate themselves by targeting specific expatriate groups with customized offerings and culturally appropriate atmospheres
to build customer loyalty. As of 2024, the United Arab Emirates hosts over 3.5 million Indians, according to the Ministry of External
Affairs . This significant Indian expatriate community influences foodservice demand through their preference for Indian cuisine,
contributing to growth in full-service restaurants, quick-service outlets, and cloud kitchens specializing in Indian food.

Rise of Cloud Kitchens and Virtual Brands

Cloud kitchens and virtual brands are driving significant changes in the United Arab Emirates foodservice market by transforming
food preparation, marketing, and delivery methods. Cloud kitchens operate without dine-in facilities and focus on online order
fulfillment, which reduces real estate and staffing costs. This operational model enables businesses to scale operations efficiently
and test new menu items while managing multiple brands from one kitchen location. Virtual brands use digital platforms and
social media for direct customer engagement, meeting the needs of technology-oriented consumers who value convenience and
diverse food options. These developments reflect evolving consumer preferences, particularly among younger customers who
favor online ordering, home delivery, and contactless payment options. In March 2023, Talabat demonstrated this market
evolution by launching Talabat Kitchen at its tech headquarters in City Walk, Dubai. The facility combines delivery operations with
an experiential dine-in space, showcasing the integration of technology with food service while offering customers an interactive
dining experience.

Supply Chain and Import Dependency

The United Arab Emirates foodservice market faces constraints due to supply chain challenges and import dependency. The
country's limited agricultural capacity and harsh climate necessitate heavy reliance on imported raw materials, ingredients, and
food products. This dependence makes the foodservice sector susceptible to global supply chain disruptions, geopolitical tensions,
and changes in international trade policies. Supply chain issues, including shipping delays and increased freight costs, raise
operational expenses for foodservice operators, affecting their menu pricing and profit margins. The sector's reliance on imports
also requires strict monitoring of quality control, food safety standards, and regulatory compliance to maintain consumer trust.
These challenges limit market growth by increasing operational costs and creating supply uncertainties, compelling operators to
develop backup plans and diversify their sourcing strategies to enhance operational resilience, market sustainability, long-term
business continuity, and overall supply chain efficiency.

Other drivers and restraints analyzed in the detailed report include:

Surge in Plant-Forward Concepts Targeting Health-Conscious ConsumersSocial Media and Celebrity InfluenceSkilled Labor
Shortage

For complete list of drivers and restraints, kindly check the Table Of Contents.

Segment Analysis

Full Service Restaurants (FSR) dominate the United Arab Emirates Food Service Market with a 41.55% market share in 2025.
These establishments serve as the cornerstone of the country's foodservice market, delivering sophisticated dining experiences
that cater to both residents and international tourists. The segment's robust expansion is propelled by rising disposable income
levels, a rapidly growing expatriate community, and flourishing tourism activities. Full-service restaurants encompass an
extensive range of dining options, from premium fine dining establishments to authentic traditional ethnic restaurants, solidifying
the country's status as a premier global dining destination. The segment sustains its growth trajectory through innovative culinary



offerings, exceptional service standards, and strategically positioned locations in prime commercial areas, particularly within the
vibrant cities of Dubai and Abu Dhabi.

The Quick Service Restaurant (QSR) market in the United Arab Emirates is growing at a CAGR of 19.55% through 2031. This
growth stems from changing consumer preferences and digital transformation in the food service industry. The demand for Quick
Service Restaurant services is driven by urban consumers, including professionals, families, and expatriates, who seek convenient
and affordable dining options. QSR operators are expanding their menus to include healthy alternatives and regional flavors while
offering customization options to meet diverse consumer preferences. The market expansion is further supported by both
international and local Quick Service Restaurant chains establishing new outlets across standalone locations and shopping malls
to meet the increasing demand for quick dining solutions.

Independent outlets command a substantial 59.60% market share in 2025, demonstrating the country's robust entrepreneurial
ecosystem and deeply embedded cultural preferences. Local operators maintain a competitive edge over international chains by
delivering authentic, personalized dining experiences that resonate with diverse expatriate communities and local tastes. These
independent establishments excel in crafting distinctive menus, incorporating regional flavors, and providing highly customized
service offerings. Their exceptional ability to adapt swiftly to evolving consumer preferences and introduce innovative, specialized
concepts for various demographic segments reinforces their market dominance. The country's business-friendly regulatory
framework and passionate community of restaurant operators continue to drive the independent segment's growth and success.

Chained outlets in the United Arab Emirates foodservice market demonstrate remarkable expansion potential with a projected
CAGR of 18.05% through 2031. International franchises are significantly intensifying their investments to capitalize on the
country's sophisticated and high-income consumer base. These businesses implement comprehensive standardized operational
systems that enable efficient scaling while maintaining exceptional service consistency. Their well-established business models,
incorporating sophisticated supply chain networks, intensive staff training programs, and advanced technological solutions,
facilitate successful expansion across premium malls, thriving business districts, and densely populated urban centers throughout
the United Arab Emirates.

The United Arab Emirates Foodservice Market Report is Segmented by Foodservice Type (Cafes and Bars, Cloud Kitchen, Full
Service Restaurants, Quick Service Restaurants), by Outlet (Chained Outlets, Independent Outlets), by Location (Leisure, Lodging,
Retail, Standalone, and Travel), and by Service Type (Dine-In, Takeaway, and Delivery). The Market Forecasts are Provided in
Terms of Value (USD).

List of Companies Covered in this Report:

Americana Restaurants International PLC Apparel Group Al Khaja Group Of Companies LuLu Group International M.H. Alshaya Co.
WLL Alamar Foods Company The Olayan Group The Emirates Group Alghanim Industries CKE Restaurants Holdings, Inc. Galadari
Brothers JF Street Food Binhendi Enterprises Dynamic Kitchen LLC Deli & Meal LLC Kamal Osman Jamjoom Group Ring
International Holding AG Rebel Foods LPM Restaurant & Bar D.ream International

Additional Benefits:
<ul> The market estimate (ME) sheet in Excel format
3 months of analyst support </ul>
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