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Report description:

South East Asia Digital Out-of-Home (DooH) Market Analysis

The South East Asia Digital Out-of-Home market is expected to grow from USD 684.93 million in 2025 to USD 720.42 million in
2026 and is forecast to reach USD 927.46 million by 2031 at 5.18% CAGR over 2026-2031. This growth reflects the steady
migration from static displays toward data-driven, programmatic inventory as rapid urbanization, government smart-city budgets,
and super-app advertising ecosystems converge across the region. Rising commuter volumes in mass-transit corridors, coupled
with shopping-mall digitization projects and retail-media network rollouts, are expanding premium screen locations and lifting
average yields per panel. Brands value the format's high viewability and path-to-purchase relevance, and agencies increasingly
layer first-party data onto dynamic creative to improve campaign lift. Competition hinges on access to grade-A locations, LED
supply-chain efficiencies, and the speed at which each operator can deploy programmatic pipes that meet real-time optimization
demands.

South East Asia Digital Out-of-Home (DooH) Market Trends and Insights

Rapid Urbanization and Transit-Hub Footfall Surge

Continued migration from rural areas to metropolitan corridors raises daily ridership on mass-transit systems, lifting dwell times
and creating concentrated, high-value screen real estate. Thailand's 105-city initiative allocates THB 180 billion (USD 5.1 billion)
through 2030 to digitize transport terminals, while Indonesia's Nusantara project earmarks smart infrastructure for its new capital.



On Penang Island, Malaysia committed MYR 2.3 billion (USD 506 million) through 2027 for integrated way-finding and
revenue-share ad networks. Commuters spend 42.9 minutes per day onboard public transport, a captive interval that supports
premium CPMs. Singapore's MRT and Kuala Lumpur's rail hubs already price digital panels above USD 15,000 per month,
validating the monetization upside.

Government Smart-City Investments in Digital Signage

National digitization plans embed advertising-ready screens into transport, healthcare, and municipal facilities, providing
long-term concession contracts for media owners. Thailand's Digital Economy masterplan mandates digital signage in new state
buildings, encouraging scale and technical standardization. Indonesia's USD 32 billion Nusantara budget includes city-wide loT
networks that favor open, programmatic interfaces. Malaysia's Digital Economy Blueprint targets a 25.5% GDP contribution from
digital sectors by 2030, pushing local councils to adopt ad-funded infrastructure. Clear procurement rules shorten selling cycles,
while uniform technical specs reduce integration costs for operators and advertisers.

High Capex and Ongoing Maintenance Costs

Full-motion LED billboards require substantial upfront spend and continual servicing, a hurdle for small operators that rely on
syndicated import channels. Financing terms remain expensive in emerging markets where interest rates exceed double digits,
stretching payback periods beyond five years. In addition, fluctuating foreign-exchange rates inflate component costs indexed in
USD. On-site power, cooling, and fiber connectivity add recurring overhead, squeezing margins in secondary cities where ad rates
are lower. The capital burden limits fleet expansion and slows modernization cycles, curbing inventory growth.

Other drivers and restraints analyzed in the detailed report include:

Explosion of Programmatic DOOH Buying PlatformsOmnichannel Retail and Consumer-Brand Ad-Spend UptickFragmented Supply
Limiting Unified Measurement

For complete list of drivers and restraints, kindly check the Table Of Contents.

Segment Analysis

Billboards accounted for 34.78% of 2025 revenue, underscoring enduring brand preference for large-format reach along arterial
roads such as Singapore's Orchard Road and Malaysia's Federal Highway. The South East Asia Digital Out-of-Home market size for
billboard formats is forecast to expand at a steady clip as governments integrate LED structures into urban streetscapes. Yet the
fastest acceleration comes from 3D anamorphic sites, projected at a 6.12% CAGR, because immersive visuals drive social-media
amplification and justify premium CPMs.

Street furniture, including bus shelters and lamp-post panels, gains from smart-city mandates that bundle way-finding with ad
inventory, providing predictable municipal revenue. Place-based media remains the smallest slice but sees rising demand in
airports, cinemas, and healthcare facilities where dwell times boost audience quality. LED suppliers like Shining develop
anti-vibration bus displays and GPS-enabled targeting to advance route-based monetization.

Indoor environments captured 39.25% share in 2025, and this slice registers the highest 5.68% CAGR through 2031.
Shopping-mall owners retrofit LCD videowalls and elevator screens to convert footfall into advertising revenue while enhancing
shopper navigation. At Singapore's Changi Airport, VIOOH-enabled panels marry flight data with dynamic creative scheduling,
delivering contextually relevant messaging.



Outdoor screens retain broad reach via roadside billboards and transit shelters funded by government infrastructure budgets.
Integrated QR codes and NFC tags bridge physical screens to mobile commerce, letting brands measure conversions in real time.
The blend of indoor precision and outdoor scale positions operators to serve full-funnel marketing objectives across the South East
Asia Digital Out-of-Home market.

The South East Asia Digital Out-Of-Home Market Report is Segmented by Format (Billboards, Street Furniture, Transit, and
Place-Based Media), Application (Outdoor DOOH, and Indoor DOOH), End-User Industry (Retail, Automotive, Entertainment and
Media, Food and Beverages, Telecom, BFSI, and More), Technology (Programmatic DOOH, and Non-Programmatic DOOH), and
Geography. The Market Forecasts are Provided in Terms of Value (USD).

List of Companies Covered in this Report:

JCDecaux Singapore Pte Ltd Clear Channel Singapore Pte Ltd oOh!media Limited Hivestack Inc. Moove Media Pte Ltd SPHMBO Pte
Ltd (Singapore Press Holdings) Vistar Media Inc. Talon Outdoor Ltd Mediatech Services Pte Ltd Daktronics Inc. Neosys Documail (S)
Pte Ltd TAC Media Sdn Bhd Moving Walls Pte Ltd Pi Interactive Sdn Bhd Plan B Media Public Co Ltd VGI Public Co Ltd Big Tree
Outdoor Sdn Bhd City Vision Outdoor Advertising PT Redberry Media Sdn Bhd SEAtronics Inc.

Additional Benefits:

The market estimate (ME) sheet in Excel format
3 months of analyst support
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