
Apparel - Market Share Analysis, Industry Trends & Statistics, Growth Forecasts
(2026 - 2031)

Market Report | 2026-02-09 | 120 pages | Mordor Intelligence

AVAILABLE LICENSES:

- Single User License $4750.00

- Team License (1-7 Users) $5250.00

- Site License $6500.00

- Corporate License $8750.00

Report description:

Apparel Market Analysis

The Apparel Market was valued at USD 1,400 billion in 2025 and estimated to grow from USD 1,443.68 billion in 2026 to reach
USD 1,681.37 billion by 2031, at a CAGR of 3.12% during the forecast period (2026-2031). The market growth is driven by the
recovery in discretionary spending, increased digital adoption, and consumer preference for comfort-oriented clothing, despite
inflation affecting purchasing power in developed markets. The younger demographic influences market dynamics by preferring
brands that integrate fashionable designs with proven sustainability practices. This has led to increased near-shoring activities,
use of recycled materials, and circular economy initiatives, including recycling programs, garment collection, and sustainable
packaging. Manufacturers are moving towards environmentally responsible materials while maintaining quality, durability,
moisture-wicking capabilities, and color retention. Data-driven merchandising strategies and on-demand manufacturing have
shortened production cycles, enhanced inventory management, and reduced markdown losses. These technological
advancements enable retailers to forecast consumer preferences, manage stock levels efficiently, and adapt to fashion trends
through automated production systems and digital supply chain solutions.

Global Apparel Market Trends and Insights

Technological innovations in fabric and design

Advanced manufacturing technologies, including artificial intelligence pattern generation, automated cutting, and digital
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sampling, reduce design-to-prototype cycles from weeks to days. This enables fashion brands to launch smaller collections while
minimizing inventory risk. Near-shore manufacturing of small batches reduces freight emissions and allows quick replenishment of
popular styles, improving supply chain efficiency. Smart textiles, such as temperature-regulating hoodies and sensor-embedded
running shirts, create new revenue streams and enhance profit margins for manufacturers. Fashion companies using machine
learning and AI for demand forecasting are seeing significant returns on their technology investments. For instance, Zara
integrates artificial intelligence (AI) across its operations to improve efficiency, customer experience, and market position. This
technological transformation is notable in the United States and Western Europe, where high labor costs accelerate automation
adoption. Production facilities in Vietnam and Indonesia are upgrading their infrastructure with semi-autonomous production lines
to maintain their export market competitiveness.

Significant growth in sports participation rate

The global sportswear market experienced significant growth from 2021 to 2024, driven by increased participation in gym
activities, running events, and fitness applications. According to data from Sports England, approximately 213,400 people
participated in track and field athletics between November 2023 and November 2024, up from 195,900 in 2022-2023. This growth
generated higher demand for performance-focused products, including leggings, moisture-wicking shirts, and athletic footwear.
The integration of sportswear into everyday clothing expanded its use in workplaces and social settings, increasing overall sales
volumes. Athletic brands are partnering with fitness platforms to develop specialized product lines, using consumer data to
improve designs and fits. Heritage brands are reintroducing classic athletic styles that appeal to both older consumers and
younger generations. The sportswear market is projected to grow faster than the general apparel market through 2029, especially
in Asia-Pacific urban centers where health-focused initiatives are increasing. Government initiatives across various countries
support this market expansion. In India, the Youth Affairs and Sports Ministry received an allocation of INR 3,794 crore for FY
2025-26, representing a 17% increase from the revised FY 2024-25 allocation. Programs such as Khelo India and Panchayat Yuva
Krida Aur Khel Abhiyan (PYKKA) focus on mass participation from athletes in rural areas, infrastructure development, and talent
nurturing at the grassroots levels.

Proliferation of counterfeit products

Counterfeit products reduce legitimate revenue and damage brand trust, particularly affecting premium brands with high prices
and recognizable logos. E-commerce platforms intensify this challenge by enabling sellers to conceal their identities. However,
companies now employ advanced image recognition technology and authentication chips with QR codes to help consumers verify
product authenticity. Luxury companies collaborate to advocate for enhanced customs enforcement and partner with payment
providers to remove unauthorized sellers. Blockchain technology enables tracking of products from raw materials to finished
goods, providing verifiable supply chain documentation that is difficult to falsify. Companies implement consumer education
programs on identifying authentic products to highlight the value of genuine purchases. The Digital Services Act (DSA), an EU
regulation that came into force in November 2022, applies across all EU member states from February 17, 2024. This regulation
requires online platforms to actively identify and remove counterfeit products, verify seller identities, and establish illegal content
reporting systems. Platforms that fail to comply with these regulations face substantial penalties.

Other drivers and restraints analyzed in the detailed report include:

Influence of social media and celebrity endorsementsGlobalization of fashion trendsHigh cost associated with luxury brands

For complete list of drivers and restraints, kindly check the Table Of Contents.

Segment Analysis
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Casual wear dominated the market with 36.78% of revenue in 2025, driven by consumer demand for versatile clothing suitable for
both work and leisure activities. The sportswear segment is expected to grow at a CAGR of 4.52% (2026-2031), exceeding the
overall apparel market growth rate, due to increased fitness participation and athleisure adoption. According to data from Sport
England, in 2023-24, approximately 91.4% of children in England participated in sports activities. The Formal Wear segment has
adapted through the integration of stretch materials and knit blends that combine professional appearance with comfort.
Nightwear and intimate and loungewear segments continue to grow through wellness-oriented offerings and premium material
selection. Consumer preferences increasingly favor versatile clothing items that serve multiple purposes, such as polo dresses for
office wear and athletic joggers for travel.

Technological advancements enhance product development across segments. Performance features like thermal regulation and
anti-odor treatments have expanded from athletic wear into everyday clothing. Manufacturers are implementing modular designs
with interchangeable components to reduce inventory complexity while maintaining product variety. Companies using data
analytics to track consumer preferences can maintain optimized inventory levels and respond quickly to market trends, helping
preserve profit margins in this consumer-driven market.

Women's apparel accounts for 51.92% of global spending in 2025, driven by regular replacement cycles and comprehensive
wardrobe requirements. The segment maintains stable volumes during economic downturns through its diverse product range,
encompassing business, casual, athletic, and special occasion attire. This product variety serves multiple lifestyle needs, from
workplace requirements to recreational activities. The availability of extended sizes up to 6XL broadens market accessibility and
provides fitting options across different body types.

The children's apparel segment projects a 3.01% CAGR from 2026 to 2031. Urban parents fuel market growth through increased
demand for premium products, including organic cotton materials, skin-safe dyes, and gender-neutral designs. The segment
expands as parents prioritize sustainable and safe clothing options for children. The men's apparel market grows through
essential wardrobe items, seasonal collections, and direct-to-consumer models that improve fit selection and replenishment.
Technology integration in shopping experiences and personalized recommendations increases consumer engagement. The
market's expansion into adaptive clothing, with modified designs for mobility-challenged individuals, creates opportunities across
consumer groups and demonstrates the industry's focus on inclusive design.

The Apparel Market Report is Segmented by Product Type (Formal Wear, Casual Wear, Sportswear, and More), End-User (Men,
Women, and Children), by Fabric Material (Cotton, Polyester, Nylon, Denim, and Other Fabric Types), by Category (Mass and
Premium), Distribution Channel (Offline and Online), and Geography (North America, Europe, Asia-Pacific, South America, and
More). The Market Forecasts are Provided in Terms of Value (USD).

Geography Analysis

Asia-Pacific remains the largest apparel market, accounting for 36.85% of global revenue in 2025, supported by rising urban
incomes and government-led textile innovation clusters. China dominates demand, while India, Indonesia, and Vietnam are
witnessing double-digit growth in online apparel purchases. Manufacturing is steadily shifting from coastal China to Bangladesh
and Cambodia to optimize costs and manage tariff risks, while Southeast Asian markets continue to scale social-commerce
platforms that integrate shopping with entertainment.

South America stands out as the fastest-growing region, forecast to expand at a 5.78% CAGR through 2031. Growth is driven by a
young consumer base, increasing digital adoption, and rising demand for affordable yet fashionable apparel. Expanding
e-commerce penetration and localized production strategies are also accelerating market uptake, making the region a key
opportunity for global and regional brands alike.
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North America and Europe maintain strong positions, underpinned by established retail infrastructure and mature consumer
preferences. Both regions are integrating experiential formats with digital channels, while consumer decisions increasingly
prioritize sustainability, transparency, and ethical sourcing alongside style and price. Europe is additionally benefiting from easing
inflation and higher tourism-driven retail activity. Circular economy initiatives, particularly resale and rental models, are gaining
momentum in both regions, especially among younger consumers, further reshaping traditional retail dynamics.

List of Companies Covered in this Report:

 VF Corporation H&M Group Fast Retailing Co. Ltd. (Uniqlo) Nike Inc. Adidas AG Roadget Business Pte. Ltd. (Shein) Inditex Trent
Retail Private Limited Puma SE Kering SA LVMH Moet Hennessy Louis Vuitton PVH Corp. Levi Strauss & Co. Gap Inc. Lululemon
Athletica Inc. Ralph Lauren Corporation American Eagle Outfitters, Inc. Hanesbrands Inc. Under Armour Inc. Hugo Boss AG
Columbia Sportswear Company 

Additional Benefits:

<ul>  The market estimate (ME) sheet in Excel format 
 3 months of analyst support  </ul>
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