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Report description:

Oats Market Analysis

The Oats market is expected to grow from USD 4.23 billion in 2025 to USD 4.5 billion in 2026 and is forecast to reach USD 6.15
billion by 2031 at 6.43% CAGR over 2026-2031. This growth is primarily driven by increasing consumer demand for
nutrient-dense, gluten-free grains, supported by regulatory clarity from the U.S. Food and Drug Administration (FDA) on the ? 20
ppm gluten threshold for food labeling. This regulation enables manufacturers to confidently address the needs of celiac and
gluten-sensitive consumers, further strengthening market opportunities. North America continues to exhibit steady growth,
underpinned by well-established breakfast cereal consumption habits. However, the Asia-Pacific region is emerging as the
fastest-growing market, fueled by rising health awareness among urban middle-class households and a shift toward healthier
dietary choices. Innovations in oat processing, which enhance shelf life while preserving taste and nutritional value, are facilitating
the introduction of premium products. Additionally, the rapid expansion of online grocery platforms is reducing entry barriers for
new and emerging brands, allowing them to target niche consumer segments with unique value propositions. Despite these
positive trends, climate-induced yield volatility poses a significant challenge to the market. To mitigate this risk, companies are
increasingly diversifying their sourcing strategies and investing in resilient supply chains to ensure consistent production and
supply. These efforts are expected to play a crucial role in sustaining market growth during the forecast period.

Global Oats Market Trends and Insights

Increasing Consumer Preference for Nutritious and Gluten-Free Food Options Drives Growth
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The regulatory framework supporting gluten-free oats has generated an annual health benefit valued at USD 110 million, as per
an FDA impact analysis. This benefit stems from reduced search costs for individuals with celiac disease and an expanded range
of dietary options for the approximately 1% of the population affected by this condition. By establishing clear guidelines, the
framework allows food manufacturers to confidently label oats as gluten-free when they meet the 20 ppm threshold, resolving
prior uncertainties that hindered market growth. Additionally, the U.S. Department of Agriculture (USDA) inclusion of various
whole grains, including oats, in its WIC program highlights institutional support for oat consumption. This initiative provides
participants with access to a wider selection of nutritious food options, positioning oats as a naturally gluten-free alternative. In
response to these developments, companies have introduced specialized product lines designed for celiac disease patients and
gluten-sensitive consumers. These products comply with FDA standards through stringent certification and testing protocols,
ensuring safety and quality. The combination of regulatory clarity and growing consumer health awareness has created
sustainable demand drivers for gluten-free oats. This demand extends beyond temporary dietary trends, firmly establishing oats
as a gluten-free food product and reinforcing their long-term relevance in the industry.

Expansion of Clean-Label Trends Promoting Minimally Processed Oat Products.

Clean-label positioning has become a critical strategic differentiator as consumers increasingly scrutinize ingredient lists and
demand transparency. The USDA's Summer Food Service Program guidelines emphasize the incorporation of whole grains, such
as oats, into meal planning strategies that prioritize minimally processed foods. This shift particularly benefits steel-cut and whole
oat products, which undergo less processing compared to instant varieties, aligning with consumer preferences for authenticity,
nutritional integrity, and clean-label attributes. Furthermore, the clean-label movement intersects with organic certification
requirements, creating opportunities for manufacturers to command premium pricing by demonstrating both minimal processing
and sustainable sourcing practices. Advanced food preservation technologies further support this trend by extending shelf life
while preserving nutritional quality, meeting consumer expectations for convenience and health benefits without compromising
clean-label standards. Companies that effectively address these dual demands are well-positioned to capture a growing segment
of consumers willing to pay a premium for products that align with their values of health, transparency, and environmental
stewardship.

Competitive Pressure From Alternative Grains Such as Quinoa and Barley

The competitive landscape is complicated by the growing popularity of alternative grains like quinoa, which command premium
pricing due to their complete amino acid profiles. This shift pressures oat producers to differentiate by emphasizing their unique
benefits, such as beta-glucan content and well-established supply chains, to maintain relevance. The USDA emphasizes the
increasing consumer preference for organic vegetables and pulse crops, which achieve significant price premiums in the market.
This trend demonstrates how alternative grains can capture market share through premium positioning strategies. To remain
competitive, companies must focus on processing innovations and functional applications for oats, rather than relying solely on
nutritional claims. This approach is critical as alternative grains continue to expand their presence in health-focused retail
channels, reshaping the competitive dynamics of the oats market.

Other drivers and restraints analyzed in the detailed report include:

Enhanced Convenience Through Ready-To-Cook Product Offerings Increases ViabilityIncreasing Adoption of Oats in Weight
Management and Fitness Diets.Shelf Life and Storage Challenges Limits Growth

For complete list of drivers and restraints, kindly check the Table Of Contents.

Segment Analysis

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 2/9



In 2025, rolled oats secured a commanding 34.98% share of the market, bolstered by their established consumer familiarity,
versatile preparation methods, and broad retail availability. The USDA's dietary guidelines highlight rolled oats as a readily
accessible whole grain, meeting daily intake recommendations while delivering essential nutrients and fiber. Decades of consumer
education and marketing have positioned rolled oats as the go-to breakfast choice, with cooking times and textures tailored to
mainstream preferences. The FDA's gluten-free labeling regulations, accommodating rolled oats meeting contamination
thresholds, empower manufacturers to target celiac disease patients and those sensitive to gluten. Rolled oats lead the market
due to their blend of convenience, nutritional benefits, and culinary adaptability, whether in traditional oatmeal, baked goods, or
homemade granola and energy bars.

Oat flour is on a growth trajectory, boasting a projected 9.22% CAGR through 2031. This surge indicates a shift in focus, with
consumers increasingly turning to oat flour for its functional and nutritional advantages, moving beyond its traditional role in
breakfast cereals. USDA data shows Americans averaging 6.7 ounce-equivalents of daily grain consumption, underscoring the
push for heightened whole grain intake. This positions oat flour as a prime choice for manufacturers aiming to bolster nutritional
profiles. Riding the wave of the clean-label movement and gluten-free baking at home trends, oat flour is enhancing texture and
nutritional value in breads, pastries, and other baked food. Furthermore, the USDA's Summer Food Service Program advocates for
whole grain inclusion, spurring institutional demand for oat flour in foodservice settings prioritizing nutrition. 

In 2025, conventional oats maintain a dominant 67.92% market share, driven by well-established supply chains, affordability for
price-sensitive consumers, and extensive availability across retail. According to USDA food availability data, grain consumption
has risen significantly over the decades, with conventional production methods enabling the scalability and cost efficiency
required to meet the demands of mainstream consumers. This segment benefits from mature agricultural practices, advanced
processing infrastructure, and reliable distribution networks, ensuring consistent quality and competitive pricing for mass-market
consumption. Conventional oats market dominance highlights their accessibility for budget-conscious consumers.

Organic oats are projected to grow at a 4.48% CAGR through 2031, reflecting their resilience despite higher production costs and
stringent certification requirements. This growth is supported by increasing consumer willingness to pay premiums for products
perceived as healthier and more environmentally friendly. Organic oat producers benefit from established certification systems
and growing acceptance in retail channels, aligning with broader consumer trends favoring transparency and sustainability. The
segment's expansion is particularly pronounced in developed markets, where consumers prioritize health and environmental
considerations over price sensitivity. This creates opportunities for premium positioning and brand differentiation through a
genuine commitment to organic principles, catering to a growing demand for sustainable and health-conscious products.

The Global Oats Market Report is Segmented by Product Type (Whole Oats, Oat Groats, and More), Nature (Conventional and
Organic), Category (Raw Oats and Processed Oats), Distribution Channel (Supermarkets/Hypermarkets, Convenience/Grocery
Stores, and More), and Geography (North America, Europe, Asia-Pacific, South America, and Middle East and Africa). The Market
Forecasts are Provided in Terms of Value (USD).

Geography Analysis

In 2025, North America commands a dominant 34.31% share of the oat market, a position bolstered by its long-standing oat
cultivation, advanced processing facilities, and a strong consumer preference for oat-based breakfast items. The USDA's dietary
guidelines, which advocate for whole grains to constitute at least half of grain consumption, further bolster the demand for oats in
retail sectors. Instead of focusing on volume growth, the region's mature market leans towards premium positioning and
innovative value additions, backed by reliable supply chains and processing capabilities that ensure consistent quality and
competitive pricing. The USDA's expansion of its WIC program to encompass a variety of whole grains underscores institutional
backing for oat consumption. This initiative enables participants to access a range of healthy food choices, highlighting oats as
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naturally gluten-free alternatives. 

Asia-Pacific is set to be the fastest-growing region, boasting an 8.05% CAGR through 2031. This growth is fueled by swift
urbanization, rising disposable incomes, and heightened health awareness in key markets like China, India, and Japan. The
region's growth trajectory is underpinned by demographic shifts, with urbanization spurring demand for convenient breakfast
options and a growing health consciousness amplifying the appeal of oats' nutritional benefits. 

Europe, the Middle East and Africa (MEA), and South America together offer a varied growth landscape for the global oats market.
In Europe, heightened health awareness and a surge in demand for plant-based, fiber-rich foods are propelling the popularity of
both organic and processed oat products. This trend is especially pronounced in staple-loving nations like Germany, the UK, and
the Nordic region. In South America, countries like Brazil and Argentina are not only bolstering local oat production but also
witnessing a steady rise in oats' incorporation into traditional diets and breakfast routines. Meanwhile, the MEA region, though still
in its infancy regarding oat consumption, is observing urban centers gradually gravitating towards convenient and nutritious food
choices. Across these diverse regions, trends like clean-label preferences, an expanding retail framework, and the growing sway
of Western breakfast customs are collectively amplifying the demand for oats across a myriad of product categories and sales
channels.

List of Companies Covered in this Report:

 PepsiCo, Inc. Mars, Incorporated General Mills, Inc. Nestle S.A. B&G Foods, Inc. Bob's Red Mill Nature's Path Foods Post Holdings,
Inc. Marico Blue Lake Milling Avena Foods Limited Grain Millers Richardson International Limited Swedish Oat Fiber AB Unigrain Pty
Ltd The Hain Celestial Group, Inc. Fazer Bagrrys India Private Limited Rude Health Bennett's Seed 

Additional Benefits:

<ul>  The market estimate (ME) sheet in Excel format 
 3 months of analyst support  </ul>
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