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Licensed Sports Merchandise Market Analysis

The licensed sports merchandise market is expected to grow from USD 42.70 billion in 2025 to USD 44.92 billion in 2026 and is
forecast to reach USD 58.01 billion by 2031 at 5.21% CAGR over 2026-2031. Traditional fan passion collides with authentication
technologies, social-media-driven celebrity endorsements, and the expanding footprints of international leagues, driving robust
growth. Events like the Paris Olympics create predictable seasonal demand waves, while collaborations between clubs and
entertainment brands generate scarcity premiums, enhancing profit margins. Sustainability mandates push for raw-material
innovations in apparel and footwear. Meanwhile, blockchain-verified memorabilia, merging digital and physical collectibles, fetch
200-300% higher prices than their non-authenticated counterparts. Online retail harnesses augmented-reality shopping and
direct-to-consumer models to broaden its global reach. At the same time, physical venues maintain their experiential edge
through exclusive stadium drops and community-centric activations.

Global Licensed Sports Merchandise Market Trends and Insights

Rising Global Fandom and Mega-Events Pipeline

The expansion of international sporting events creates revenue growth cycles, with the Paris 2024 Olympics generating EUR 2
billion in merchandise sales and establishing luxury brand partnerships, according to Asia IP Law. LVMH's USD 160 million Olympic
sponsorship demonstrates how major sporting events attract diverse market participants beyond traditional sports sectors. The



NBA's international expansion plans and the NFL's 25-team program across 19 international territories show the systematic
growth of league merchandise distribution. Formula 1's growth, enhanced by Netflix exposure, demonstrates how digital content
platforms help transform specialized sports into global merchandise opportunities.

Special Editions, Collaborations, and Limited Releases

Cross-industry collaborations between sports properties and entertainment brands create high-demand products that command
premium pricing while expanding fan demographics. The Barcelona-Travis Scott collection by Nike and PSG's BLACKPINK
collaboration showcase how music industry partnerships result in limited-edition merchandise appealing to both sports fans and
music followers. The Pokemon-Major League Baseball (MLB) partnership, which introduced club-branded PokeStops at ballparks,
demonstrates how gaming collaborations maintain fan engagement throughout the year. Adidas's Minecraft collaboration,
including movie merchandise, demonstrates how entertainment licensing appeals to multiple age groups and extends product
lifecycles. These partnerships typically generate 25-40% higher margins than standard team merchandise while creating
significant brand visibility through social media engagement.

Counterfeit and Unlicensed Products

Sophisticated counterfeiting operations significantly impact legitimate merchandise sales and brand reputation. According to The
Guardian, counterfeit Premier League shirts alone generate USD 180 million in annual illicit revenue, diverting funds from official
licensing channels. The NFL's seizure of USD 35.9 million in counterfeit merchandise before major events, as reported by SCBC
Law, illustrates the extensive enforcement efforts needed to protect intellectual property rights. While holographic security and
blockchain authentication offer technological solutions to counterfeiting, their widespread adoption faces challenges due to
implementation costs and consumer education requirements. E-commerce platforms have made enforcement more complex, as
counterfeit products can reach consumers through multiple digital channels. Although regulatory measures like the EU's Digital
Services Act establish platform compliance requirements, enforcement varies across different markets.

Other drivers and restraints analyzed in the detailed report include:

Expansion of International Sports LeaguesBlockchain-Verified Memorabilia and NFTs Unlocking New SKUsHigh Royalty Fees and
Strict Licensing Agreements

For complete list of drivers and restraints, kindly check the Table Of Contents.

Segment Analysis

In 2025, apparel commands a dominant 44.41% market share, fueled by its year-round wearability and the emotional ties that
foster repeat purchases among loyal fans. Collaborations like Nike's Travis Scott Barcelona collection and PSG's partnership with
BLACKPINK not only elevate the segment's appeal beyond traditional sports audiences but also allow for premium pricing.
Footwear, the second-largest category, harnesses performance technology and athlete signature lines to drive aspirational
purchases. Meanwhile, headwear continues to see consistent growth, bolstered by New Era's acquisition of '47 Brand, which
strengthens its market leadership and broadens its product range and distribution, as reported by Front Office Sports. Segments
like equipment and accessories leverage technological advancements, with Marucci and Victus securing official Major League
Baseball (MLB) bat status through 2028, underscoring the premium positioning afforded by performance equipment licensing.

Toys and Games stand out as the fastest-growing segment, boasting a 6.33% CAGR. This surge is driven by trading card
authentication, NFT integration, and cross-entertainment collaborations, birthing new collectible categories. The Topps-Premier
League partnership, set to launch 2025/26 trading cards, underscores the evolution of traditional collectibles through digital



means, all while retaining their physical allure, according to License Global. Across all categories, sustainability is reshaping
product development. Initiatives like PUMA's RE:FIBRE program and Adidas's ambition for 90% sustainable articles by 2025 are
not just altering manufacturing processes but also shifting consumer expectations.

In 2025, the Soccer/Football industry captures a commanding 32.74% market share, bolstered by its global reach, year-round
competitions, and landmark sponsorships, such as Barcelona's GBP 127 million annual deal with Nike, extending through 2038,
according to NSS Sports. The sport's merchandise supremacy is fueled by fervent fan cultures, deep-rooted club loyalties, and the
cyclical nature of international tournaments, leading to predictable demand surges. European clubs, eyeing the Asian market,
showcase a global merchandise strategy, evident in Fanatics' acquisition of Italian EPI and its partnership with Juventus, which will
last through the 2034/35 season. Meanwhile, baseball's steady ascent is attributed to its authentication program and global
outreach, highlighted by MLB's Japan strategy, which saw a 170% surge in merchandise sales, thanks to Shohei Ohtani's record
contract.

Basketball is on an upward trajectory, boasting a 6.28% CAGR through 2031. This growth is fueled by the rise of women's sports
merchandise, the global expansion of leagues, and the influence of celebrity athletes on social media, who rake in millions during
major events. American football, too, is reaping rewards from global outreach, with the National Football League (NFL) initiative
spanning 25 teams and 19 international territories, unlocking fresh merchandise avenues. While sports like rugby and cricket,
along with rising stars such as Formula 1, carve out niche yet lucrative merchandise markets, World Rugby's collaboration with
Fanatics underscores how these smaller sports harness global platforms for wider reach. Furthermore, the blending of traditional
sports with gaming and entertainment is crafting new hybrid categories, resonating with younger audiences and broadening the
market's horizons.

The Licensed Sports Merchandise Market Report is Segmented by Product Category (Apparel, Footwear, Headwear, Equipment
and More), Sports (Football/Soccer, Basketball, Baseball, and More), Distribution Channel (Offline Retail, Online Retail), End User
(Adults, Kids/Children), and Geography (North America, Europe, Asia-Pacific, South America, Middle East and Africa). The Market
Forecasts are Provided in Terms of Value (USD).

Geography Analysis

North America holds 71.92% market share in 2025, supported by comprehensive licensing frameworks that generated USD 2.5
billion in National Football League (NFL) merchandise revenue and player royalty distributions exceeding USD 32,000 per athlete
annually. The region's established sports infrastructure, strong fan base, and consumer acceptance of premium pricing enable
significant sponsorship agreements, exemplified by Nike's National Football League (NFL) contract extension through 2038. U.S.
Polo Assn.'s USD 2.5 billion in retail sales for 2024 demonstrates the successful global expansion of American sports brands while
maintaining its domestic market strength. The growth of women's sports merchandise, particularly through the Women's National
Basketball Association (WNBA), increased viewership and attendance, creating additional market opportunities as major brands
develop dedicated partnership programs. Athlete endorsements and social media presence generate substantial Earned Media
Value, particularly during major sporting events like the Paris Olympics.

Europe maintains its market position through football dominance and premium brand partnerships, highlighted by
Barcelona-Nike's GBP 127 million annual agreement, according to NSS Sports. The region pioneers sustainability through
environmental regulations and circular economy initiatives, demonstrated by PUMA's RE:FIBRE program using 95% recycled
polyester across 35 football club jerseys. Fanatics' expansion through Italian EPI acquisition and Juventus partnership until
2034/35 shows successful adaptation to European market requirements. The region's cultural diversity necessitates
market-specific merchandise strategies while enabling premium positioning through heritage branding. Brexit continues to affect
supply chain operations and cross-border trade, while General Data Protection Regulation (GDPR) shapes digital marketing
practices.



Asia-Pacific shows the highest growth rate at 8.29% CAGR through 2031, with Major League Baseball (MLB) merchandise sales
increasing 170% in Japan following Shohei Ohtani's signing and China's sportswear market reaching USD 82.8 billion. The region
benefits from increasing disposable income, sports participation, and digital commerce adoption. Japan's B League expansion,
targeting to become the second-largest basketball league globally with 3.2 million attendance and 62% revenue growth, creates
new merchandise opportunities. The Yomiuri Giants-Nike-Fanatics partnership represents the first club-level implementation of the
American licensing model in Asia. South America and Middle East and Africa present growth potential through international league
expansion, supported by NBA's African investment and LalLiga's Sub-Saharan broadcast agreements in markets with increasing
sports engagement.

List of Companies Covered in this Report:

Fanatics Inc. Rally House New[JEra Cap, LLC Pro Image Sports Shop the Arena FOCO Peace Collective Classic Football Shirts Icer
Brands, LLC DICK's Sporting Goods, Inc. Icon Shop Limited Maxima Apparel Corp. Homage, LLC New Wave Group AB Franklin
Sports, Inc. The Sports Basement, Inc. Abercrombie & Fitch Co HYPE AND VICE, INC. BreakingT Team Fan Apparel Anta Sports
Products Ltd.

Additional Benefits:

<ul> The market estimate (ME) sheet in Excel format
3 months of analyst support </ul>
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