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North America Third-Party Food Chemistry Labs Market Research Report by Testing Method (Wet Chemistry / Proximates, Moisture
Content Analysis, Fat Content Determination, Fiber and Ash Analysis, Instrumental Testing, Chromatography Techniques,
Spectroscopy, Atomic Absorption Spectroscopy, Mass Spectrometry), by Testing Areas [Contaminants Testing (Heavy Metals,
Pesticides and Herbicides, Mycotoxins, Pathogens), Nutritional Testing (Macronutrient Analysis, Micronutrient Testing, Caloric
Content), Authenticity Testing (Adulteration Detection, Species Verification, Origin Validation), Allergens Testing (Common
Allergens, Cross-Contamination Analysis), Other Specialized Areas (Shelf-Life Studies, Ingredient Stability Analysis)], by End Use
(Pet Food, Meat, Seafood, Value-Added Dairy Products, Milk Component Testing, Nuts and Seeds), and by Country (US, Canada)
Forecast till 2032

Market Overview

The North America third-party food chemistry labs market is projected to reach USD 7,423.4 million by 2032, growing at a CAGR of
8.13% from 2024 to 2032. Third-party food chemistry labs are independent testing facilities that analyze food products for their
chemical composition, quality, and safety. They help ensure that manufacturers comply with regulatory standards and maintain
consumer trust.

The market for third-party food chemistry laboratories is being greatly influenced by the demand for clean-label and organic foods
in North America. The health-conscious consumers who are looking for transparency and sustainability are the main drivers of this
trend. These laboratories give the green light, maintain authenticity and ensure safety by checking for pesticides, additives and
contaminants. The need for independent testing is going to increase by two times over the next ten years if the sales of organic
food reach $123 billion as it is projected.

Key Company Development
In January 2024, IEH Laboratories received FDA LAAF Accreditation for Food Analyses, which widened its capability of dealing with
food safety issues, solving import alerts and ensuring total compliance with regulatory standards.

Major Players
Key competitors in the North America third-party food chemistry labs include ALS Global, Certified Group, Diebel Laboratories,
Eurofins, IEH Laboratories, Matrix Sciences, Merieux NutriSciences, Midwest Labs, and Intertek.

Report Attribute Details

-[IMarket Size 2023: USD 3661.4 Million
-IMarket Size 2032: USD 7423.4 Million
-JCAGR (2024-2032): 8.13%

-[IBase Year: 2023

-[IMarket Forecast Period: 2024-2032

Market Segmentations

-[By Testing Method: Wet Chemistry / Proximates - 8.33%, Moisture Content Analysis - 7.83%.
-[By Testing Areas: Contaminants Testing - 7.71%, Nutritional Testing - 8.32%.

-[By End Use: Pet Food - 6.44%, Meat - 8.58%.
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