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Report description:

The PVC pipes & fittings market is estimated to be worth USD 46.02 billion in 2025 and is projected to reach USD 66.87 billion by
2030, growing at a CAGR of 7.8% from 2025 to 2030. The sewage and drainage application is expected to hold the second-highest
market share in the PVC pipes & fittings market due to the growing need for efficient wastewater management systems in both
urban and rural areas. PVC pipes are widely used in sewer and drainage networks because of their excellent chemical resistance,
smooth inner surface that prevents clogging, and ability to withstand varying soil and pressure conditions. Governments across
developing economies are investing heavily in sanitation infrastructure and smart drainage systems to support rapid urbanization
and environmental sustainability goals.

https://mnmimg.marketsandmarkets.com/Images/pvc-pipes-fittings-market-new-overview.webp

"In terms of value, the residential end-use industry accounted for the second-largest share of the overall PVC pipes & fittings
market."



The residential end-use industry is expected to hold the second-highest market share in the PVC pipes & fittings market due to the
increasing demand for reliable and cost-effective plumbing solutions in housing construction and renovation projects. PVC pipes
are widely used in residential applications for water supply, drainage, and waste management because of their corrosion
resistance, lightweight nature, and ease of installation. Rapid urbanization, rising disposable incomes, and government initiatives
promoting affordable housing are driving large-scale residential construction, especially in emerging economies.

"North America is projected to account for the second-largest market share during the forecast period.

North America is expected to hold the second-highest market share in the PVC pipes & fittings market due to strong demand from
water infrastructure modernization, residential construction, and industrial applications. The region's aging water and wastewater
networks are driving significant investments in pipe replacement and rehabilitation projects, where PVC pipes are preferred for
their durability, corrosion resistance, and cost efficiency. Additionally, the growing emphasis on sustainable and energy-efficient
building materials supports the use of recyclable PVC products. The presence of established market players, advanced
manufacturing capabilities, and regulatory support for eco-friendly infrastructure further strengthens North America's position as a
key market for PVC pipes & fittings. North America has numerous manufacturers, including JM EAGLE, INC. (US) and Westlake
Corporation (US), among others.

This study has been validated through primary interviews with industry experts globally. These primary sources have been divided
into the following three categories:

-0By Company Type: Tier 1 - 60%, Tier 2 - 20%, and Tier 3 - 20%

-[By Designation: C-level - 33%, Director-level - 33%, and Managers - 34%

-[By Region: North America - 20%, Europe - 25%, Asia Pacific - 25%, Middle East & Africa - 15%, and Latin America - 15%

The report provides a comprehensive analysis of company profiles:

Prominent companies in this market include JM EAGLE, INC. (US), Aliaxis Holdings SA (Belgium), China Lesso Group Holdings
Limited (China), Orbia (Mexico), Georg Fischer Ltd. (Switzerland), The Supreme Industries Limited (India), Sekisui Chemical Co.,
Ltd. (Japan), Finolex Industries Ltd. (India), ASTRAL PIPES (India), and Westlake Corporation (US).

Study Coverage

This research report categorizes the PVC pipes & fittings market by material type (UPVC, CPVC, and other material types), product
type (pipes, fittings, and other product types), application (water supply & distribution, sewage & drainage, irrigation, chemical &
industrial handling, electrical & conduct system, HVAC & plumbing, and other applications), end-use industry (municipal & utilities,
residential, agriculture, industrial, commercial and other end-use industries), and region (North America, Europe, Asia Pacific,
Middle East & Africa, and South America). The scope of the report includes detailed information about the major factors
influencing the growth of the PVC pipes & fittings market, such as drivers, restraints, challenges, and opportunities. A thorough
examination of the key industry players has been conducted in order to provide insights into their business overview, solutions
and services, key strategies, contracts, partnerships, and agreements. Product launches, mergers and acquisitions, and recent
developments in the PVC pipes & fittings market are all covered. This report includes a competitive analysis of upcoming startups
in the PVC pipes & fittings market ecosystem.

Reasons to buy this report:

The report will help market leaders/new entrants in this market with information on the closest approximations of the revenue
numbers for the overall PVC pipes & fittings market and the subsegments. This report will help stakeholders understand the
competitive landscape and gain more insights to position their businesses better and plan suitable go-to-market strategies. The
report also helps stakeholders understand the pulse of the market and provides them with information on key market drivers,
restraints, challenges, and opportunities.

The report provides insights on the following pointers:

-JAnalysis of key drivers (fueling growth through infrastructure expansion, lowering costs with easy installation & maintenance,
boosting demand via water supply & irrigation projects), restraints (navigating tightening environmental regulations and facing



material substitution threats), opportunities (advancing sustainability through PVC recycling, innovating with lead-free and
non-phthalate additives, and capturing growth from rapid urbanization in emerging markets), and challenges (managing volatile
raw material & energy costs and improving market perception under ESG pressures).

-JProduct Development/Innovation: Detailed insights on upcoming technologies, research & development activities, and service
launches in the PVC pipes & fittings market.

-OMarket Development: Comprehensive information about lucrative markets-the report analyses the PVC pipes and fittings market
across varied regions.

-OMarket Diversification: Exhaustive information about services, untapped geographies, recent developments, and investments in
the PVC pipes & fittings market

-JCompetitive Assessment: In-depth assessment of market shares, growth strategies, and service offerings of leading players like
JM EAGLE, INC. (US), Aliaxis Holdings SA (Belgium), China Lesso Group Holdings Limited (China), Orbia (Mexico), Georg Fischer Ltd.
(Switzerland), The Supreme Industries Limited (India), Sekisui Chemical Co., Ltd. (Japan), Finolex Industries Ltd. (India), ASTRAL
PIPES (India), and Westlake Corporation (US) in the PVC pipes & fittings market.
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