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Report description:

The global interactive kiosk market is projected to reach USD 35.65 billion by 2030 from USD 21.85 billion in 2025, registering a
CAGR of 10.3% during the forecast period. The rising demand for enhanced customer engagement, operational efficiency, and
self-service automation across industries such as retail, banking, transportation, and healthcare fuels the market growth. The
increasing focus on safety, hygiene, and contactless interactions, particularly following global digitalization and smart city
initiatives, boosts kiosk adoption worldwide. Additionally, advancements in Al, 10T connectivity, and data analytics enable
intelligent kiosks capable of personalized services, real-time monitoring, and seamless integration with enterprise systems. The
growing affordability of modular hardware and cloud-based software platforms further makes interactive kiosks scalable and
accessible across both industrial and consumer-facing applications.

https://mnmimg.marketsandmarkets.com/Images/interactive-kiosks-market-img-overview.webp

"Healthcare service kiosks segment is projected to record the highest CAGR during the forecast period."

By type, the healthcare service kiosks segment is projected to exhibit the highest CAGR during the forecast period. This growth is
supported by the increasing deployment of kiosks in hospitals, clinics, and pharmacies for patient registration, queue
management, appointment scheduling, and teleconsultation services. Additionally, the growing adoption of digital health
infrastructure and self-service technologies augments the integration of kiosks with electronic medical records (EMR) systems and
telehealth platforms to enhance operational efficiency and patient experience. In the healthcare sector, interactive kiosks are



used for check-ins, billing, and information dissemination, helping reduce administrative burden and improve service accessibility.
Furthermore, ongoing government initiatives to digitize healthcare services and advancements in Al-driven analytics and
touchless technology are expected to position healthcare kiosks as a key growth segment during the forecast period.

"Ordering & retail kiosks segment is projected to account for a significant market share in 2025."

The ordering & retail kiosks segment is expected to witness rapid adoption. The segmental growth is attributed to the increasing
demand for self-ordering, contactless payment, and personalized shopping experiences across quick-service restaurants (QSRs),
supermarkets, and retail outlets. These kiosks enable faster service, reduce queue times, and improve order accuracy, resulting in
enhanced customer satisfaction. The integration of advanced software for real-time menu updates, dynamic pricing, and upselling
features is further boosting deployment across major retail chains. Additionally, the growing adoption of Al- and loT-enabled
kiosks for data analytics, customer engagement, and inventory management supports sustained market growth. As businesses
increasingly focus on automation and efficiency, ordering and retail kiosks continue to emerge as a key driver for the interactive
kiosk market worldwide.

"Asia Pacific is projected to register the highest CAGR in the interactive kiosk market between 2025 and 2030."

The Asia Pacific interactive kiosk market is driven by rapid digital transformation, expanding retail infrastructure, and increasing
investments in smart city and transportation projects. Countries such as China, Japan, South Korea, and India are leading the
adoption of interactive kiosks across sectors, including banking, retail, healthcare, and public services. The focus on automation,
self-service, and contactless technology integration accelerates deployments in airports, metro stations, and commercial
complexes. Additionally, the growing penetration of Al-powered analytics, cloud-based management platforms, and multilingual
interfaces enhances kiosk performance and accessibility for diverse user bases. Supportive government programs promoting
digital inclusion and cost-effective manufacturing capabilities further position the region as the fastest-growing market for
interactive kiosks during the forecast period.

Extensive primary interviews were conducted with key industry experts in the interactive kiosk market space to determine and
verify the market size for various segments and subsegments gathered through secondary research.
The breakdown of primary participants for the report is shown below.

-0By Company Type: Tier 1 - 20%, Tier 2 - 45%, Tier 3 - 35%
-(By Designation: C-level Executives - 35%, Directors - 25%, Others - 40%
-0By Region: North America - 45%, Europe - 25%, Asia Pacific - 20%, RoW - 10%

The interactive kiosk market is dominated by a few globally established players, such as NCR Voyix Corporation (US), Diebold
Nixdorf, Incorporated (US), Zebra Technologies Corp. (US), Advantech Co., Ltd. (Taiwan), and Glory Ltd. (Japan). The study
includes an in-depth competitive analysis of these key players in the interactive kiosk market, with their company profiles, recent
developments, and key market strategies.

Study Coverage:

The report segments the interactive kiosk market and forecasts its size by type (information & directory kiosks, ticketing &
reservation kiosks, ordering & retail kiosks, payment & financial service kiosks, bitcoin kiosks, healthcare service kiosks,
hospitality & travel kiosks, government & public service kiosks, and other kiosk types), vertical (retail, restaurant & QSR,
transportation, healthcare, public sector, financial services, hospitality, entertainment & leisure, and other verticals), mounting
type (floor-standing kiosks, wall-mounted kiosks, and other mounting types), display panel size (small, medium, and large),
location (indoor and outdoor), and offering (hardware, software, and services).

The report discusses the market's drivers, restraints, opportunities, and challenges, and provides a detailed view across North
America, Europe, Asia Pacific, and RoW. It includes a supply chain analysis of the key players and their competitive analysis in the
interactive kiosk ecosystem.



Key Benefits of Buying the Report:

-JAnalysis of key drivers (Growing preference for contactless and secure payment technologies, Mounting demand for self-service
kiosks across industries), restraints (High initial setup and maintenance costs, Cybersecurity and data privacy concerns),
opportunities (High emphasis on streamlining operations in healthcare and government sectors, Growing popularity of QSRs and
convenience retail), challenges (Requirement for continuous software and hardware lifecycle management, Environmental and
vandalism concerns in outdoor installations)

-JProduct development/innovation: Detailed insights into upcoming technologies, research and development activities, and product
launches in the interactive kiosk market

-IMarket development: Comprehensive information about lucrative markets across varied regions

-OMarket diversification: Exhaustive information about new products, untapped geographies, recent developments, and
investments in the interactive kiosk market

-JCompetitive assessment: In-depth assessment of market share, growth strategies, and service offerings of leading players, such
as NCR Voyix Corporation (US), Diebold Nixdorf, Incorporated (US), Zebra Technologies Corp. (US), Advantech Co., Ltd. (Taiwan),
and Glory Ltd. (Japan), in the interactive kiosk market
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