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Australia Processed Meat Market Report Summary Description Value Base YearAUD billion2024Historical PeriodAUD
billion2018-2024Forecast PeriodAUD billion2025-2034Market Size 2024AUD billion9.03Market Size 2034AUD billion15.13CAGR
2018-2024PercentageXX%CAGR 2025-2034Percentage5.30%CAGR 2025-2034 - Market by RegionAustralian Capital
Territory6.0%CAGR 2025-2034 - Market by RegionWestern Australia5.7%CAGR 2025-2034 - Market by Processing
TypeCanned5.9%CAGR 2025-2034 - Market by Distribution ChannelOnline Channel9.3%2024 Market Share by
RegionVictoria23.6%Australia Processed Meat Market OverviewThe opportunities in the Australia processed meat market are
driven by consumer demand for convenient, time-saving meal solutions with extended shelf life, reducing food waste while
preserving essential nutrients like protein, vitamins, and minerals. The product range, including sausages, bacon, and ham, caters
to diverse preferences. Notably, in February 2022, Danish plant-based brand Naturli partnered with Botany Group to locally
produce eco-friendly alt-meat options such as mince and burgers in Sydney, addressing growing sustainability concerns and
expanding market appeal.Processed meats maintain strong market momentum due to their affordability and status as a
cost-effective source of animal protein, impacting the Australia processed meat market revenue. Ready-to-eat formats requiring
minimal preparation align with busy lifestyles, while enhanced flavour profiles through smoking and curing increase consumer
appeal. Additionally, pre-packaged portions support portion control and minimise food waste, reinforcing product convenience and
sustainability credentials.Australia Processed Meat Market GrowthThe demand for the Australia processed meat industry plays a
pivotal role in creating jobs across processing, packaging, distribution, and retail. These products also have export potential,
benefiting the local economy. Additionally, innovation in flavours, formulations, and packaging keeps consumers engaged. In June
2023, Charoen Pokphand Foods (CP Foods) introduced Thailand's first cooked duck meat exports to Australia, shipping 500-600
tonnes of products such as roast duck and crispy pancakes. This expansion taps into Australia's annual duck consumption of
50,000 tonnes.The growth of the Australia processed meat market is further supported by effective processing and packaging that
ensures food safety and reduces health risks. The market caters to various cultural preferences and offers customisable options
for specific dietary requirements, such as low-fat or organic. Additionally, the quick cooking time of these products provides a
convenient meal solution.Key Trends and Developments The Australia processed meat market growth is driven by health and



wellness prioritisation, premiumisation and differentiation, sustainability and ethical sourcing, and convenience with ready-to-eat
product innovation. June 2025 Australia approved the sale of lab-grown meat after a two-year regulatory process, enabling startup
Vow Foods to launch cultured quail cell products, including foie gras. Vow targeted premium markets, focusing on taste and
innovation rather than simply replicating traditional meat, signalling a pioneering shift in the country's food technology and
cultured meat industry. June 2024 Dematic launched its all-encompassing automation system at an Australian meat processing
facility. The system integrates the Dematic Multishuttle Meat Buffer with freezer-rated AGVs, boosting safety, accuracy, and
efficiency in cold storage. It reduces manual handling, mitigates health risks, and improves order fulfilment, with AGVs capable of
operating in temperatures as low as -25C. April 2024 Integra Foods opened an AUD 20 million faba bean protein facility in Dublin,
South Australia, using energy-efficient dry fractionation technology. The plant produces 15,000 tonnes of sustainable protein
annually, sourcing locally to reduce its carbon footprint. This initiative supports Australia's growing plant protein industry and aims
to expand exports to global markets. December 2022 Harvest B launched Australia's first plant-based meat ingredient facility in
Sydney. The facility focuses on producing locally sourced, clean-label, and affordable plant-based products for food brands and
manufacturers. This initiative aims to reduce supply chain carbon footprints, create local jobs, and provide competitive
alternatives to imported proteins. Health and Wellness Prioritisation is Boosting the Demand of the Australia Processed Meat
Market Consumers increasingly prioritise health, demanding processed meats with reduced fat, sodium, and additives. This drives
innovation in clean-label and functional products, compelling manufacturers to reformulate offerings. Market players investing in
transparency and nutrition-focused messaging can better capture health-conscious segments, aligning product portfolios with
evolving regulatory standards and consumer expectations in a competitive landscape. Premiumisation and Differentiation are
Impacting the Australia Processed Meat Industry Revenue A surge in consumer interest in premium, artisanal processed meats
fuels market growth. Emphasising provenance, quality ingredients, and unique flavour profiles enables brands to command higher
prices and enhance loyalty. This trend encourages differentiation through storytelling and authenticity, positioning products as
lifestyle choices rather than commaodities amid intensifying competition and shifting consumer tastes. Sustainability and Ethical
Sourcing are Influencing the Australia Processed Meat Market Dynamics and Trends Sustainability is reshaping the processed
meat market, with growing demand for ethically sourced products. Producers adopting transparent supply chains and sustainable
practices strengthen brand equity and respond to consumer expectations for animal welfare and environmental stewardship. This
focus is critical for future-proofing businesses as ethical consumption becomes a decisive purchasing criterion. Convenience and
Ready-to-Eat Growth is Boosting the Australia Processed Meat Market Expansion Convenience drives increased consumption of
ready-to-eat and easy-to-prepare processed meats. Innovations in packaging and product formats cater to on-the-go lifestyles,
expanding usage occasions and consumer reach. Brands prioritising convenience without compromising quality gain a competitive
advantage in a market where time-poor consumers seek quick, nutritious meal solutions.Australia Processed Meat Market
TrendsThe Australia processed meat market is experiencing growth driven by increasing consumer demand for healthier, low-fat,
and reduced-sodium products. Manufacturers respond by introducing leaner cuts, organic options, and functional formulations
aligned with wellness trends. Kangaroo meat, wild-harvested and free from additives, appeals to health-conscious and
environmentally aware consumers. Its sustainable sourcing model supports biodiversity, positioning it as a differentiated protein
offering within an increasingly health- and eco-focused market environment. With an overpopulation of kangaroos in Australia,
particularly in New South Wales, their consumption helps to protect native biodiversity and reduce the ecological damage caused
by their numbers, contributing to environmental preservation.Opportunities in the Australia Processed Meat MarketConsumers
increasingly seek products that emulate the taste, texture, and nutritional profile of conventional meat, driving R&D investment
and product diversification. This shift supports innovation pipelines and aligns with health, sustainability, and ethical consumption
trends, positioning plant-based offerings as a core growth segment within the evolving protein landscape.Market RestraintsThe
Australia processed meat market encounters notable restraints, including rising consumer health concerns regarding high sodium
content and preservatives, which suppress demand. Regulatory compliance drives up production costs, while environmental
sustainability pressures related to livestock farming diminish market appeal.Intensifying competition from plant-based
alternatives, shifting consumer preferences, supply chain volatility, price sensitivity, and growing ethical considerations around
animal welfare further constrain market expansion and challenge sector profitability.[JAustralia Processed Meat Market Report and
Forecast 2025-2034[] offers a detailed analysis of the market based on the following segments:Market Breakup by Meat Type[]
Poultry] Beef[] Mutton[] Pork[] OthersMarket Breakup by Product Type[] Fresh Processed Meat[] Raw Fermented Meat[] Cooked Meat[]



Pre-Cooked Meat[] Curated Meat[] OthersMarket Breakup by Processing Type[] Chilled[] Frozen[] CannedMarket Breakup by Distribution
Channel] HoReCa[] Hypermarkets/Supermarkets[] Specialty Stores[] Online Channel[] OthersMarket Breakup by Region[] New South Wales[]
Victoria[] Queensland[] Australian Capital Territory[] Western Australia[] Others CAGR 2025-2034 - Market by Region Australian Capital
Territory6.0%Western Australia5.7%Victoria5.2%New South WalesXX%QueenslandXX%OthersXX%Australia Processed Meat
Market Share Market Analysis by Meat Type The Australia processed meat market growth is predominantly driven by poultry,
attributed to its cost-effectiveness, versatility, and favourable nutritional profile, notably lower fat content relative to alternative
proteins. This segment benefits from growing consumer demand for convenient, healthy protein options that align with leaner
dietary preferences. The Australian Bureau of Agricultural and Resource Economics and Sciences (ABARES, 2021) reports that
average per capita chicken consumption reached 46.4 kg in 2020-21, representing nearly 50% of total meat intake. This trend
underlines poultry's significant market share and highlights its role as a key growth driver within the sector.Beef continues to hold
a strategic position within the Australia processed meat market, valued for its rich flavour profile and nutrient density, including
iron, zinc, and essential amino acids. Processed beef products such as sausages, bacon, and deli meats maintain strong consumer
appeal due to their convenience and taste. Market Analysis by Distribution Channel As per the Australia processed meat market
report, the Australian HoReCa (Hotel, Restaurant, Cafe) sector significantly drives demand for processed meats, capitalising on
their convenience, extended shelf life, and culinary versatility. These products enable operators to streamline food preparation
while ensuring product consistency, thereby enhancing operational efficiency. Cost-effective processed meat options such as
sausages, bacon, and deli items support catering profitability.Retail channels, particularly hypermarkets and supermarkets, serve
as pivotal distribution points within the Australia processed meat market by providing consumers with accessible, diverse product
ranges spanning chilled to frozen meats. These outlets leverage bulk purchasing, competitive pricing, and convenience to boost
consumer engagement and brand penetration across urban centres. Notably, in October 2023, Australian Beef Co. launched a
premium line of locally sourced raw beef cuts emphasising sustainability, aligning with growing consumer preferences for
transparency and quality in meat products, thereby reinforcing retail's critical role in market growth.Australia Processed Meat
Market Regional Insights New South Wales Processed Meat Market Overview New South Wales benefits from a large urban
population, which drives demand for convenient and ready-to-eat processed meat products. This market is influenced by busy
lifestyles and growing health awareness. NSW accounts for about 35% of Australia's chicken meat production and is the country's
largest producer. In 2022-23, chicken meat production in NSW rose by 1.8% to reach 495,023 tonnes. Queensland Processed Meat
Market Trends Queensland's processed meat market is influenced by its warm climate, driving demand for products that are easy
to store and manage. Growing health awareness is also fuelling interest in lean and organic meat options. As the leading
contributor to Australia's beef production[Jaccounting for nearly halfJQueensland saw its beef exports rise by AUD 902 million, a
14.3% increase in the 12 months leading up to November 2023. Western Australia Processed Meat Market Dynamics Western
Australia's processed meat market is growing due to urbanisation and the rising demand for convenient meal solutions.
Additionally, there is a preference for locally sourced meats and sustainable practices. The state's livestock supply chains are
significant employers, with over 7,700 individuals working in livestock production and another 4,300 in processing. Victoria
Processed Meat Market Drivers Victoria's processed meat market growth is fuelled by strong urban demand, driven by
health-conscious consumers seeking lean and organic options. The region's advanced food processing infrastructure supports
innovation, while local government incentives encourage sustainable practices, boosting production efficiency and aligning with
consumer preferences for quality, convenience, and environmental responsibility. Australian Capital Territory Processed Meat
Market Opportunities The Australian Capital Territory's processed meat market benefits from a highly educated population
prioritising health and sustainability. Demand for premium, low-fat, and ethically sourced processed meats is rising, supported by
accessible retail networks and government policies promoting local food production, fostering market expansion within this
health-aware, environmentally conscious consumer base.Competitive LandscapeKey players in the Australia processed meat
market specialise in beef, pork, and poultry products, driving growth through innovation and sustainability. These companies
focus on delivering premium, high-quality meats that align with evolving consumer preferences for ethically sourced and
environmentally responsible products. Their strong commitment to sustainable farming and animal welfare supports both
domestic demand and export opportunities, positioning them competitively in the global processed meat landscape.Key Industry
Players JBS USA Food Company Holdings: Headquartered in Colorado, United States, |BS USA Food Company Holdings was
established in 2007. It is a leading producer of beef, pork, and poultry, supplying a wide range of processed meats globally. The



company focuses on innovation, sustainability, and meeting consumer demand for high-quality food products. Thomas Foods
International: Established in 1988, Thomas Foods International is based in Adelaide, Australia. It is one of the largest
Australian-owned meat processing companies, known for producing premium beef, lamb, and processed meat products. The
company provides quality meat products while supporting sustainable farming practices. Baybrick Pty Ltd: Baybrick Pty Ltd,
founded in 1998 and headquartered in Sydney, Australia, is a leading supplier of meat products. It specialises in the distribution
and processing of high-quality beef and lamb for both domestic and international markets. The company is committed to
customer satisfaction and sustainable sourcing. Australian Agricultural Company Limited: Founded in 1824 and headquartered in
Brisbane, Australia, the Australian Agricultural Company Limited (AACo) is one of the country's oldest and largest producers of
beef. AACo focuses on sustainable farming, producing premium beef for domestic and international markets, with a commitment
to innovation and animal welfare.Other key players in the Australia processed meat market report are NH Foods Australia Pty Ltd.,
Teys Australia Pty Ltd., Greenham Group, Thomas Foods International, Nolan Meats Pty Ltd., and Stockyard Pty Ltd., among
others.
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