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Report description:

Sweden Hair Care Market Analysis

The Swedish hair care market, valued at USD 460.44 million in 2025, is projected to reach USD 612.43 million by 2030, growing at
a CAGR of 5.87%. This growth stems from increasing consumer awareness about hair health issues and personal grooming,
coupled with rising demand for premium hair care products. Swedish consumers demonstrate a strong preference for natural,
organic, and sustainable solutions, prompting manufacturers to develop eco-friendly formulations and packaging. The market
encompasses a diverse product range, including shampoos, conditioners, hair oils, and styling products, with the professional hair
care segment gaining significant traction. While major international brands maintain a strong presence, local Swedish brands
focusing on natural ingredients and sustainability continue to gain market share. The market also experiences growing demand
for specialized products addressing specific concerns such as hair loss, greying, dandruff, anti-hair fall, color protection, and scalp
care solutions. With the increasing focus on sustainability, natural ingredients, and personalized solutions, the Swedish hair care
market is well-positioned for sustained growth and innovation in the coming years.

Sweden Hair Care Market Trends and Insights

Surging Demand for Vegan/Animal-Free Formulations

Significant growth in vegan and animal-free hair care formulations is evident in the Swedish market, driven by increasing
consumer awareness of animal welfare and environmental sustainability. Swedish consumers, particularly millennials and Gen Z,



are actively seeking products that align with their ethical values and environmental consciousness. Major retailers, including ICA
and Ahlens, have expanded their vegan hair care product offerings to meet this rising demand. Local brands like Maria Nila and
BRUNS have gained market share by focusing exclusively on vegan formulations, while traditional hair care brands are
reformulating their products and launching vegan product lines. The trend is further supported by strict European Union
regulations on animal testing in cosmetics, which have encouraged manufacturers to develop plant-based alternatives. According
to Animal Equality, 1 in 10 Swedes follow meat-free preferences in food and other products like beauty and cosmetics . This shift
in consumer behavior has created substantial opportunities for plant-based alternatives throughout the country.

Demand for Multi-Functional and Damage Control Products

The Swedish hair care market reflects evolving consumer preferences toward sophisticated, multi-benefit products that address
various hair concerns simultaneously. The harsh Nordic climate, combined with frequent use of heating tools and chemical
treatments, has created significant demand for protective and reparative solutions. This trend has led to the incorporation of
natural ingredients like argan oil, keratin, and vitamins, particularly evident in products such as INDY BEAUTY's Care And Protect
Repair Shampoo, which uses vegan keratin to strengthen hair structure while preventing damage. The market is experiencing a
"skinification" trend, where hair care formulations integrate traditional skincare ingredients, drawing inspiration from Swedish spa
traditions and natural resources, as demonstrated by brands like L: A Bruket and Bjork and Berries. This approach particularly
appeals to time-conscious consumers seeking products that offer multiple benefits, such as leave-in conditioners with heat
protection and anti-frizz properties, while maintaining color vibrancy for those who regularly color their hair. As consumers
continue to prioritize effectiveness and convenience, the demand for multi-functional hair care products in Sweden is expected to
drive innovation and market growth.

Adoption of Traditional At-Home Hair Care Solutions

The adoption of traditional at-home hair care practices in Sweden presents a complex market dynamic, where generational habits
and economic factors influence consumer behavior. While many consumers, particularly in rural areas and older demographics,
maintain loyalty to time-honored remedies using natural ingredients like apple cider vinegar, honey, and oils, there is also a
growing preference for professional salon services. This market duality is further complicated by increasing consumer demand for
natural and organic products, which creates resistance to conventional home-based products containing synthetic ingredients.
The economic advantage of traditional solutions, especially during periods of heightened value consciousness, continues to impact
commercial product adoption in the Swedish market. These traditional practices often reflect deeply rooted cultural values and
family traditions that have been preserved across generations in Swedish households. The persistence of such practices indicates
that manufacturers must carefully consider local preferences and cultural factors when developing products for the Swedish
market.

Other drivers and restraints analyzed in the detailed report include:

Technological Innovations in Product Formulations / Influence of Social Media and Celebrity Endorsement / Health Concerns Over
Chemical Ingredients /

For complete list of drivers and restraints, kindly check the Table Of Contents.
Segment Analysis
Shampoo maintains its leadership position in the Swedish hair care market with a dominant 22.53% market share in 2024. This

prominence stems from shampoo's fundamental role in daily hair care routines, with Swedish consumers increasingly gravitating
toward specialized formulations. The market has adapted to address rising stress-related hair concerns, with brands developing



dermatologically tested solutions for specific issues such as dandruff and hair loss. The demand for natural and organic shampoo
formulations continues to rise, reflecting Swedish consumers' growing environmental consciousness and preference for
sustainable products. Additionally, the market has witnessed increased penetration of premium shampoo brands, particularly
those offering targeted solutions for specific hair types and concerns.

Hair styling products are experiencing rapid market growth, projected at a 6.16% CAGR during 2025-2030. This growth is primarily
driven by product innovations that merge styling capabilities with hair health benefits. Products like Bjork's Tamja Taming Qil
exemplify this trend, offering dual benefits of heat protection and hair management while enhancing shine. The market expansion
is further supported by the rising influence of social media and beauty influencers, who drive awareness about new styling
techniques and products.

Mass products maintain a commanding 77.45% share of the Swedish hair care market in 2024, reflecting their continued
dominance in meeting everyday consumer needs. The category's strength persists even as mass brands adopt premium
positioning strategies to attract value-conscious consumers seeking quality. This dominance is particularly evident in essential
hair care categories like shampoos and conditioners, where mass brands have successfully established trust and reliability.

Premium products are projected to grow at a faster rate of 6.44% CAGR during 2025-2030, driven by Swedish consumers'
increasing willingness to invest in higher-quality hair care solutions. This trend toward premiumization is further supported by
consumers' growing emphasis on product efficacy over traditional channel distinctions, creating opportunities for brands across
both segments to compete based on performance benefits. The premium segment's growth is particularly strong in specialized
treatment products and professional-grade formulations that address specific hair concerns.

The Sweden Hair Care Market Report is Segmented by Product Type (Shampoo, Conditioner, Hair Colorants, Hair Styling Products,
and Others), by Category (Premium and Mass Products), by Ingredient Type (Natural and Organic, and Conventional/Synthetic), by
Distribution Channel (Specialty Stores, Supermarkets/Hypermarkets, Online Retail Stores, and Other Distribution Channels). The
Market Forecasts are Provided in Terms of Value (USD).

List of Companies Covered in this Report:

L'Oreal S.A./ Unilever PLC/ Henkel AG & Co. KGaA / Procter & Gamble Company / Oriflame Cosmetics Global SA/ Kao
Corporation / Beiersdorf AG/ Kenvue Inc./ Maria Nila AB / Bjorn Axen Holding AB / The Estee Lauder Companies Inc. / Revlon
Inc. / SACHAJUAN Haircare AB/ LUMENE Group / Shiseido Company, Limited / Davines Group / Natura & Co Holding SA/ Kevin
Murphy / CRX Nordic AB / Sebapharma GmbH & Co. KG /

Additional Benefits:

<ul> The market estimate (ME) sheet in Excel format /
3 months of analyst support / </ul>
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