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Report description:

South America Energy Drink Market Analysis

The South American energy drinks market size stands at USD 4.15 billion in 2025 and is projected to reach USD 4.57 billion by
2030, growing at a CAGR of 1.96% during the forecast period. he market growth is driven by increasing consumer preference for
functional beverages, with a notable shift toward products containing natural ingredients and reduced sugar content. Product
innovation focuses on introducing new flavors, healthier formulations, and enhanced functional benefits. Celebrity endorsements
and strategic marketing campaigns significantly influence consumer purchasing decisions, particularly among the youth
demographic. The rising participation in sports activities and fitness trends has created additional demand for energy-boosting
beverages. The younger population's interest in performance enhancement and mental alertness continues to support market
expansion, especially in urban areas and among university students and young professionals. However, growing health concerns
about high caffeine and sugar content, coupled with stringent regulatory requirements for energy drink manufacturers, moderate
the overall growth rates in the region.

South America Energy Drink Market Trends and Insights

Productflinnovation[Jin[terms[Jof{iflavorJand[lingredients

Product innovation drives growth in South America's energy drinks market, as manufacturers introduce new flavors and
formulations to meet consumer preferences. The market shows increasing demand for natural ingredients, particularly yerba



mate, which contains natural caffeine and holds cultural significance in the region. This shift toward natural ingredients reflects
consumers' growing preference for healthier alternatives in their energy drink choices. Manufacturers are responding by
developing products that combine traditional energy-boosting properties with natural components. In September 2024, Monster
Beverage Corporation launched Juice Monster Rio Punch, featuring Brazilian fruit flavors, reflecting the market's focus on regional
taste preferences. The introduction of locally inspired flavors demonstrates how companies are adapting their product portfolios to
align with regional consumer preferences while maintaining their market position.

Growing[Jinfluence[Jofflendorsements[Jand[jsocialJmediamarketing

High internet penetration rates across South America have enabled energy drink companies to execute effective digital marketing
campaigns and celebrity endorsements. According to World Bank data in 2023, internet users comprised 89% of Argentina's
population, 84% of Brazil's, 80% of Peru's, and 77% of Colombia's . This digital reach has influenced younger consumers, whose
purchasing decisions are shaped by influencer recommendations, such as athletes, musicians, and social media personalities, and
social media marketing. The widespread social media adoption in these countries has provided energy drink brands with platforms
for digital content, promotional campaigns, and interactive marketing, resulting in increased brand awareness and consumption
among target demographics. In May 2025, Anheuser-Busch launched an energy drink called Phorm Energy in collaboration with
UFC's Dana White, demonstrating the impact of strategic endorsements on market growth.

Health[Jconcerns[Jover[ichemicallingredients

Health concerns regarding artificial ingredients in energy drinks are impacting market growth in South America. Regional
regulatory authorities are enforcing more stringent policies, particularly front-of-package (FoP) warning labels. Research
conducted in Uruguay demonstrated that caffeine warning labels affected young adults' purchasing decisions. Mexico and Chile
have introduced taxes on sugar-sweetened beverages and mandatory FoP labeling, resulting in reduced consumption of sugary
drinks, including energy beverages. The Pan American Health Organization's concerns about ultra-processed beverages and
obesity have led to increased demands for tighter regulations across Latin America. In response, manufacturers are working to
reformulate products with natural ingredients while attempting to maintain their energy-enhancing effects.

Other drivers and restraints analyzed in the detailed report include:

Rising[lsports[participation[Jrate[lcoupled[iwith[Jstrong[ldemand[Jfrom[ifitness[jconscious consumers /
Growing[Jdemand[ifor[Jon-the-go[healthy[Jbeverages / Consumerjinclination[towards[ifresh[Jjuice[Jproducts /

For complete list of drivers and restraints, kindly check the Table Of Contents.

Segment Analysis

The drinks segment accounted for 82.37% of South America's energy drinks market share in 2024. The segment's dominance
stems from extensive product distribution networks across supermarkets, convenience stores, and retail outlets, coupled with
established consumer preferences for ready-to-drink formats. Major companies maintain this market position through regular
product development initiatives, including new flavor variants, sugar-free alternatives, and enhanced formulations with added
vitamins and functional ingredients. The segment's growth is further supported by aggressive marketing campaigns, competitive
pricing strategies, and increasing consumer demand for convenient energy-boosting beverages in the region.

The shots segment is expected to achieve the highest growth rate at 2.47% CAGR during 2025-2030driven by its convenience and
concentrated formula that appeals to on-the-go consumers seeking immediate energy boosts. This growth is particularly evident
in urban centers where busy lifestyles create demand for quick, portable energy solutions. The segment's expansion is also



supported by innovative formulations that address health concerns, with companies developing shots that contain natural caffeine
sources like green tea extract. This trend toward healthier, more concentrated energy solutions positions the shots segment for
continued growth, particularly among younger consumers seeking functional benefits without the volume of traditional energy
drinks.

Cans dominate the South American energy drinks market with a 71.66% market share in 2024. Their popularity stems from
multiple advantages: superior portability for on-the-go consumption, extended shelf stability without refrigeration, and enhanced
brand visibility through 360-degree product labeling. The recyclable nature of aluminum cans strengthens their market position,
particularly as sustainability becomes a key consumer consideration. Ball Corporation, a major can manufacturer in the region,
demonstrates this environmental commitment through its transition to 100% renewable energy in manufacturing operations. This
initiative aims to reduce carbon emissions across the supply chain while meeting the growing demand from environmentally
conscious consumers who prioritize sustainable packaging solutions. The combination of practical benefits and environmental
considerations continues to reinforce cans as the preferred packaging format in South America's energy drinks sector.

PET/glass bottles are experiencing a growth rate of 2.65% CAGR (2025-2030), surpassing other packaging formats in the energy
drinks market. This growth aligns with market premiumization trends and heightened environmental consciousness among
consumers and manufacturers. The shift towards these packaging materials reflects changing consumer preferences and
regulatory pressures for sustainable packaging solutions. Major beverage manufacturers have implemented comprehensive
bottle-to-bottle recycling programs and increased the use of post-consumer recycled (PCR) PET in their packaging. These
initiatives include establishing collection networks, investing in recycling infrastructure, and developing advanced recycling
technologies. Companies are also focusing on reducing the weight of PET bottles while maintaining structural integrity to further
minimize environmental impact. Glass bottles maintain strong demand in premium and natural/organic energy drink segments,
where they align with consumer perceptions of quality and sustainability.

The South America Energy Drink Market Report is Segmented by Product Type (Drinks, Shots, Mixers), Packaging Type (PTE/Glass
Bottles, Cans, Other Packaging Types), Ingredient (Conventional, Natural/Organic), Distribution Channel (On-Trade, Off-Trade), and
Geography (Brazil, Argentina, Rest of South America). The Market Forecasts are Provided in Terms of Value (USD).

List of Companies Covered in this Report:

Red Bull GmbH / The Coca-Cola Company / PepsiCo Inc. / Monster Beverage Corp./ AJE Group / Anheuser-Busch InBev (Ambev)
/ Mutalo Group / Globalbev Bebidas e Alimentos SA/ ISM - Industrias San Miguel / Acai Motion / Bebidas Fruki S.A. / Britvic
Limited / BRG Group (Integralmedica) / Postobon S.A./ Compania de las Cervecerias Unidas (CCU) / Campbell Soup Company
(V8) / Baly Energy Drink / Push & Pow / Fresenius Kabi (Fresubin) / Absolute Nutrition /

Additional Benefits:
<ul> The market estimate (ME) sheet in Excel format /
3 months of analyst support / </ul>
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