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Report description:

Qatar Hair Care Market Analysis

The Qatar hair care market size was valued at USD 125.36 million in 2025 and is expected to reach USD 180.95 million by 2030,
growing at a CAGR of 7.62%. The market growth is influenced by several factors transforming the beauty and personal care
industry in Qatar. Consumer awareness regarding hair health has increased, resulting in higher demand for preventive and
specialized hair care products that address specific concerns like scalp health, dandruff, and hair loss - conditions that are
intensified by Qatar's climate and environmental conditions. Higher disposable incomes and an expanding affluent population
have increased the consumption of premium and luxury hair care products. Government support for the beauty and personal care
sector, combined with improvements in product formulations and digital marketing strategies, contributes to market expansion.
The market shows a significant transition toward natural and organic products, with consumers preferring safer alternatives to
synthetic chemicals. This shift has prompted brands to develop new product lines with botanical ingredients and sustainable
packaging.

Qatar Hair Care Market Trends and Insights

Consumer Inclination Towards Products Formulated with Natural/Organic Ingredients

The Qatar hair care market is experiencing significant transformation, with consumers increasingly gravitating toward natural and
organic hair care products. This shift is primarily driven by heightened awareness about ingredient safety and transparency in the



region's growing beauty sector. Consumers in Qatar are actively moving away from products containing synthetic chemicals like
sulfates, parabens, and silicones, due to mounting concerns about their long-term effects. The market evolution is further shaped
by Qatar's rising education levels, extensive social media penetration, and increased access to global beauty information, making
consumers, particularly young, affluent women, more selective in their product choices. They demonstrate a strong preference for
clean-label formulations perceived as safer for long-term hair and scalp health. Qatar's distinctive climate conditions, including
extreme heat, high humidity, and mineral-rich water, have intensified consumer focus on hair protection, leading to substantial
demand for natural ingredients such as argan oil, aloe vera, coconut oil, tea tree, and naturally-derived keratin.

Rapid Adoption of Male Grooming Routines

The hair care market in Qatar is experiencing significant growth driven by male consumers who are expanding beyond basic
shampoos into specialized styling products, treatments, and premium formulations. This market evolution has led to distinct
product development approaches, with male-focused brands emphasizing technical specifications and performance metrics. In
Qatar's cultural context, where personal appearance holds substantial social importance in professional and personal
environments, the growth of male grooming routines has become particularly significant. Companies are responding to this trend
through product innovation. For instance, L'Oreal's Men Expert One-Twist Hair Color, the first permanent hair color technology
designed specifically for men, exemplifies this development by addressing grey hair concerns while ensuring natural results and
simple application. The market's expansion is supported by growing acceptance of male grooming routines, creating opportunities
for brands that effectively combine masculinity with personal care in their product offerings.

Stringent Halal and GCC-Unified Label Compliance Hinder Innovation Cycles

The Qatar hair care market encounters substantial regulatory barriers through mandatory Halal certification requirements and
GCC-Unified Label Compliance protocols. These stringent regulations stipulate that personal care and cosmetic products adhere to
comprehensive Halal standards, explicitly prohibiting ingredients derived from pork, alcohol, or non-permissible animal sources.
This regulatory framework imposes strict limitations on the utilization of conventional preservatives, emulsifiers, and fragrance
compounds prevalent in international formulations. As a result, manufacturers must undertake extensive product reformulation
specifically for the Gulf market or navigate complex certification processes, resulting in prolonged product launch cycles and a
constrained product portfolio. The GCC Standardization Organization (GSO) regulations further mandate comprehensive ingredient
disclosures, Arabic-language labeling requirements, expiry date specifications, and detailed traceability documentation, thereby
imposing substantial operational and compliance challenges for manufacturers in the market.

Other drivers and restraints analyzed in the detailed report include:

Increased tourism driving uptake of retail hair care in key urban outlet / Rising Internet Penetration Driving Qatar's Hair Care
Market Growth / Presence of counterfeit hair care products affects market revenues /

For complete list of drivers and restraints, kindly check the Table Of Contents.

Segment Analysis

The shampoo segment maintains a substantial 49.64% market share in 2024, establishing its position as an essential hygiene
product in consumer routines. Market expansion is attributed to heightened awareness regarding scalp health, increased
urbanization, and enhanced accessibility to premium formulations through established retail channels. The hair styling products
segment demonstrates significant market momentum, registering a CAGR of 7.83% through 2030, indicating a fundamental shift
in consumer preferences from basic grooming practices to sophisticated personal care regimens.



The conditioner segment exhibits sustained market demand as a vital complementary product to shampoo. Segment growth is
primarily attributed to increased consumer understanding of hair maintenance requirements and the necessity for protection
against Qatar's environmental conditions, specifically elevated temperatures, ultraviolet radiation exposure, and water
mineralization. The hair colorants segment experiences growth constraints due to established cultural and religious considerations
within Qatar's conservative demographic, particularly regarding permanent hair colorants, which certain segments consider
incompatible with Islamic principles.

Mass products hold 72.47% market share in 2024, driven by their accessibility, affordability, and broad appeal. These products are
widely available across retail channels, serving Qatar's diverse expatriate population, which constitutes the majority of the
country's residents. The consumer base, predominantly comprising working-class and middle-income individuals from South Asia,
Southeast Asia, and Africa, focuses on essential grooming products at reasonable prices. Brands like Head and Shoulders,
Pantene, Dove, and Sunsilk maintain market presence by offering affordable, multi-functional hair care products for daily use.
Regular promotions, bulk purchase discounts, and prominent retail placement support consistent sales volumes.

Premium hair care products demonstrate significant growth potential with a projected CAGR of 8.28% through 2030, supported by
Qatar's strong economic performance and increasing consumer focus on advanced hair care solutions. Qatar's GDP per capita of
USD 71.65 thousand in 2025, as reported by the IMF, enables a substantial consumer segment, primarily young Qatari nationals
and high-income expatriates, to invest in specialized hair care products . This demographic seeks natural, organic, halal-certified
products free from sulfates and parabens, along with dermatologist-recommended and professional-grade solutions for specific
concerns, including hair thinning, scalp sensitivity, heat damage, and color treatment maintenance.

The Qatar Hair Care Market is Segmented by Product Type (Shampoo, Conditioner, Hair Colorants, Hair Styling Products, and
Other Types), by Category (Premium Products and Mass Products), by Ingredient Type (Natural and Organic and
Conventional/Synthetic), and by Distribution Channel (Specialty Stores, Supermarkets/Hypermarkets, Online Retail Stores, and
Others). The Market Forecasts are Provided in Terms of Value (USD).

List of Companies Covered in this Report:

L'Oreal S.A./ Procter & Gamble Company / Unilever PLC/ Henkel AG & Co. KGaA / Dabur India Limited / Kenvue Inc./ Coty Inc.
/ Kao Corporation / Shiseido Company, Limited / Beiersdorf AG (Nivea Hair) / Godrej Consumer Products Limited / Himalaya
Global Holdings / Revlon Inc./ The Estee Lauder Companies Inc. / Philip B Botanicals / Sachajuan Haircare AB/ Aldo Coppola
Doha / Amaira Herbals / New Moon Cosmetics Pvt. Ltd / Bottega Verde /

Additional Benefits:

<ul> The market estimate (ME) sheet in Excel format /
3 months of analyst support / </ul>
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