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Italy Gluten-Free Foods And Beverages Market Analysis

The Italy gluten-free food market size reach USD 398 million in 2025 and is forecast to climb to USD 578.85 million by 2030,
reflecting a strong 7.78% CAGR over the period. The growth of Italy's gluten-free food and beverages market is being driven by
several key factors, including the implementation of mandatory nationwide celiac screenings, the increasing adoption of
gluten-free lifestyles, and the strategic deployment of omnichannel retail approaches. These initiatives are effectively addressing
long-standing challenges related to price sensitivity and product availability. Forward-thinking manufacturers are proactively
reshaping their product portfolios to align with evolving consumer preferences, focusing on functional nutrition, organic sourcing,
and protein diversification. Additionally, they are implementing stringent contamination control measures to safeguard brand
reputation and consumer trust. The normalization of e-commerce as a primary food purchasing channel has enabled regional
producers to expand their reach across the entire Italian peninsula. This development is redefining competitive dynamics within
the market and accelerating the transition of gluten-free food products from niche offerings to mainstream consumer staples.

Italy Gluten-Free Foods And Beverages Market Trends and Insights

Increased diagnosis and awareness of celiac disease and gluten sensitivity fuel demand

Italy's structured and systematic approach to identifying celiac disease serves as a robust foundation for sustained market
expansion, extending its scope beyond traditional medical requirements. As reported by the Ministry of Health, the Lombardy



region accounts for the highest number of diagnosed celiac disease cases, with 49,278 individuals in 2023. This growing
awareness among consumers is not limited to clinical diagnoses but also reflects a shift toward lifestyle-oriented purchasing
decisions. The implementation of a proactive diagnostic framework, strengthened by the mandatory screening requirements
under Law 130/2023, is expected to significantly expand the addressable market by uncovering previously undiagnosed cases.
Regional disparities in detection rates highlight that Southern Italy, in particular, is likely to witness a disproportionate increase in
demand. This growth will be driven by ongoing improvements in healthcare infrastructure, enabling broader adoption of screening
programs and facilitating market penetration in underserved areas.

Government support for gluten-free labeling and reimbursement schemes encourages market growth

Italy's regulatory framework strategically influences market dynamics by implementing financial assistance mechanisms that
effectively reduce price sensitivity among celiac patients. This government intervention directly addresses the critical market
challenge of premium pricing, enabling manufacturers to sustain higher profit margins while simultaneously increasing their
market penetration. The Multi-annual National Control Plan (MANCP) for 2023-2027 underscores the importance of fraud
prevention in gluten-free labeling. This initiative not only provides a competitive advantage to manufacturers adhering to
compliance standards but also establishes significant entry barriers for opportunistic players attempting to exploit the market. The
transparency and reliability of gluten-free labeling foster consumer trust, appealing to both diagnosed celiac patients and
health-conscious individuals, thereby driving market growth. Furthermore, the integration of clear labeling regulations,
reimbursement incentives, and comprehensive certification frameworks has catalyzed market expansion, spurred innovation, and
reinforced consumer confidence in the gluten-free product segment.

High production costs of gluten-free products compared to conventional products limit market expansion

Despite the availability of government assistance programs, gluten-free manufacturers face significant cost structure
disadvantages that limit their ability to penetrate the market effectively. In 2023, processed food prices in Italy experienced an
inflationary increase of 8-11%, disproportionately impacting specialty products such as gluten-free alternatives, which are already
positioned at a premium price point. The production of gluten-free products necessitates dedicated manufacturing lines, the use
of specialized ingredients, and adherence to rigorous quality control protocols, all of which contribute to elevated structural costs.
While government reimbursement schemes provide partial financial relief, they are insufficient to fully mitigate these expenses.
Additionally, the reliance on naturally gluten-free grains, which typically have lower agricultural yields and shorter shelf lives,
further exacerbates cost pressures. Gluten-free products are often formulated without preservatives to maintain freshness,
resulting in a shorter shelf life compared to conventional wheat-based products. Furthermore, these products require specialized
packaging solutions, such as air-tight and allergen-safe materials, to prevent contamination, thereby adding another layer of cost
to the production process.

Other drivers and restraints analyzed in the detailed report include:

Growing consumer preference for clean-label and allergen-free foods expands market base / Shift toward healthier lifestyles and
functional nutrition drives market expansion / Manufacturing processes face risks of cross-contamination, restricting growth /

For complete list of drivers and restraints, kindly check the Table Of Contents.
Segment Analysis
Italian shoppers still allocate the largest spend to gluten-free bread, biscuits, and cakes, giving Bakery Products 38.21% of the

Italy gluten-free food market in 2024. However, beverage innovation is expanding the category perimeter. Functional
ready-to-drink (RTD) shakes, fortified plant-based milks, and collagen-infused waters are collectively achieving a robust CAGR of



9.88% (2025-2030). Their shelf-stable nature minimizes cross-contamination risks and facilitates market entry for new players,
redefining consumer perceptions of a "gluten-free diet" beyond traditional bread substitutes.

To address consumer dissatisfaction with dense textures, bakeries are leveraging sourdough fermentation and native starch
blends to close sensory gaps and protect market share. Pasta and noodles continue to be culturally significant in Italy. Semolina
alternatives, such as rice, corn, or triticale, embody national pride and sustain consistent demand. Technological advancements
like vacuum mixing in pasta production reduce cooking losses, ensuring the desired al dente texture. Furthermore, snacks,
condiments, seasonings, and spreads are emerging as dynamic growth areas, capitalizing on on-the-go consumption trends and
premium gifting opportunities. Consequently, the Italian gluten-free food market is diversifying, reducing its dependence on
bakery products and driving growth in beverage-centric consumption.

In 2024, plant-based formulations, utilizing rice, maize, buckwheat, and legume flours, accounted for 62.33% of Italy's gluten-free
food market. The use of familiar Mediterranean ingredients enhances label transparency and supports price stability. Meanwhile,
animal-based alternatives, such as egg white-enriched breads and whey-fortified meal replacements, are expanding at a CAGR of
8.23% (2025-2030), reflecting growing consumer demand for complete proteins and improved texture.

Advancements in pea protein are driving innovation, with hybrid formulations combining vegetable concentrates and milk
peptides gaining popularity for their satiety and softness, strengthening "source of protein" claims. This convergence of
ingredients highlights strategic opportunities within Italy's gluten-free food sector to balance sensory appeal with nutritional value.
Sourcing flexibility remains a critical factor. Disruptions in global pulse supplies emphasize the robustness of Italy's dairy and egg
supply chains, particularly in production hubs like Emilia-Romagna and Veneto. Forward-thinking producers mitigate risks by
adopting multi-protein portfolios, ensuring formulation consistency and managing commodity price fluctuations, thereby
maintaining their competitive position in Italy's gluten-free food market.

The Italy Gluten-Free Foods and Beverages Market is Segmented Into Product Type (Bakery Products, Pasta and Noodles, Snacks,
Beverages, and More), Source (Plant-Based and Animal-Based), Nature (Conventional Gluten-Free Products and Organic
Gluten-Free Products), Distribution Channel (Supermarkets/Hypermarkets, Convenience Stores, and More), and Region. The
Market Forecasts are Provided in Terms of Value (USD).

List of Companies Covered in this Report:

Dr. Schar AG/SpA / Barilla Holding / The Kraft Heinz Company / Farmo SpA/ NT Food SpA / Pastificio Attilio Mastromauro
Granoro s.r.| / Fior di Loto/ Alce Nero SpA / Sarchio SPA/ Molino Spadoni SpA/ Riso Scotti SpA/ Galbusera SpA/ Nestle SA/
BioAlimenta S.r.I. / Nutrition and Sante / Coop Italia / Piaceri Mediterranei / Balviten Italia S.R.L/ Andriani S.p.A./ Molino Rivetti
Pietro Srl /

Additional Benefits:
<ul> The market estimate (ME) sheet in Excel format /
3 months of analyst support / </ul>

Table of Contents:

1 INTRODUCTION
1.1 Study Assumptions and Market Definition
1.2 Scope of the Study

2 RESEARCH METHODOLOGY



3 EXECUTIVE SUMMARY

4 MARKET LANDSCAPE

4.1 Market Overview

4.2 Market Drivers

4.2.1 Increased diagnosis and awareness of celiac disease and gluten sensitivity fuel demand

4.2.2 Government support for gluten-free labeling and reimbursement schemes encourages market growth
4.2.3 Growing consumer preference for clean-label and allergen-free foods expands market base

4.2.4 Shift toward healthier lifestyles and functional nutrition drives market expansion

4.2.5 E-commerce growth enhances product accessibility across country

4.2.6 Celebrity influences and media trends normalize gluten-free lifestyles

4.3 Market Restraints

4.3.1 High production costs of gluten-free products compared to conventional products limit market expansion
4.3.2 Manufacturing processes face risks of cross-contamination, restricting growth

4.3.3 Strict regulatory requirements for gluten-free certification and labeling increase compliance costs
4.3.4 Replicating the taste and texture of gluten-containing products proves challenging

4.4 Regulatory Landscape

4.5 Technology Outlook

4.6 Porters Five Forces

4.6.1 Threat of New Entrants

4.6.2 Bargaining Power of Buyers

4.6.3 Bargaining Power of Suppliers

4.6.4 Threat of Substitute Products

4.6.5 Intensity of Competitive Rivalry

5 MARKET SIZE AND GROWTH FORECASTS (VALUE)
5.1 By Product Type

5.1.1 Bakery Products

5.1.1.1 Breads and Cakes

5.1.1.2 Cookies and Biscuits

5.1.1.3 Other Products

5.1.2 Pasta and Noodles

5.1.3 Snacks

5.1.4 Beverages

5.1.5 Condiments, Seasonings and Spreads
5.1.6 Dairy and Dairy Substitutes

5.1.7 Meats and Meat Substitutes

5.1.8 Other Gluten-Free Products

5.2 By Source

5.2.1 Plant-Based

5.2.2 Animal-Based

5.3 By Nature

5.3.1 Conventional Gluten-Free Products
5.3.2 Organic Gluten-Free Products

5.4 By Distribution Channel

5.4.1 Supermarkets/Hypermarkets



5.4.2 Convenience Stores

5.4.3 Specialist Retailers

5.4.4 Online Retail Stores

5.4.5 Other Distribution Channels
5.5 By Region

5.5.1 Northern Italy

5.5.2 Central Italy[]

5.5.3 Southern Italy[]

5.5.4 Others

6 COMPETITIVE LANDSCAPE

6.1 Market Concentration

6.2 Strategic Moves

6.3 Market Ranking Analysis

6.4 Company Profiles (includes Global level Overview, Market level overview, Core Segments, Financials as available, Strategic
Information, Market Rank/Share for key companies, Products and Services, and Recent Developments)
6.4.1 Dr. Schar AG/SpA

6.4.2 Barilla Holding

6.4.3 The Kraft Heinz Company

6.4.4 Farmo SpA

6.4.5 NT Food SpA

6.4.6 Pastificio Attilio Mastromauro Granoro s.r.|
6.4.7 Fior di Loto

6.4.8 Alce Nero SpA

6.4.9 Sarchio SPA

6.4.10 Molino Spadoni SpA

6.4.11 Riso Scotti SpA

6.4.12 Galbusera SpA

6.4.13 Nestle SA

6.4.14 BioAlimenta S.r.l.

6.4.15 Nutrition and Sante

6.4.16 Coop ltalia

6.4.17 Piaceri Mediterranei

6.4.18 Balviten Italia S.R.L

6.4.19 Andriani S.p.A.

6.4.20 Molino Rivetti Pietro Srl

7 MARKET OPPORTUNITIES AND FUTURE OUTLOOK



SCOTTS

INTERNATIONAL

Italy Gluten-Free Foods And Beverages - Market Share Analysis, Industry Trends &
Statistics, Growth Forecasts (2025 - 2030)

Market Report | 2025-07-01 | 70 pages | Mordor Intelligence

To place an Order with Scotts International:

0 - Printthis form

0 - Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User License $4750.00
Team License (1-7 Users) $5250.00
Site License $6500.00
Corporate License $8750.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number*

|

Address* City* | |
Zip Code* Country* | |
Date [2026-03-01 |

Signature



Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 7/7




