SCOTTS

INTERNATIONAL

Hair Styling Tools - Market Share Analysis, Industry Trends & Statistics, Growth
Forecasts (2025 - 2030)

Market Report | 2025-08-01 | 150 pages | Mordor Intelligence

AVAILABLE LICENSES:
- Single User License $4750.00

- Team License (1-7 Users) $5250.00

Site License $6500.00

Corporate License $8750.00

Report description:

Hair Styling Tools Market Analysis

The hair styling tools market size is estimated to be USD 13.65 billion in 2025 and is forecast to reach USD 16.57 billion by 2030,
expanding at a 3.96% CAGR during the period. The market expansion is attributed to high-margin innovations that integrate
professional-grade technology with consumer accessibility. Market demand is increasing through social media channels, the
expanding male grooming segment, and efficient e-commerce distribution. Companies establish market differentiation through
temperature-monitoring sensors, sustainable materials, and personalization applications that enhance hair care outcomes and
reduce energy consumption. Regulatory restrictions on chemical hair straighteners are directing consumer preferences toward
heat-based and air-based alternatives. In response to counterfeit product risks, manufacturers are implementing product
verification systems and strengthening authorized distribution networks.

Global Hair Styling Tools Market Trends and Insights

Influence of Social Media Platform and Celebrity Endorsement

Social media platforms have transformed hair styling tools from functional appliances into lifestyle accessories, with
influencer-driven sales demonstrating unprecedented conversion rates. The widespread use of social media has transformed how
consumers discover and engage with products. Platforms like Instagram, TikTok, and YouTube allow brands to showcase their hair
styling tools through tutorials, reviews, and influencer collaborations, creating a direct connection with potential buyers. According



to the University of Maine, in 2023, social media users worldwide reached 4.8 billion, accounting for 59.9% of the global
population and 92.7% of all internet users . This massive user base provides an extensive audience for brands to target,
enhancing their reach and engagement. Celebrity endorsements further amplify this impact by leveraging the trust and
admiration consumers have for public figures. When celebrities endorse hair styling tools, it not only boosts brand visibility but
also influences purchasing decisions by associating the product with aspirational lifestyles. This dual influence of social media and
celebrity endorsements has become a critical factor in shaping consumer preferences and driving demand in the hair styling tools
market.

Technological Advancements

Technological advancements in the global hair styling tools market transformed consumer expectations regarding performance,
convenience, and hair protection. Modern styling tools incorporate smart temperature controls, ionic and ceramic technologies,
and infrared heat systems to minimize hair damage while providing professional-quality results at home. Manufacturers focused
on developing lightweight, cordless designs with rapid heat-up capabilities to improve user experience and accommodate
fast-paced lifestyles. Digital displays, customizable settings, and mobile app integration enabled users to adjust styling
parameters according to their specific hair types. The industry's emphasis on sustainability prompted the development of
energy-efficient devices and the use of durable, recyclable materials. For instance, the Dyson Supersonic hair dryer and Airwrap
styler exemplified this technological evolution, utilizing advanced airflow engineering and intelligent heat control systems to
establish new benchmarks in the premium styling tools segment.

Increasing Preference for Long-Term Styling Treatments

The growing consumer preference for semi-permanent and permanent hair styling solutions poses a structural challenge to the
traditional hair styling tools market. The FDA's consideration of formaldehyde bans in keratin treatments and hair straighteners
reflects both health concerns and the popularity of these long-lasting alternatives. Professional treatments that offer 3-6 months
of styling effects reduce the frequency of daily tool usage, directly impacting repeat purchase cycles and tool utilization rates.
California and Maryland's proactive bans on formaldehyde-containing products indicate that regulatory pressure will likely
accelerate the development of safer long-term treatments, potentially further reducing demand for daily styling tools. This trend
suggests that styling tool manufacturers must innovate toward complementary products that enhance rather than replace
long-term treatments or develop tools that provide comparable longevity without chemical intervention.

Other drivers and restraints analyzed in the detailed report include:

Expanding Male Grooming Sector / Rise Of Self-grooming Culture / Proliferation of Counterfeit Products /

For complete list of drivers and restraints, kindly check the Table Of Contents.

Segment Analysis

In 2024, hair straighteners dominated the hair styling tools market with a commanding 82.33% share. This significant market
share can be attributed to the widespread adoption of hair straighteners across various demographics, driven by their efficiency in
delivering sleek and polished hairstyles. The increasing availability of advanced straighteners with features such as temperature
control, ceramic plates, and ionic technology has further fueled their popularity. Additionally, the growing influence of social
media trends and celebrity endorsements continues to bolster the demand for hair straighteners globally. The convenience
offered by these tools, combined with their ability to cater to both professional and personal use, has solidified their position as a
staple in the hair styling tools market.



Hair styling brushes and combs, on the other hand, are experiencing the fastest growth in the market, with a 4.24% CAGR. This
growth is primarily driven by the rising preference for natural hair care and styling methods, as well as the increasing awareness
of the benefits of gentler styling tools. These products cater to consumers seeking to maintain hair health while achieving desired
styles, aligning with the broader trend of embracing natural hair textures. The demand for multifunctional brushes and combs,
which can detangle, smooth, and style hair with minimal damage, is also contributing to their growth. Furthermore, the availability
of innovative designs and materials, such as heat-resistant and anti-static brushes, is attracting a wider consumer base, further
propelling this segment's expansion.

In 2024, corded hair styling tools maintain their leadership position in the hair styling tools market, holding a significant 64.34%
market share. This dominance highlights consumer preference for tools that provide consistent power delivery and uninterrupted
styling sessions. Corded tools are particularly favored by professional stylists and salons, where reliability and performance are
critical for achieving precise results. Additionally, these tools often come with advanced features and higher power output, making
them suitable for a wide range of hair types and styling needs. Despite the growing interest in cordless alternatives, the corded
segment continues to cater to consumers who prioritize functionality and dependability over portability.

On the other hand, the cordless segment is experiencing robust growth, with a projected CAGR of 4.52% during the forecast
period of 2025-2030. This growth is primarily driven by advancements in battery technology, including improved battery density
and enhanced charging efficiency, which address the traditional limitations of wireless tools. Cordless hair styling tools are gaining
traction among consumers who value convenience, portability, and ease of use, particularly for on-the-go styling or travel
purposes. Manufacturers are increasingly focusing on integrating innovative features, such as rapid charging and extended
battery life, to enhance the user experience. As these tools continue to evolve, they are expected to attract a broader consumer
base, contributing to their accelerated growth in the market.

The Hair Styling Tools Market Report is Segmented by Product Type (Corded, and Cordless), Equipment Type (Hair Dryers, Hair
Curlers and Rollers, Hair Straighteners, and More), End Users (Men, Women, and Unisex), Distribution Channel
(Supermarkets/Hypermarkets, Specialty Stores, and More), and Geography (North America, South America, Europe, and More).
The Market Forecasts are Provided in Terms of Value (USD).

Geography Analysis

In 2024, the Asia-Pacific region dominates the hair styling tools market with a market share of 36.88%. The region also exhibits
the fastest growth, with a CAGR of 5.37% during the forecast period. This growth is driven by increasing urbanization, rising
disposable incomes, and a growing focus on personal grooming among consumers. Countries like China, India, and Japan are key
contributors to this growth, supported by a robust retail infrastructure and the rising influence of social media on beauty trends.
The demand for innovative and multifunctional hair styling tools is also gaining traction in this region, further fueling market
expansion.

North America maintains a significant presence in the hair styling tools market, primarily due to its technological advancements
and the adoption of premium products. Companies such as Dyson and L'Oreal leverage the region as a testing ground for
advanced features and innovative products before launching them globally. The high purchasing power of consumers, coupled
with a strong inclination toward professional-grade styling tools, supports market growth in this region. Additionally, the increasing
popularity of at-home styling solutions and the influence of celebrity endorsements further bolster demand for hair styling tools in
North America.

Europe showcases characteristics of a mature market, with a strong emphasis on sustainability and adherence to stringent
regulatory standards. These factors significantly influence global product development and innovation in the market. The region's
focus on eco-friendly and energy-efficient products aligns with consumer preferences for sustainable solutions. On the other hand,



South America ,and Middle East and Africa represent emerging markets with untapped potential. The growing middle-class
population and increasing beauty consciousness in these regions drive demand for hair styling tools. However, challenges such as
limited infrastructure and lower purchasing power in certain areas constrain immediate growth. Despite these hurdles, the
long-term prospects for these regions remain promising as economic conditions improve and awareness of personal grooming
continues to rise.

List of Companies Covered in this Report:

Dyson Ltd. / Koninklijke Philips N.V. / Panasonic Holdings Corporation / Spectrum Brands Holdings / Groupe SEB/ Conair
Corporation / Helen Of Troy Ltd. / The Wahl Clipper Corporation / T3 Micro Inc. / Cloud Nine Hair Ltd. / Revlon Inc./ L'Oreal S.A.
/ Mermade Hair / ]S Global Lifestyle Company Limited / TESCOM Co., Ltd. / Elchim S.P.A./ Parlux S.P.A./ Andis Company / JAB
Beauty B.V. (GHD) / Farouk Systems International /

Additional Benefits:

<ul> The market estimate (ME) sheet in Excel format /
3 months of analyst support / </ul>
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