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Report description:

Hair Care Products Market Analysis

The global hair care products market is projected to reach USD 95.39 billion in 2025, growing at a compound annual growth rate
(CAGR) of 4.80% to reach USD 120.57 billion by 2030. This upward trajectory highlights the industry's adaptability, particularly as
consumers shift towards clean-label formulations and cutting-edge solutions. The implementation of the Modernization of
Cosmetics Regulation Act (MoCRA) has ushered in a new era in the regulatory domain. This act mandates enhanced transparency
and safety standards, compelling manufacturers to adhere to stricter guidelines. As of January 2025, the FDA's database boasts
589,762 active cosmetic product listings, a move that not only bolsters brand protection but also sharpens the focus on identifying
fraudulent products. Additionally, the growing emphasis on sustainability and eco-friendly packaging is further shaping the market
dynamics, with companies investing in innovative and environmentally conscious product offerings.

Global Hair Care Products Market Trends and Insights

Strong Demand for Products Formulated with Clean Label Ingredients

Consumer demand for clean-label hair care formulations has intensified regulatory compliance requirements, with the USDA
National Organic Program now certifying personal care products that contain agricultural ingredients, provided they meet specific
production and handling criteria. The NSF/ANSI 305 standard enables products with at least 70% organic ingredients to achieve
certification, accommodating chemical processes not permitted under USDA NOP and expanding manufacturers' organic product

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 1/8



lines. The EU Directive 2024/825, effective March 26, 2024, mandates substantiation of environmental claims and prohibits vague
terminology like 'eco-friendly,' requiring clear labeling of environmental footprints and third-party certification for sustainability
labels. This regulatory framework creates competitive advantages for brands that invest early in transparent, scientifically backed
clean formulations while potentially marginalizing companies relying on unsubstantiated green marketing claims.

Demand for Multi-Functional and Damage Control Products

As consumer expectations evolve, the hair care market is increasingly favoring products that offer multiple benefits in one go. A
clear example of this shift is the growing popularity of leave-in treatments that merge conditioning, protection, and styling into a
single application. This trend has been further propelled by the "skinification" of hair care, where brands are now using active
ingredients from skincare to tackle various hair issues. Highlighting this approach, Croda Beauty's FibraShield C, launched in
March 2025, boasts a protective multi-peptide from chickpea extract. It not only cuts down reactive oxygen species by 95% but
also mends UV-induced cuticle damage. This blending of benefits in one formulation is reshaping what consumers expect, pushing
brands to offer more holistic solutions. This is especially true in damage control, where preventive measures are now preferred
over remedial ones.

Health Concerns Over Chemical Ingredients

Growing consumer awareness of potential health risks associated with certain synthetic ingredients represents a significant
market restraint. The Environmental Working Group's 2023 cosmetics survey highlighted problematic ingredients, including
undisclosed fragrances, lily aldehyde, cocamide DEA, and parabens, linking them to health concerns ranging from hormone
disruption to cancer risk. The FDA's enhanced enforcement capabilities through MoCRA registration requirements enable more
rigorous identification of non-compliant products, potentially increasing regulatory scrutiny and associated costs for
manufacturers. Consumer health consciousness has intensified following research linking hair characteristics to stress and
well-being, with studies across 9 countries revealing that individuals with damaged or dry hair experience higher stress levels,
particularly in Japan, India, and France. Ongoing health risk litigation related to hair relaxers and other chemical treatments
creates reputational risks and potential liability exposure for manufacturers, while driving consumer preference toward gentler
formulations. These concerns force brands to invest heavily in reformulation and safety testing while potentially limiting the use of
effective but controversial ingredients.

Other drivers and restraints analyzed in the detailed report include:

Rising Awareness of Scalp Health / Technological Innovations in Product Formulations / Adoption of Traditional At-Home Hair Care
Solutions / 

For complete list of drivers and restraints, kindly check the Table Of Contents.

Segment Analysis

Shampoo commands a 36.34% share, solidifying its market leadership. Meanwhile, hair styling products are on the rise, boasting
a 5.07% CAGR from 2025 to 2030. This enduring dominance underscores shampoo's transformation from mere cleansing agents
to multifunctional treatments. Today's formulations often blend active ingredients, once exclusive to conditioners and specialized
treatments, to cater to evolving consumer demands for enhanced hair care solutions. A 2024 Kerastase Australia survey indicated
that 43% of Australians consider hair loss or thinning their primary hair care concern . This has generated increased market
demand for shampoos containing functional ingredients such as biotin, keratin, and niacinamide that target these conditions. In
response, manufacturers are enhancing their product formulations to deliver solutions that improve scalp health and hair
strength.
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Notably, innovation is pivoting towards scalp health, a critical factor influencing hair quality and growth. Brands like Dove are
introducing ranges, such as Density Boost, targeting hair thinning issues and promoting thicker, healthier hair. This move
highlights a heightened consumer awareness of the link between scalp health and hair aesthetics. Additionally, the growing trend
of personalized hair care solutions is driving brands to develop products tailored to individual scalp and hair needs, further fueling
growth in this segment.

In 2024, mass products dominate the market with a 73.64% share. However, premium products are on a faster ascent, boasting a
5.25% CAGR from 2025 to 2030. This trend indicates a subtle shift in consumer spending habits. The stronghold of mass products
can be attributed to their growing accessibility and enhanced formulations, now integrating technologies and ingredients once
reserved for premium lines. As the divide between mass and prestige narrows, the competitive arena is evolving. 

Mass brands, including L'Oreal and Unilever, are rolling out premium-positioned offerings, eyeing the expanding "masstige"
segment. L'Oreal's hair care division saw a 14.9% year-over-year sales surge in 2024, largely fueled by premium innovations in its
traditionally mass-market lineup. Consumer perceptions are shifting, too. This trend of premiumization is most pronounced in
treatments and conditioners. In contrast, styling products are witnessing a slower shift towards premiumization, largely due to
their stronger ties to fleeting fashion trends over health benefits.

The Hair Care Products Market is Segmented Into Product Type (Shampoo, Conditioners, and More), Category (Mass and
Premium), Ingredient Type (Natural/Organic and Conventional/Synthetic), Distribution Channel (Supermarkets/Hypermarkets,
Specialty Stores, and More), and Geography (North America, Europe, Asia-Pacific, South America, and Middle East and Africa). The
Market Forecasts are Provided in Terms of Value (USD).

Geography Analysis

In 2024, the Asia-Pacific region commands a 29.75% share of the global hair care market and is also the fastest-growing area,
projected to expand at a 6.69% CAGR from 2025 to 2030. This unique position offers brands a golden opportunity, provided they
adeptly navigate the region's varied consumer preferences and regulatory landscapes. Factors bolstering this growth include
rising disposable incomes, urbanization, and heightened awareness of specialized hair care. A hallmark of the Asian market is its
swift move towards premiumization, with consumers gravitating towards high-quality, multifunctional products that promise
visible results. This trend is particularly pronounced in the hair care sector, where premium solutions targeting specific issues,
such as scalp health and damage repair, are gaining popularity from Japan to India.

While North America and Europe boast mature hair care markets with established consumption patterns, they remain at the
forefront of innovation, especially in specialized treatments and sustainable formulations. These regions, marked by high
penetration rates, cater to sophisticated consumers who prioritize clean-label ingredients and scientifically backed claims.
Additionally, American consumers allocated USD 86.45 to hair care products in 2023, as per the Bureau of Labor Statistics,
indicating the category's market position in the North American beauty industry . This expenditure demonstrates consistent
demand for essential and specialized hair care products, including items for scalp health, damage repair, and styling. Recent
innovations have leaned towards personalization, with technologies like AI-driven product recommendations and scalp imaging
becoming popular among consumers eager to invest in tailored hair care.

In South America, and Middle East and Africa, growth is spurred by heightened product awareness and a burgeoning retail
infrastructure. With younger demographics and a rising middle class, there's a noticeable uptick in disposable income directed
towards personal care. While mass-market products dominate, urban centers are witnessing a surge in demand for premium
offerings. A significant trend in these evolving markets is the customization of global formulations to cater to local hair types and
climatic conditions. Brands are increasingly attuned to regional innovations, especially in response to water quality issues in
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nations like Brazil and South Africa. These concerns have spurred a demand for specialized products that combat mineral buildup
and environmental damage. Furthermore, the rise of modern retail formats and e-commerce is not only accelerating market
growth but also enhancing consumer education on advanced hair care routines.

List of Companies Covered in this Report:

 L?Oreal S.A. /  Procter & Gamble Company /  Unilever PLC /  Kao Corporation /  Henkel AG & Co. KGaA /  Kenvue, Inc. /  Shiseido
Company Ltd. /  Coty Inc. (Wella) /  Amorepacific Corp. /  Estee Lauder Companies Inc. /  Revlon Inc. /  Natura & Co. Holding SA / 
Godrej Consumer Products Ltd. /  Church and Dwight Co. (Batiste) /  Dabur India Ltd. /  Himalaya Global Holdings Ltd. /  Mandom
Corp. /  Lush Cosmetics /  Moroccanoil Inc. /  KOSE Corporation /  John Paul Mitchell Systems /  

Additional Benefits:

<ul>  The market estimate (ME) sheet in Excel format  / 
 3 months of analyst support  /  </ul>

Table of Contents:

1 INTRODUCTION
1.1 Study Assumptions and Market Definition
1.2 Scope of the Study

2 RESEARCH METHODOLOGY

3 EXECUTIVE SUMMARY

4 MARKET LANDSCAPE
4.1 Market Overview
4.2 Market Drivers
4.2.1 Strong Demand for Products Formulated with Clean Label Ingredients
4.2.2 Technological Innovations in Product Formulations
4.2.3 Demand for Multi-Functional and Damage Control Products
4.2.4 Rising Awareness of Scalp Health
4.2.5 Influence of Social Media and Influencers
4.2.6 Rising Consumer Awareness about Personal Hygiene
4.3 Market Restraints
4.3.1 Adoption of Traditional At-Home Hair Care Solutions
4.3.2 Health Concerns Over Chemical Ingredients
4.3.3 Availability of Counterfeit Products
4.3.4 Intense Market Competition
4.4 Consumer Behaviour Analysis
4.5 Regulatory Outlook
4.6 Porter's Five Forces Analysis
4.6.1 Bargaining Power of Suppliers
4.6.2 Bargaining Power of Buyers
4.6.3 Threat of New Entrants
4.6.4 Threat of Substitutes
4.6.5 Degree of Competition

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 4/8



5 MARKET SIZE AND GROWTH FORECASTS (VALUE)
5.1 By Product Type
5.1.1 Shampoo
5.1.2 Conditioner
5.1.3 Hair Colorants
5.1.4 Hair Styling Products
5.1.5 Other Product Types
5.2 By Category
5.2.1 Premium Products
5.2.2 Mass Products
5.3 By Ingredient Type
5.3.1 Natural/Organic
5.3.2 Conventional/Synthetic
5.4 By Distribution Channel
5.4.1 Supermarkets/Hypermarket
5.4.2 Specialty Stores
5.4.3 Online Retail Stores
5.4.4 Others Distribution Channel
5.5 By Geography
5.5.1 North America
5.5.1.1 United States
5.5.1.2 Canada
5.5.1.3 Mexico
5.5.1.4 Rest of North America
5.5.2 Europe
5.5.2.1 Germany
5.5.2.2 France
5.5.2.3 United Kingdom
5.5.2.4 Spain
5.5.2.5 Netherlands
5.5.2.6 Italy
5.5.2.7 Sweden
5.5.2.8 Poland
5.5.2.9 Belgium
5.5.2.10 Rest of Europe
5.5.3 Asia-Pacific
5.5.3.1 China
5.5.3.2 India
5.5.3.3 Japan
5.5.3.4 Australia
5.5.3.5 South Korea
5.5.3.6 Indonesia
5.5.3.7 Thailand
5.5.3.8 Singapore
5.5.3.9 Rest of Asia-Pacific
5.5.4 South America

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 5/8



5.5.4.1 Brazil
5.5.4.2 Argentina
5.5.4.3 Chile
5.5.4.4 Colombia
5.5.4.5 Peru
5.5.4.6 Rest of South America
5.5.5 Middle East and Africa
5.5.5.1 United Arab Emirates
5.5.5.2 South Africa
5.5.5.3 Nigeria
5.5.5.4 Saudi Arabia
5.5.5.5 Egypt
5.5.5.6 Morocco
5.5.5.7 Turkey
5.5.5.8 Rest of Middle East and Africa

6 COMPETITIVE LANDSCAPE
6.1 Market Concentration
6.2 Strategic Moves
6.3 Market Share Analysis
6.4 Company Profiles (Includes Global-level Overview, Market-level Overview, Core Segments, Financials, Strategic Info, Market
Rank/Share, Products and Services, Recent Developments)
6.4.1 L'Oreal S.A.
6.4.2 Procter & Gamble Company
6.4.3 Unilever PLC
6.4.4 Kao Corporation
6.4.5 Henkel AG & Co. KGaA
6.4.6 Kenvue, Inc.
6.4.7 Shiseido Company Ltd.
6.4.8 Coty Inc. (Wella)
6.4.9 Amorepacific Corp.
6.4.10 Estee Lauder Companies Inc.
6.4.11 Revlon Inc.
6.4.12 Natura & Co. Holding SA
6.4.13 Godrej Consumer Products Ltd.
6.4.14 Church and Dwight Co. (Batiste)
6.4.15 Dabur India Ltd.
6.4.16 Himalaya Global Holdings Ltd.
6.4.17 Mandom Corp.
6.4.18 Lush Cosmetics
6.4.19 Moroccanoil Inc.
6.4.20 KOSE Corporation
6.4.21 John Paul Mitchell Systems

7 MARKET OPPORTUNITIES AND FUTURE OUTLOOK

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 6/8



Hair Care Products - Market Share Analysis, Industry Trends & Statistics, Growth
Forecasts (2025 - 2030)

Market Report | 2025-06-01 | 150 pages | Mordor Intelligence

To place an Order with Scotts International:
	    - Print this form 
	    - Complete the relevant blank fields and sign
	    - Send as a scanned email to support@scotts-international.com

ORDER FORM: 

Select license License Price
Single User License $4750.00
Team License (1-7 Users) $5250.00
Site License $6500.00
Corporate License $8750.00

VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
	** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone*

First Name* Last Name*

Job title*

Company Name* EU Vat / Tax ID / NIP number*

Address* City*

Zip Code* Country*

Date 2026-02-27

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 7/8



Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 8/8


