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Report description:

Greece Life And Non-Life Insurance Market Analysis

Greece life and non-life insurance market reached USD 6.66 billion in 2025 and is forecast to advance at a 4.80% CAGR, lifting
total premium income to USD 8.43 billion by 2030. The expansion reflects a shift from post-crisis stagnation to steady growth as
regulatory modernization, pension reform, and digital distribution deepen risk awareness and drive product uptake. Non-life
business retained a slim majority of written premiums, but life insurance accelerated on the back of funded pension accounts.
Meanwhile, the rollout of compulsory electronic motor liability verification tightened compliance, adding hundreds of thousands of
formerly uninsured vehicles and stabilizing motor loss ratios. Elsewhere, EU Recovery and Resilience Facility (RRF) disbursements
totalling USD 35.95 billion are lifting household income and corporate investment appetite, supporting health, property, and
specialty lines.

Greece Life And Non-Life Insurance Market Trends and Insights

Accelerated pension reform shifting retirement savings toward private life & annuity products

In Greece, accelerated pension reforms are driving growth in both life and non-life insurance markets. The 2024 reforms
introduced funded defined-contribution auxiliary accounts, diverting an estimated EUR 1.5 billion annually from the public
first-pillar system to private insurers. With new tax incentives and contribution-matching mechanisms in place, voluntary
participation in these reforms is on the rise. This uptick is especially pronounced given concerns over retirement adequacy,



amplified by Greece's ageing demographic, projected to see 67 retirees for every 100 workers by 2030. Capitalizing on this trend,
life insurers reported a 7.9% premium increase in 2024, outpacing the broader market's growth. In a bid to attract talent,
employers, especially in finance and tech-centric regions like Attica, are increasingly integrating life and pension benefits into
their compensation packages. Insurers, in turn, are innovating their product offerings, spotlighting unit-linked plans, lifetime
income guarantees, and coverage for longevity risks. As assets transition from the traditional pay-as-you-go (PAYG) state system
to private portfolios, these reforms are poised to further deepen and diversify Greece's insurance landscape in the coming years.

Resurgence of residential construction and tourism infrastructure fueling property & casualty premium growth

Greece's life and non-life insurance market is witnessing a boost, largely fueled by a revival in residential construction and a surge
in tourism infrastructure. In 2024, a 15% spike in residential investment, buoyed by a surge in building permits, was evident.
Concurrently, significant tourism projects in areas like Crete and Central Macedonia heightened the demand for commercial
property insurance. Property insurance premiums, driven predominantly by commercial lines, saw a 9.4% uptick. This rise is
attributed to a growing emphasis on insurance-linked sustainability compliance for new projects. Moreover, public works in the EU,
with budgets surpassing EUR 1 million, now come with a stipulation for builders' liability coverage, amplifying the insured
volumes. The revamped Golden Visa scheme has steered foreign investments towards premium real estate, spiking the demand
for upscale property policies. In Attica, which accounts for 35% of Greece's building permits, there's a noticeable surge in the
uptake of contractor all-risk and project-specific insurance. These developments in real assets are not just channeling fresh
premium inflows into the non-life segment but are also bolstering risk diversification within the Greek insurance landscape.

Persistently low insurance penetration owing to cultural reliance on extended family and welfare support

In Greece, a deep-rooted cultural reliance on extended family networks and state welfare support has led to persistently low
insurance penetration, stifling the growth of both life and non-life insurance markets. From 1990 to 2019, a mere 8% of natural
disaster losses were insured in Greece, starkly trailing the EU average of 25%. This discrepancy underscores a prevalent
dependence on public aid and informal support systems. Such reliance fosters a moral hazard: when government-funded disaster
relief acts as a stand-in for private insurance, it diminishes households' motivation to seek coverage. Surveys indicate a persistent
distrust of insurers and a limited understanding of products, especially in rural regions where multigenerational living is common.
Although a government mandate set for 2025 will require large businesses to insure against natural disaster risks, household
adoption of insurance remains sluggish. Initiatives like awareness campaigns and micro-insurance trials strive to bridge the
protection gap, yet deeply ingrained cultural attitudes are likely to continue hindering the market's long-term expansion.

Other drivers and restraints analyzed in the detailed report include:

Mandatory electronic motor liability verification increasing compliance and premium uptake / Rapid bancassurance digital
integration with Greek systemic banks expanding distribution reach / Elevated catastrophic risk exposure driving up reinsurance
costs and premium rates /

For complete list of drivers and restraints, kindly check the Table Of Contents.

Segment Analysis

Non-life business retained a 53.3% share of Greece life and non-life insurance market size. The life segment is projected to
compound at 7.24%, far ahead of non-life, due to funded pension accounts and ageing demographics. Motor remains the biggest
non-life class, yet property and health are expanding faster on the back of natural-disaster awareness and medical inflation.
Within life, unit-linked products are gaining traction as consumers seek combined protection and capital-market returns in a
low-rate environment.



The accelerating life trajectory also reflects EU RRF-led income growth and employers' shift to group life schemes. Conversely,
non-life players face margin erosion from surging catastrophe claims even as they diversify into cyber and specialty lines. Health
premiums are set to jump 14% in 2025 as loss ratios surpass 100%, while traditional endowment policies are giving way to
transparent, market-linked propositions that align with investor preferences. Overall, life's higher CAGR will gradually erode
non-life's majority share, but the latter will remain the primary volume anchor of Greece life and non-life insurance market.

Insurance agents accounted for 39.7% of premium flows in 2024, supported by 1,600 corporate agencies and entrenched local
relationships. Yet, bancassurance is projected to post the segment-leading 8.23% CAGR, propelled by systemic banks integrating
policy journeys into mobile and online banking. The omnichannel model lowers friction and exploits vast customer datasets for
cross-selling, particularly in life and savings. Brokers maintain a stronghold in complex commercial lines, and direct online players
capture price-sensitive retail customers through aggressive digital marketing.

Piraeus Bank's takeover of Ethniki Insurance exemplifies bancassurance's disruptive momentum, promising a seamless
bank-assurance super-app that could materially re-rank distribution shares. Meanwhile, Alpha Bank and Generali's 15-year
extension underscores a long-run commitment to the model. Regulatory upgrading under the Bank of Greece demands
professional certification and capital adequacy for all intermediaries, raising compliance costs that may crowd out smaller agents.
Consequently, Greece life and non-life insurance market is moving toward a hybrid distribution architecture in which bank-owned
digital channels lead customer acquisition, and specialised brokers provide value-added advisory on complex risks.

The Greece Life and Non-Life Insurance Market is Segmented by Insurance Type (Life Insurance (Endowment, Term Life, Whole
Life and More), Non-Life (Motor, Property, Health and More), Distribution Channel (Agents, Brokers, Bancassurance and More),
End-Users (Individuals, Sme's and More), Premium Type (Single, Regular), and Region. The Market Forecasts are Provided in
Terms of Value (USD).

List of Companies Covered in this Report:

Ethniki Hellenic General Insurance Co. / Interamerican Hellenic Insurance (Achmea Group) / Eurolife FFH Insurance Group /
Generali Hellas Insurance Company / Allianz Hellas Insurance Company / NN Hellenic Life Insurance Company / Groupama
Phoenix Hellenic Insurance / MetLife Greece / Ergo Hellas (Munich Re Group) / Hellas Direct / HDI Global SE / Prime Insurance
SA / Mapfre Asistencia Greece / CNP Zois / Apeiron Insurance / Synergy Insurance / Asteras Insurance / Axa Insurance /

Additional Benefits:

<ul> The market estimate (ME) sheet in Excel format /
3 months of analyst support / </ul>
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