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Report description:

France Beauty And Personal Care Products Market Analysis

The France beauty and personal care products market size is USD 17.56 billion in 2025 and is forecast to reach USD 22.83 billion
by 2030, reflecting a 5.39% CAGR through the period. Strong brand heritage, rising male-grooming adoption, and a cultural
attachment to daily beauty rituals sustain demand even while inflation constrains household budgets, confirming the "lipstick
effect" in French retail behavior. Digital discovery via TikTok and Instagram accelerates product cycles, yet brick-and-mortar
specialists preserve traffic by offering professional advice and experiential retailing. Regulatory leadership, exemplified by
France's 2026 PFAS ban, forces rapid reformulation and favors brands prepared to certify clean ingredient lists. Counterfeit trade
and macroeconomic uncertainty temper the outlook, but persistent premiumization, ingredient transparency, and science-backed
innovation position the France personal care and cosmetics market for steady value expansion.

France Beauty And Personal Care Products Market Trends and Insights

Growing male grooming segment boosts sales

The growth of men's grooming products is primarily driven by younger male consumers who view grooming as an essential part of
their wellness routine. The shift in consumer behavior indicates a fundamental change in how men approach personal care,
moving beyond traditional grooming products to advanced skincare solutions. This demographic represents significant lifetime
value potential, comparable to or exceeding female consumer segments, as they tend to maintain consistent grooming habits
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throughout their lives. Companies offering effective skincare products at competitive prices can capitalize on this emerging
market segment, where consumer preferences and category standards are still developing. The market presents opportunities for
brands to establish themselves as category leaders by introducing innovative products and setting new benchmarks in male
grooming. For instance, in June 2024, the French Essence brand launched a range of men's grooming products that include
shaving foam, cream, and other products.

High consumer awareness of skincare and grooming

French consumers demonstrate a strong understanding of skincare ingredients and their effectiveness, driving demand for
products with proven clinical results and clear formulation details. This knowledge influences premium product preferences as
consumers focus on quality and measurable outcomes. The market leverages France's pharmaceutical background, with
consumers preferring dermatologically-tested products and those endorsed by healthcare professionals. Brand and regulatory
education programs improve consumer understanding, resulting in informed purchases and increased spending on scientifically
validated products. Owing to the rising awareness, the market players are launching new products in the market. In May 2024,
L'Oreal SA launched 6 new skincare innovations in Paris. The innovation includes Gen Ai beauty labs and others for a more
personalized skincare experience.

Counterfeit products erode brand trust

Counterfeit cosmetics pose a significant challenge to market integrity. These products contain harmful ingredients that can cause
adverse reactions in consumers, damaging the brand reputation and consumer trust. The impact extends beyond immediate
financial losses, with the European Union Intellectual Property Office reporting approximately 32,000 job losses in the EU
cosmetics sector due to counterfeit competition . E-commerce platforms face difficulties in identifying and removing counterfeit
listings, while advanced packaging replication makes it harder for consumers to distinguish genuine products. Companies must
allocate substantial resources to authentication technologies, legal enforcement, and consumer awareness programs, reducing
investments in product development and market expansion.

Other drivers and restraints analyzed in the detailed report include:

Innovative product launches cater to diverse needs / Strong preference for natural and organic products / Economic uncertainty
and inflation / 

For complete list of drivers and restraints, kindly check the Table Of Contents.

Segment Analysis

Personal Care Products hold a 92.37% market share in 2024, as French consumers prioritize essential daily-use items over
cosmetics. The segment is projected to grow at a 6.24% CAGR from 2025 to 2030, supported by expanding subcategories. The
skin care subsegment advances through personalized formulations, with companies using AI and bioprinting technologies to
develop targeted solutions for various skin conditions. The men's grooming products subsegment shows strong growth as male
consumers adopt comprehensive skincare routines beyond shaving products. 

Bath and shower products sustain growth through premium offerings, while oral care focuses on natural ingredients and
sustainable packaging solutions. Deodorants and antiperspirants manufacturers adapt to ingredient regulations, creating market
opportunities for compliant formulations. The smaller cosmetics/make-up products segment grows through social media influence
and post-pandemic recovery, particularly in eye cosmetics and lip and nail make-up products, which appeal to younger consumers
seeking self-expression.

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 2/7



Premium products demonstrate steady growth with a 6.52% CAGR (2025-2030), while Mass products maintain market leadership
with a 63.45% share in 2024. French consumers increasingly choose premium products, especially in skincare, where product
effectiveness validates higher prices. During economic uncertainty, the "lipstick effect" supports this trend as consumers opt for
fewer, high-quality items rather than multiple lower-priced products.

Mass products maintain their dominant position through widespread availability in hypermarkets and supermarkets. However, the
segment faces competition from expanding private label offerings, as retailers like Carrefour develop their cosmetics lines for
price-sensitive consumers. The market dynamic creates opportunities for brands offering premium-quality formulations at
moderate prices through "mass prestige" positioning. Mass brands compete with premium alternatives by focusing on packaging
innovation, ingredient transparency, and sustainability while maintaining competitive pricing for cost-conscious consumers.

The France Beauty and Personal Care Products Market Report is Segmented by Product Type (Personal Care Products and
Cosmetics/Makeup Products), Category (Mass Products and Premium Products), Distribution Channel (Specialist Retail Stores, and
More), and Ingredient Type (Natural and Organic, and More). Market Sizing is Presented in USD Value Terms for all the
Abovementioned Segments.

List of Companies Covered in this Report:

L'Oreal S.A. / Procter & Gamble Company / Beiersdorf AG / Unilever PLC / The Estee Lauder Companies Inc. / Shiseido Co. Ltd. /
Revlon Inc. / L'Occitane Groupe S.A. / LVMH Moet Hennessy Louis Vuitton / Yves Rocher / Clarins Groupe / Puig Brands, S.A /
Laboratoires Pierre Fabre S.A. / Henkel AG & Co. KGaA / Caudalie Company / Coty Inc. / Chanel SA / Typology / Colgate-Palmolive
Company / NAOS /  

Additional Benefits:

 The market estimate (ME) sheet in Excel format  / 
3 months of analyst support  /  
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