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Report description:

Europe Food Spread Market Analysis

The European Food Spread market, valued at USD 11.10 billion in 2025, is expected to reach USD 13.04 billion by 2030,
registering a CAGR of 3.27%. The market's moderate growth reflects its maturity while being sustained by product innovations
and evolving consumer preferences. Food spreads have transformed from traditional breakfast accompaniments to versatile food
solutions, finding applications in snacking and cooking. The market dynamics are significantly influenced by increasing health
consciousness, with consumers gravitating toward nutritious options free from additives, preservatives, gluten, and trans-fat. This
shift has amplified the demand for natural, low-sugar, and sugar-free variants. Additionally, the market's performance is closely
linked to ethnic flavor preferences, consumer perceptions of raw materials, and bread consumption patterns across European
households. Manufacturers are responding to these trends by developing premium and organic variants, particularly in
established markets like Germany, France, and the United Kingdom. The rise of private label offerings and increased focus on
sustainable packaging solutions further characterize the market's evolution in the region.

Europe Food Spread Market Trends and Insights

Convenience-driven Consumer Lifestyles Boost Demand for Versatile Food Options

The rise in fast-paced lifestyles across Europe has expanded the role of food spreads beyond breakfast items to versatile food
products suitable for multiple consumption occasions. This adaptability supports market growth as consumers seek convenient,
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ready-to-use products for various uses, from morning toast to cooking and snacking. The demand for convenience is significant in
dual-income households where time limitations increase the appeal of easy-to-use products. According to Eurostat, the EU's gross
household adjusted disposable income reached EUR 12.63 trillion in 2023, enabling increased consumption of food spreads .
Product innovations that highlight multiple uses, such as spreads that function as dips, toppings, or cooking ingredients, have
broadened the category's application across different meal occasions and consumer groups.

Consumer Interest in Exotic and Local Fruit Flavors Stimulates Product Development

European consumers' evolving preferences and growing interest in novel flavor experiences are driving innovation in fruit-based
spreads. This trend manifests through exotic flavor exploration and hyperlocal ingredient sourcing, with tropical and international
flavors appearing on European shelves alongside products emphasizing regional fruit varieties and traditional preparation
methods. The March 2025 launch of Meghan Markle's As Ever Collection, featuring a signature raspberry spread, exemplifies this
market evolution where manufacturers can create differentiation through both global exploration and local heritage narratives.
This approach is particularly effective in the fruit spreads category, where sensory experiences and emotional connections
significantly influence consumer purchase decisions.

Rising Health Concerns Over Sugar and Fat Content Limit Market Growth

Heightened consumer awareness of nutritional content and health implications challenges traditional food spreads manufacturers,
as their products often contain high levels of sugar and fat that conflict with modern dietary guidelines. European consumers'
increasing scrutiny of product labels, particularly regarding sugar content, stems from rising obesity rates and public health
campaigns. The concern extends to fat composition, with palm oil in chocolate spreads facing criticism for both health and
sustainability reasons. While manufacturers are reformulating products to reduce sugar, improve fat profiles, and incorporate
functional ingredients, these modifications present cost and taste trade-offs that may affect consumer acceptance. The industry's
ability to balance health demands with taste preferences will determine its success in maintaining market share in an increasingly
health-conscious environment.

Other drivers and restraints analyzed in the detailed report include:

Rise in Plant-based Diets Increases Demand for Vegan Spreads / Strategic Marketing and Brand Development Impact Market
Expansion / Fruit Price Fluctuations Impact Market Development / 

For complete list of drivers and restraints, kindly check the Table Of Contents.

Segment Analysis

Honey dominates the European food spread market with a 34.50% share in 2024 and projects the highest category growth rate at
8.78% CAGR (2025-2030). This market leadership reflects honey's position as both a traditional food staple and a premium natural
sweetener that meets current health-conscious consumer preferences. However, European honey production meets only 60% of
market demand, requiring substantial imports from China and Ukraine to fill the supply gap, according to the EU Pollinator Hub,
2024 . The growing demand for organic and monofloral honey varieties has further strengthened honey's market position.
Consumer awareness of honey's antibacterial and antioxidant properties has also contributed to its increased consumption as a
functional food ingredient.

Chocolate-based spreads retain consumer preference through established brands like Nutella. Fruit-based spreads gain market
share due to their health benefits and cooking versatility, while nut and seed-based spreads experience growth based on their
protein content and health functionality. The market continues to develop with hybrid products that combine categories, such as

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 2/7



cocoa-infused honey, attracting younger consumers seeking nutritious alternatives to traditional chocolate spreads. Premium and
artisanal spread manufacturers are introducing innovative flavors and clean-label formulations to differentiate their products in
the competitive market. The rise of breakfast-at-home trends during and after the pandemic has further boosted the consumption
of various spread categories across European households.

Conventional food spreads dominate the market with a 72.32% share in 2024, driven by established consumer preferences and
widespread retail availability. However, the organic segment is experiencing faster growth, with a projected CAGR of 6.20% during
2025-2030. This growth reflects consumer preferences shifting toward products they consider healthier, sustainable, and of
superior quality. The increasing awareness of ingredient sourcing and manufacturing processes has contributed to this trend,
while competitive pricing strategies by manufacturers have made organic spreads more accessible to a broader consumer base.

The rise of organic food spreads aligns with EU initiatives like the Green Deal and Farm to Fork strategy, which aim to make 25%
of farmland organic by 2030. These policies are boosting the availability of organic ingredients and driving innovation. Consumers
are drawn to organic options mainly for health and safety reasons, with environmental benefits as a secondary factor. According
to the CBI Ministry of Foreign Affairs, clean-label products are expected to make up over 70% of portfolios by 2025-2026, up from
52% in 2021 . As more farmers transition to organic methods, the supply of suitable raw materials for spread producers continues
to grow.

The Europe Food Spread Market Report is Segmented by Product Type (Honey, Chocolate-Based Spread, and More), Nature
(Conventional and Organic), Packaging Type (Jars, Tubs, Sachets/Pouches and Others), Distribution Channel
(Supermarkets/Hypermarkets, Convenience Stores, and More), and Geography (Germany, United Kingdom, Italy, and More). The
Market Forecasts are Provided in Terms of Value (USD).

List of Companies Covered in this Report:

Andros Group / Ferrero International S.A. / Hero Group / Unilever PLC / Orkla ASA / Lindt & Sprungli AG / Intersnack Group GmbH &
Co. KG / The Hershey Company / Nestle S.A. / Hormel Foods Corp. / Kraft Heinz Company / Dr. August Oetker KG / Menz & Gasser /
Mars, Incorporated / Lotus Bakeries / Rigoni di Asiago / Valeo Foods / Zentis GmbH / Barilla G. e R. F.lli S.p.A. / Ebro Foods, S.A /  

Additional Benefits:

<ul> The market estimate (ME) sheet in Excel format  / 
 3 months of analyst support  /  </ul>
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