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Report description:

Market Overview

Turkey food service market was valued at USD 14.72 Billion in 2024 and is expected to reach USD 20.65 Billion by 2030 with a
CAGR of 5.8% during the forecast period. The Turkey food service market is experiencing robust growth, driven by evolving
consumer lifestyles, rising disposable incomes, urbanization, and the increasing popularity of dining out. Key growth drivers across
segments include digital transformation in ordering and delivery platforms, the rise of food delivery apps, and increasing
consumer preference for international and fusion cuisines.

Additionally, government initiatives promoting tourism and investments in infrastructure have indirectly boosted the food service
industry. However, challenges persist, such as inflationary pressures on food costs, rising operational expenses, and workforce
shortages that affect service quality. Internet penetration in Turkey reached 86.5% as of January 2024, equating to 74.41 million
users. The e-commerce sector recorded a transaction volume of 1.855 trillion TRY in 2023, projected to double by the end of 2024.
The PBCL and QSR segments face intense competition and require constant innovation to retain consumer interest. Health and
sustainability concerns are also influencing customer choices, compelling food service providers to adapt menus and sourcing
strategies. Overall, the market is poised for continued expansion, supported by demographic shifts, digital innovation, and
changing consumption patterns, although navigating economic volatility and evolving consumer expectations remains critical for
sustained success.

Key Market Drivers

Growing Urban Population and Changing Lifestyles

One of the primary drivers of the Turkey food service market is the rapid urbanization and the resultant shift in consumer



lifestyles. As more people migrate to urban centres like Istanbul, Ankara, and Izmir, there is a growing preference for eating out
and relying on food services due to busy schedules and smaller family units. The rise of dual-income households and young
professionals has created strong demand for convenient, accessible, and diverse dining options. This change in lifestyle is also
reflected in increasing footfall in cafes, fast-food joints, and casual dining outlets, as consumers seek not only food but also social
experiences. Additionally, the popularity of international cuisines and fusion foods is rising among urban consumers, providing
growth opportunities for global and local food service providers to expand offerings and cater to evolving tastes.

Key Market Challenges

Economic Instability and Inflationary Pressures

One of the most pressing challenges in the Turkish food service market is the country's ongoing economic volatility, marked by
high inflation and currency depreciation. These macroeconomic issues have led to significant increases in the cost of raw
materials, imported ingredients, utilities, and logistics. As a result, food service providers are facing rising operational expenses,
which directly impact menu pricing and profit margins. For small and medium-sized standalone outlets, absorbing these costs
without passing them on to consumers is becoming increasingly difficult. Consumers, too, are becoming more price-sensitive,
especially in lower and middle-income groups, leading to reduced discretionary spending on dining out. This economic pressure is
forcing many operators to streamline operations, seek local sourcing alternatives, or reduce workforce size-each of which can
impact service quality and long-term sustainability.

Key Market Trends

Rise of Health-Conscious and Functional Eating

A significant trend reshaping the Turkish food service market is the increasing consumer preference for healthier and functional
food options. Turkish consumers, especially urban millennials and Gen Z, are becoming more health-aware, seeking balanced
meals, organic ingredients, and foods that support well-being-such as high-protein, low-carb, gluten-free, and plant-based dishes.
This trend has encouraged food service providers to adapt their menus by introducing salads, smoothie bowls, vegan options, and
probiotic-rich offerings. Functional beverages such as kombucha, detox juices, and immunity-boosting drinks are also gaining
popularity. Restaurants and cafes that clearly label nutritional content and source their ingredients sustainably are viewed more
favorably, especially in metropolitan areas. The pandemic has further intensified focus on immunity and hygiene, accelerating the
demand for nutritious, clean-label food that aligns with long-term wellness goals.

Key Market Players

-[JTAB Gida San ve Tic AS

-JShaya Kahve San ve Tic AS

-[JPizza Restaurantlari AS

-JAnadolu Endustri Holding AS (McDonald's)

-[JYasar Dondurma ve Gida AS

-JKomagene (Yorpas Yoresel Yiyecekler AS)

-JTavuk Dunyasi (TD Gida Sanayi ve Tic Ltd Sti)

-JKahve Dunyasi (Altiniliclar Gida San Ve Tic Ltd Sti)

-Oses (Oses Grup Gida San ve Tic Ltd Sti)

-0Dogus Grubu

Report Scope:

In this report, the Turkey Food Service market has been segmented into the following categories, in addition to the industry trends
which have also been detailed below:

-JTurkey Food Service Market, By Type:

o0 Dining Service (Hotels, Restaurants)

0 PBCL (Pubs, Bars, Cafes and Lounges)

0 QSR (Quick Service Restaurants)

o Others

-JTurkey Food Service Market, By Ownership:

o Standalone Outlets



0 Chained Outlets

-JTurkey Food Service Market, By Region:

Marmara

Central Anatolia

Mediterranean

Aegean

Southeastern Anatolia

Black Sea

Eastern Anatolia

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the Turkey Food Service market.
Available Customizations:

Turkey Food Service market report with the given market data, TechSci Research offers customizations according to a company's
specific needs. The following customization options are available for the report:

Company Information

-[Detailed analysis and profiling of additional market players (up to five).
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