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Report description:

Can coatings market is estimated to be valued at USD 2.76 billion in 2025 and reach USD 3.44 billion by 2030, at a CAGR of 4.46%
between 2025 and 2030.
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Advancements in coating technologies and materials to drive can coating market

Innovation in coatings are creating multi-functional benefits, such as faster curing, higher flexibility, and reduced environmental
impact. Solvent-based coating systems are being replaced with water-based systems, UV-curable systems, and powder coating
systems and are required to meet sustainability and energy efficiency standards. Nanotechnology is allowing for superior barrier
protection and thinner application with longer durability. These advancements assist in limiting production time, reducing costs,
and providing manufacturers operational efficiency. Customizable coatings that are specific to foods or beverages are being more
widely recognized. With technology contributing to better performance and sustainability, advanced coatings are setting
standards and offering better competitive advantages in an ever-changing market demand for higher quality and efficiency.

The acrylic segment was the third-largest segment, in terms of value, of the global can coatings market

Acrylic can coatings have become increasingly important because they are transparent, which allows the visibility of the metal
substrate or any printed designs beneath the coating. Such transparency not only enhances the esthetic appeal of the can but
also allows brands to be more flexible in showing benefits of premium finishes and creating a unique shelf presence. Compared to
opague coatings, acrylic formulations allow the consumer to see the metallic luster or decorative overlays, which makes them a



perfect solution for luxury beverage and specialty food products. As consumers typically make purchasing decisions based on
visual appeal, acrylic coating positively supports and encourages distinctive brand identity and differentiation on the shelf, which
is a large part of the reason for the increase in the demand for these coatings in competitive packaging markets.

The food cans segment accounted for the second-largest share of the can coatings market, in terms of value, in 2024

The food cans application held the second-largest share of the can coatings market in 2024. Food cans require coatings that can
provide very strong barriers between the can metal, and whatever the food contents are, for the protection of the food contents
from external contaminates or levels of contamination, and degradation of nutritional quality. These can coatings help to ensure
that the food within the can is still safe, flavor-rich, and visually appealing even after certain storage periods or conditions. With
global supply chains that are reaching all corners of the world, and global demand for packaged foods increasing, coatings
continue to bridge contamination issues by protecting the food for a specified period of time.

South America is expected to be the fastest-growing region in the can coatings market, in terms of value

South America is projected to witness the highest CAGR between 2025 and 2030. The expansion of regional can manufacturing
facilities, built with the support of governments and private investors, is fueling the can coatings market. New facilities and
upgrades to existing facilities are underway in countries like Brazil and Colombia with domestic consumption and exports in mind.
Investments in local manufacturing facilities, which improve supply chains, decrease reliance on imports, and adopt the latest
coating technologies, are bolstering growth in all countries. Investments to build capacities mean localized manufacturing can
create custom formulations tailored not only to regional interpretation but to regional climatic conditions. Enhanced local
capability allows for faster responsiveness, lower costs, and less risk associated with changing markets, furthering South
America's position in global can coatings.

-0By Company Type: Tier 1 - 55%, Tier 2 - 25%, and Tier 3 - 20%

-[By Designation: Directors - 50%, Managers - 30%, and Others - 20%

-[By Region: North America - 40%, Europe - 35%, Asia Pacific - 20%, Rest of the World - 5%

The key players profiled in the report include The Sherwin-Williams Company (US), PPG Industries, Inc. (US), Akzo Nobel N.V.
(Netherlands), Kansai Paint Co., Ltd. (Japan), ALTANA AG (Germany), Toyo Ink Group (Japan), Suzhou 3N Packaging Coatings
(China), Berger Paints (India), Tiger Coatings (Austria), and Salchi Metalcoat S.r.l. (ltaly).

Research Coverage

This report segments the market for can coatings based on type, application, and region and provides estimations of value (USD
Million) for the overall market size across various regions. A detailed analysis of key industry players has been conducted to
provide insights into their business overviews, services, and key strategies, associated with the market for can coatings.
Reasons to Buy this Report

This research report is focused on various levels of analysis - industry analysis (industry trends), market share analysis of top
players, and company profiles, which together provide an overall view of the competitive landscape, emerging and high-growth
segments of the can coatings market, high-growth regions, and market drivers, restraints, and opportunities.

The report provides insights into the following points:

-OMarket Penetration: Comprehensive information on can coatings offered by top players in the global market.

-JAnalysis of key drivers: (Adoption of aluminum over glass and plastic, rising health & wellness for clean-label beverages and
canned coatings, shift to direct can printing spurs market expansion, and growth in flexible packaging formats fuels can coatings
market), restraints (Stringent regulations on epoxy resins and bisphenol-A and complexity of developing multi-application coating
technologies), opportunities (Growth in emerging economies and eco-friendly raw materials and BPA-NI-based coatings), and
challenges (Slow technological adoption in emerging markets) influencing the growth of the can coatings market.

-JProduct Development/Innovation: Detailed insights on upcoming technologies, research & development activities, and product &



service launches in the can coatings market.

-OMarket Development: Comprehensive information about lucrative emerging markets - the report analyzes the markets for can
coatings across regions.

-OMarket Diversification: Exhaustive information about new products, untapped regions, and recent developments in the global can
coatings market.

-JCompetitive Assessment: In-depth assessment of market shares, strategies, products, and manufacturing capabilities of leading
players in the can coatings market.
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