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Report description:

The membranes market is expected to reach USD 11.70 billion by 2030, up from USD 7.87 billion in 2025, with a CAGR of 8.2%.
The rising demand for wastewater treatment is fueling membrane use because they effectively remove contaminants, helping
meet strict disposal standards and reducing risks associated with discharges or reusing treated water. Rapid industrialization and
urbanization have led to increased wastewater production and higher pollution levels, prompting the adoption or continuation of
advanced treatment technologies like membrane filtration for sustainable water management and resource recovery. Additionally,
the focus on reducing water shortages through recycling and reuse is expected to boost demand for membranes in both municipal
and industrial sectors worldwide.

https://www.marketsandmarkets.com/Images/membranes-market-Overview.webp

"Based on technology, microfiltration segment to account for second-largest share of membranes market during forecast period,
in terms of value"

In terms of value, microfiltration holds the second-largest share of the membranes market because of its extensive use in water
and wastewater treatment systems, pharmaceuticals and medical products, food and beverage, and more. Microfiltration has a
unique feature that benefits its applications: its ability to effectively and efficiently remove suspended solids, bacteria, and large
macromolecules with less energy consumption. Its low energy requirement makes microfiltration relatively inexpensive compared
to many other treatment methods. The rising regulatory standards for water quality and the growing industry-wide demand for
purified effluents are among the key reasons driving the increased adoption of microfiltration applications worldwide.

"Based on material, polymeric segment to be second fastest-growing segment in membranes market during forecast period, in



terms of value"

Polymeric membranes are the second fastest-growing segment in the membranes market because they offer significant
customization and flexible production options, are the most cost-effective, and have high chemical resistance. These membranes
operate with various polymers that provide good selectivity and durability, making them common in water treatment,
pharmaceuticals, and food development applications. Advances in polymer chemistry have led to improved fouling resistance,
increased permeability, and a better ability to meet strict environmental regulations. There is also a growing focus and demand
for sustainable liquid filtration solutions. It is expected that these trends will create opportunities for increased use of polymeric
membrane filters throughout the forecast period.

"Based on region, Asia Pacific to account for largest share of membranes market, in terms of value"

Asia Pacific dominates the membranes market share and is the fastest-growing region due to rapid industrialization, urbanization,
and the increased demand for clean water and wastewater treatment solutions in China, India, and Southeast Asia. Additionally,
with strong government initiatives, capital investments in infrastructure, and ongoing advancements in technology, Asia Pacific
has amplified market growth, thereby providing an opportunity to adopt and innovate membrane technologies.

In the process of determining and verifying the market size for several segments and subsegments identified through secondary
research, extensive primary interviews were conducted. A breakdown of the profiles of the primary interviewees is as follows:
-0By Company Type: Tier 1 - 40%, Tier 2 - 30%, and Tier 3 - 30%

-[By Designation: Directors- 35%, Managers - 25%, and Others - 40%

-[By Region: North America - 22%, Europe - 22%, Asia Pacific - 45%, Middle East & Africa - 7%, and South America - 4%

Key players in this market are Dupont (US), Toray Industries Inc (Japan), Hydranautics (Nitto Denko Group Company) (US), Kovalus
Separation Solutions (US), Pall Corporation (US), Veolia (France), Pentair (US), Asahi Kasei Corporation (Japan), LG Chem (South
Korea), and Mann+Hummel (Germany).

Research Coverage

This report segments the membranes market by material, technology, application, and region, and offers estimates of the
market's overall value across various regions. A detailed analysis of key industry players has been performed to provide insights
into their business overviews, products and services, main strategies, new product launches, expansions, and mergers and
acquisitions related to the membranes market.

Key Benefits of Buying this Report

This research report focuses on various levels of analysis, including industry analysis (industry trends), market ranking analysis of
top players, and company profiles. Together, these provide an overall view of the competitive landscape, emerging and
high-growth segments of the membranes market, high-growth regions, and the market's drivers, restraints, opportunities, and
challenges.

The report provides insights into the following pointers:

-JAnalysis of key drivers (Increasing awareness about water & wastewater treatment, Stringent wastewater regulations), restraints
(Fouling and scaling in membranes, High capital costs of raw materials), opportunities (Rising demand for water treatment in
emerging economies, Pressing need for freshwater supply in industries) and challenges (Issues related to lifespan and efficiency
of membranes, Discharge of brine as waste from RO membranes).

-OMarket Penetration: Comprehensive information on the membranes market share is offered regarding the top players in the
global membranes market.

-[JProduct Development/Innovation: Detailed insights into upcoming technologies, research & development activities, and new
product launches in the membranes market.

-IMarket Development: Comprehensive information about lucrative emerging markets - the report analyzes the membranes market
across regions.

-OMarket Diversification: Exhaustive information about new products, untapped regions, and recent developments in the global
membranes market.

-JCompetitive Assessment: In-depth assessment of market shares, strategies, products, and manufacturing capabilities of leading
players in the membranes market.



Table of Contents:

10INTRODUCTION[25

1.1[JSTUDY OBJECTIVES[]25

1.2JMARKET DEFINITION[J25

1.3[STUDY SCOPE[]26

1.3.1JMARKETS COVERED AND REGIONAL SCOPE[]26
1.3.2[JINCLUSIONS & EXCLUSIONS[27

1.3.30YEARS CONSIDERED[]27

1.3.4[JCURRENCY CONSIDERED[27

1.3.50UNITS CONSIDERED[]27
1.4[JSTAKEHOLDERS[]28

1.5[]SUMMARY OF CHANGES[]28

2[JRESEARCH METHODOLOGY[]29

2.1JRESEARCH DATA[29

2.1.10SECONDARY DATA[30

2.1.1.1[Key data from secondary sources[]30
2.1.2[0PRIMARY DATA[30

2.1.2.1[Key data from primary sources[]31
2.1.2.2[Key primary participants[j31

2.1.2.3[Key industry insights[]32

2.1.2.4[IBreakdown of primary interviews[]32
2.2[JMARKET SIZE ESTIMATION32
2.2.1JBOTTOM-UP APPROACH[]33

2.2.2[JTOP-DOWN APPROACH[]33

2.3(JFORECAST NUMBER CALCULATION[]34

2.4[IDATA TRIANGULATION[35

2.5[FACTOR ANALYSIS[J36

2.6[JASSUMPTIONS[]36

2.70LIMITATIONS & RISKS[J37

3[0EXECUTIVE SUMMARY[]38

4[PREMIUM INSIGHTS[142

4 1JATTRACTIVE OPPORTUNITIES FOR PLAYERS IN MEMBRANES MARKET[]42
4. 2JMEMBRANES MARKET, BY MATERIAL[J42
4,.3JMEMBRANES MARKET, BY TECHNOLOGY[]43

4 4AIMEMBRANES MARKET, BY APPLICATION[43
4.5JMEMBRANES MARKET, BY KEY COUNTRY[]44
S5OMARKET OVERVIEW[45

5.1JINTRODUCTION[45

5.2JMARKET DYNAMICS[]45

5.2.1[JDRIVERS[]46

5.2.1.1Increasing awareness about water & wastewater treatment[146
5.2.1.2[]Stringent wastewater regulations[J46
5.2.1.3[]Shift from chemical to membrane treatment of water[]46
5.2.1.40Increasing demand for membranes from end-use industries[]47
5.2.2(JRESTRAINTS[]47

5.2.2.1[JFouling and scaling in membranes[]47
5.2.2.2[JHigh capital costs of raw materials[j48



5.2.2.3[Limited compatibility and high energy consumption[]48
5.2.3JOPPORTUNITIES[]48

5.2.3.1[JRising demand for water treatment in emerging economies[j48
5.2.3.2[]Pressing need for freshwater supply in industries[]49
5.2.3.3[Circular economy initiatives[]49

5.2.4[JCHALLENGES[]50

5.2.4.1[Issues related to lifespan and efficiency of membranes[]50
5.2.4.2[Discharge of brine as waste from RO membranes[]50
5.2.4.3[High initial cost of equipment[J50

5.3[JPORTER'S FIVE FORCES ANALYSIS[]51

5.3.1JTHREAT OF NEW ENTRANTS[]52

5.3.2JTHREAT OF SUBSTITUTES[]53

5.3.30BARGAINING POWER OF SUPPLIERS[]53
5.3.4[JBARGAINING POWER OF BUYERS[]53

5.3.50INTENSITY OF COMPETITIVE RIVALRY[]54
5.40JMACROECONOMIC INDICATORS[]54

5.4.1JGLOBAL GDP TRENDS[J54

6[INDUSTRY TRENDS[]56

6.1JINTRODUCTION[56

6.2[0KEY STAKEHOLDERS & BUYING CRITERIA[56

6.2.1KEY STAKEHOLDERS IN BUYING PROCESS[]56
6.2.2[0BUYING CRITERIAQ57

6.30VALUE CHAIN ANALYSIS[]58

6.4[JECOSYSTEM/MARKET MAP[]59

6.5JTRADE ANALYSIS[]61

6.5.1[JEXPORT SCENARIO (HS CODE 842129)(]61

6.5.2[JIMPORT SCENARIO (HS CODE 842129)[162

6.6[JPRICING ANALYSIS[163

6.6.1[JAVERAGE SELLING PRICE TREND, BY REGION (2022-2024)63
6.6.2[JAVERAGE SELLING PRICE TREND OF APPLICATION,

BY KEY PLAYER (2022-2024)063

6.70JREGULATORY LANDSCAPE[]64

6.80IMPACT OF AI/GEN AIJ67

6.9JTRENDS/DISRUPTIONS IMPACTING CUSTOMER BUSINESS[167
6.100TECHNOLOGY ANALYSIS[]68

6.10.10KEY TECHNOLOGIES[]68

6.10.1.1[Block copolymer membranes[]68

6.10.1.2[0Flux enhancement technology[]68
6.10.2[JCOMPLEMENTARY TECHNOLOGIES[]69
6.10.2.1JCombined crystallization and diffusion[69
6.10.2.2[]Membrane distillation[]69

6.10.3[JADJACENT TECHNOLOGIES[]69

6.10.3.1JMembrane contactor[]69

6.10.3.2[JPervaporation for hydrocarbon separation[J70
6.10.3.3[JForward osmosis, direct contact membrane distillation,
and integrated FO-DCMD[]70

6.11[JCASE STUDY ANALYSIS[]70



6.11.1JTORAY'S MEMBRANE TECHNOLOGIES ACHIEVED ZERO LIQUID
DISCHARGE IN INDIA'S SPECIAL ECONOMIC ZONE[J70
6.11.2[JHYDRANAUTICS TREATED INDUSTRIAL WASTEWATER WITH PRO-LF IN
A COAL-CHEMICAL ZLD PROJECTQ71

6.11.3[JSUEZ CONSTRUCTED WEST WASTEWATER TREATMENT PLANT IN DOHA[]71
6.11.4[JPENTAIR OFFERED WATER TREATMENT SOLUTIONS IN SWEDEN[72
6.11.5JDUPONT OFFERED UPGRADED RO SYSTEM TO INCREASE PERMEATE CAPACITY AND REDUCE CONCENTRATE VOLUME[]72
6.12[0KEY CONFERENCES AND EVENTS IN 2025-20260J73
6.130INVESTMENT AND FUNDING SCENARIO[]74

6.140PATENT ANALYSIS[]74

6.14.1INTRODUCTION[74

6.14.2[JLEGAL STATUS OF PATENTS[]75

6.14.3[JURISDICTION ANALYSIS[]76

6.15[IMPACT OF 2025 US TARIFF - OVERVIEW[]76
6.15.10INTRODUCTION[76

6.15.2[0KEY TARIFF RATES[]77

6.15.3[PRICE IMPACT ANALYSIS[]78

6.15.40IMPACT ON COUNTRY/REGION[]78

6.15.4.10Us(]78

6.15.4.2[]Europe]79

6.15.4.3Asia Pacific[J79

6.15.5[JIMPACT ON END-USE INDUSTRIES[]80

?

7OMEMBRANES MARKET, BY MATERIAL[J81

7.10INTRODUCTION[]82

7.2[JPOLYMERIC[]83

7.2.10POLYAMIDE[]84

7.2.1.10Primarily used in NF and RO membranes[]84
7.2.2[JPOLYSULFONE AND POLYETHERSULFONE[]84

7.2.2.1[J0Offer high thermal and chemical stability[184
7.2.30FLUOROPOLYMERS[]84

7.2.3.1Possess high mechanical strength and chemical resistance[]84
7.2.4[JOTHER POLYMERIC MEMBRANES[]85

7.30]CERAMIC[]85

7.3.10ALUMINA[86

7.3.1.10Improves production efficiency of membranes[]86
7.3.2[JTITANIA[86

7.3.2.10Primarily used in MF and NF membranes[]86
7.3.30ZIRCONIA[J86

7.3.3.1[High strength and fracture toughness[]86

7.3.4[JOTHER CERAMIC MEMBRANES[]87

7.4[JOTHER MATERIALS[)87

8JMEMBRANES MARKET, BY TECHNOLOGY[]88

8.1[JINTRODUCTION[]89

8.2[JREVERSE OSMOSIS[]91

8.2.1[JWIDELY USED IN DESALINATION[91

8.3JULTRAFILTRATION[91



8.3.1[JHIGHER FLUX RATE THAN REVERSE OSMOSIS[]91
8.4[JMICROFILTRATION[]92

8.4.1[JUSED AS PRETREATMENT TO REVERSE OSMOSIS AND NANOFILTRATION[]92
8.5[INANOFILTRATION[92

8.5.1[JWORKS AT REDUCED OPERATING PRESSURES WITH HIGHER FLOW
RATES THAN REVERSE OSMOSIS[]92

8.6[JOTHER TECHNOLOGIES[]93

9OMEMBRANES MARKET, BY APPLICATION[94

9.1[INTRODUCTION[]95

9.2JWATER & WASTEWATER TREATMENT[]98

9.2.1[JDESALINATION[98

9.2.1.1Used to separate dissolved salts from water[]98

9.2.20UTILITY WATER TREATMENT[]98

9.2.2.1JProduces high-purity or potable water from contaminated sources[]98
9.2.3JWASTEWATER REUSE[]99

9.2.3.1[JEfficient in eliminating contaminants from process streams[]99
9.3[JINDUSTRIAL PROCESSING[]100

9.3.1[JFOOD & BEVERAGE[]100

9.3.1.1JRemoval of pathogenic substances from liquid streams[J100
9.3.2[JCHEMICAL & PETROCHEMICALJ100

9.3.2.1[JReduced operational cost[]100

9.3.3JPHARMACEUTICAL & MEDICAL[]101

9.3.3.1[]Superior filtration and temperature resistance[]101
9.3.4JTEXTILE[J102

9.3.4.1Desalting & purification of dyes[]102

9.3.5[JPOWER[]102

9.3.5.1[JAdvanced membrane technology to improve water quality[J102
9.3.6[JPULP & PAPER[]102

9.3.6.1Wastewater treatment for pulp preparation and bleaching[]102
9.3.700OTHER APPLICATIONS[]103

10JMEMBRANES MARKET, BY REGION[]104

10.1[JINTRODUCTION[]105

10.2[JASIA PACIFIC[]105

10.2.1[JCHINA[J112

10.2.1.1JRapid industrialization and urbanization to drive market[J112
10.2.2[]JAPAN[]114

10.2.2.1[]Development of advanced technologies and boom in industrial
sector to boost market[]114

10.2.3[INDIA115

10.2.3.1[JGrowth of end-use industries and increasing awareness of wastewater treatment to drive market[J115
10.2.4[]SOUTH KOREA[]117

10.2.4.1JGrowth of food & beverage industry to drive market[J117
10.2.5[JAUSTRALIA118

10.2.5.1[JSurge in seawater desalination centers to drive market[]118
10.2.6[JREST OF ASIA PACIFIC120

10.3NORTH AMERICA[J121

10.3.10Us[]127



10.3.1.1[JIincrease in oil production activities and rising demand for potable drinking water to drive market[J127
10.3.2[JCANADA[]128

10.3.2.1[Increase in food processing establishments to drive market[]128
10.3.30MEXICO[]130

10.3.3.10Growth of manufacturing sector to boost market[]130
10.400EUROPE[]131

10.4.1[JSPAIN[138

10.4.1.1JSurge in demand for desalinated water to drive market[]138

?

10.4.2[JGERMANY[]140

10.4.2.1[JStringent EU standards for wastewater treatment to boost market[J140
10.4.30FRANCE[]141

10.4.3.1[JAdvancements in water treatment infrastructure to drive market[J141
10.4.4UK[142

10.4.4.1[JRising oil & gas production fields in offshore and onshore

platforms to drive market[]142

10.4.50ITALY[J144

10.4.5.10Growth of pharmaceutical and electronics sectors to drive market[]144
10.4.6JREST OF EUROPE[]145

10.5OMIDDLE EAST & AFRICA[J146

10.5.1JGCC COUNTRIES[153

10.5.1.1JSaudi Arabia[]153

10.5.1.1.1JPresence of tapped aquifers and network of large desalination projects to drive market[J153
10.5.1.2[JUAE[]154

10.5.1.2.1JExtensive use of membranes in brackish water

treatment to drive market[]154

10.5.1.30Kuwait[J156

10.5.1.3.1JStrong capacity for brackish water and seawater desalination to boost market[]J156
10.5.1.4[JRest of GCC157

10.5.2[]SOUTH AFRICA[]158

10.5.2.1JAddressing water scarcity through advanced membrane

technologies in South Africa[J158

10.5.30REST OF MIDDLE EAST & AFRICA[J159

10.6[JSOUTH AMERICA[J161

10.6.1[0BRAZIL[]166

10.6.1.1[JRising need for safe drinking water to drive demand for membranes[]166
10.6.2[JARGENTINA[J168

10.6.2.1[JEmphasis on wastewater treatment activities and foreign

investments to boost market[]168

10.6.3[JREST OF SOUTH AMERICA[]169

11[JCOMPETITIVE LANDSCAPE[]171

11.10OVERVIEW[171

11.2[0KEY PLAYER STRATEGIES/RIGHT TO WIN[]172

11.3(JREVENUE ANALYSIS, 2022-2024[]173

11.4JMARKET SHARE ANALYSIS, 202401174

11.5(JCOMPANY VALUATION AND FINANCIAL METRICS[J177
11.6JBRAND/PRODUCT COMPARISON ANALYSIS[J179



11.70COMPANY EVALUATION MATRIX: KEY PLAYERS, 2024[]180
11.7.1STARS[]180

11.7.20EMERGING LEADERS[]180

11.7.30PERVASIVE PLAYERS[]180
11.7.40PARTICIPANTS[180

11.7.50COMPANY FOOTPRINT[]182

11.7.5.1Material footprint[]182

11.7.5.2[JTechnology footprint[]183
11.7.5.3[Application footprint[]184

11.7.5.4[Region footprint[]185

11.7.5.5[0verall company footprint]186
11.8[JCOMPANY EVALUATION MATRIX: STARTUPS/SMES, 2023[]186
11.8.1JPROGRESSIVE COMPANIES[]186
11.8.2JRESPONSIVE COMPANIES[1186
11.8.3DYNAMIC COMPANIES[]186

11.8.4[JSTARTING BLOCKS[]186

11.8.50COMPETITIVE BENCHMARKING[]188
11.90COMPETITIVE SCENARIO AND TRENDS[J190
11.9.10PRODUCT LAUNCHES[J190

11.9.2[0DEALS[191

11.9.30EXPANSIONS[]194

11.9.4[0OTHER DEVELOPMENTS[]195

12[JCOMPANY PROFILES[]196

12.1JKEY PLAYERS[]196

12.1.1DUPONT[]196

12.1.1.1[]Business overview[]196
12.1.1.2(0Products/Solutions/Services offered[]197
12.1.1.3[JRecent developments[]198
12.1.1.3.1]Deals[]198

12.1.1.40MnM view[]199

12.1.1.4.1Key strengths[]199

12.1.1.4.2[JStrategic choices[]199
12.1.1.4.30Weaknesses and competitive threats[]199
12.1.2(JTORAY INDUSTRIES, INC.[J200
12.1.2.1[]Business overview[]200
12.1.2.2[Products/Solutions/Services offered[]201
12.1.2.3[]Recent developments[]202
12.1.2.3.1JProduct launches[]202
12.1.2.3.2[Deals[]203

12.1.2.40MnM view[]203

12.1.2.4.1Key strengths[]203

12.1.2.4.2[JStrategic choices[]203
12.1.2.4.3JWeaknesses and competitive threats[]203
?

12.1.3JHYDRANAUTICS (A NITTO DENKO GROUP COMPANY)[204
12.1.3.1[]Business overview[]204
12.1.3.2[]Products/Solutions/Services offered[]205



12.1.3.3[]Recent developments[]206
12.1.3.3.1JProduct launches[J206
12.1.3.3.2[]Deals[]206

12.1.3.40MnM view[]207

12.1.3.4.1[Key strengths[j207

12.1.3.4.2[JStrategic choices[]207
12.1.3.4.3JWeaknesses and competitive threats[]207
12.1.4[)KOVALUS SEPARATION SOLUTIONS[]208
12.1.4.1[]Business overview[]208
12.1.4.2[JProducts/Solutions/Services offeredj208
12.1.4.3[JRecent developments[]209
12.1.4.3.1[JProduct launches[]209
12.1.4.3.2[Deals[]209

12.1.4.3.3[JExpansions[]211

12.1.4.40MnM view[]211

12.1.4.4.1Key strengths[]211

12.1.4.4.2[]Strategic choices[]211
12.1.4.4.30Weaknesses and competitive threats[]211
12.1.50PALL CORPORATION[J212

12.1.5.1[]Business overview[]212
12.1.5.2[JProducts/Solutions/Services offered[]212
12.1.5.3[JRecent developments[]213
12.1.5.3.1]Deals[]213

12.1.5.40MnM view[]214

12.1.5.4.1[JKey strengths[]214

12.1.5.4.2[JStrategic choices[]214
12.1.5.4.30Weaknesses and competitive threats[]214
12.1.6[VEOLIA[J215

12.1.6.1[]Business overview[]215
12.1.6.2[]Products/Solutions/Services offered[]215
12.1.6.3[JRecent developments[]216
12.1.6.3.1[]Deals[]216

12.1.6.40MnM view[]217

12.1.6.4.1Key strengths[j217

12.1.6.4.2[]Strategic choices[]217
12.1.6.4.30Weaknesses and competitive threats[]218
12.1.70PENTAIR[219

12.1.7.1[JBusiness overview[]219
12.1.7.2[Products/Solutions/Services offered[]220
12.1.7.3[Recent developments[]221
12.1.7.3.1JProduct launches[]221
12.1.7.3.2[Deals[]222

12.1.7.40MnM view[]222

12.1.7.4.1[Key strengths[]222

12.1.7.4.2[JStrategic choices[]222
12.1.7.4.3JWeaknesses and competitive threats[]222
12.1.8[JASAHI KASEI CORPORATION[223



12.1.8.1[]Business overview[]223
12.1.8.2[]Products/Solutions/Services offered[]224
12.1.8.3[JRecent developments[]225
12.1.8.3.1[JProduct launches[]225
12.1.8.3.2[]Expansions[]225

12.1.8.40MnM view[]225

12.1.8.4.1[Key strengths[]225

12.1.8.4.2[JStrategic choices[]226
12.1.8.4.3JWeaknesses and competitive threats[]226
12.1.90LG CHEM[J227

12.1.9.1[]Business overview[]227
12.1.9.2[JProducts/Solutions/Services offered[]229
12.1.9.3[JRecent developments[]229
12.1.9.3.1[JProduct launches[]229
12.1.9.3.2[]Deals[]229

12.1.9.3.3[J0Other developments[]230

12.1.9.4JMnM view[]230

12.1.9.4.1Key strengths[]230

12.1.9.4.2[]Strategic choices[]230
12.1.9.4.30Weaknesses and competitive threats[]230
12.1.10JMANN+HUMMEL[]231

12.1.10.1JBusiness overview[]231
12.1.10.2[JProducts/Solutions/Services offered[]232
12.1.10.30MnM view[]233

12.1.10.3.1Key strengths[]233
12.1.10.3.2[Strategic choices[]233
12.1.10.3.30Weaknesses and competitive threats[]233
12.1.110SOLVENTUN[234

12.1.11.1[]Business overview[]234
12.1.11.2[]Products/Solutions/Services offered[]234
12.1.11.2.1]0ther developments[]235
12.1.11.30MnM view[]235

12.1.11.3.1Key strengths[]235
12.1.11.3.2[]Strategic choices[]235
12.1.11.3.3JWeaknesses and competitive threats[]235
12.1.12[1BEIJING ORIGINWATER TECHNOLOGY CO., LTD.[]236
12.1.12.1JBusiness overview[]236
12.1.12.2[JProducts/Solutions/Services offered[]236
12.1.12.30MnM view[]237

12.1.12.3.1Key strengths[j237
12.1.12.3.2[]Strateqic choices[]237
12.1.12.3.30Weaknesses and competitive threats[]237
12.2[JOTHER PLAYERS[]238

12.2.1[]ALSYS[238

12.2.2[JAPPLIED MEMBRANES, INC.[J239
12.2.3JAQUAPORIN[240

12.2.4JAXEON WATER TECHNOLOGIES[]241



12.2.5[]GEA GROUP AKTIENGESELLSCHAFT[]242
12.2.6[JLANXESS[]243

12.2.7[LENNTECH B.V.[]243

12.2.8JMEMBRANE SOLUTIONS (NANTONG)[]244
12.2.9]MEMBRANIUM[]245

12.2.10JMERCK KGAA[]246
12.2.11[JPARKER-HANNIFIN CORP[]247
12.2.12[JPERMIONICS[]247

12.2.13[JSYNDER FILTRATION, INC.[]248
12.2.14[JSCINOR WATER AMERICA, LLC[]248
12.2.15[JTOYOBO CO., LTD.[]249
13[JAPPENDIX[]250

13.1[JDISCUSSION GUIDE[]250
13.2JKNOWLEDGESTORE: MARKETSANDMARKETS' SUBSCRIPTION PORTAL[]253
13.3[JCUSTOMIZATION OPTIONS[]255
13.4[JRELATED REPORTS[]255

13.5JAUTHOR DETAILS[]256



SCOTTS

INTERNATIONAL

Membranes Market by Material (Polymeric, Ceramic), Technology (Reverse Osmosis,
Ultrafiltration, Microfiltration, Nanofiltration), Application (Water & Wastewater
Treatment, Industrial Processing), and Region - Global Forecast to 2030

Market Report | 2025-09-15 | 257 pages | MarketsandMarkets

To place an Order with Scotts International:

[0 - Print this form

0 - Complete the relevant blank fields and sign

0 -Send as ascanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User $4950.00
Multi User $6650.00
Corporate License $8150.00
Enterprise Site License $10000.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number* |

Address* City* | |

Zip Codex Country* | |




Date 2026-03-03

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com
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