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Report description:

The Spain oral care market attained a value of USD 1.49 Billion as of 2024 and is anticipated to grow at a CAGR of 3.30% during
the forecast period of 2025 to 2034. A major growth driver of the Spain oral care market is rising consumer awareness about oral
hygiene due to growing health consciousness, new product launches, and elevated demand for natural and sustainable oral care
solutions. The market is thus expected to reach a volume of nearly USD 2.06 Billion by 2034.

Spain Oral Care Market Growth

The oral care market in Spain is witnessing consistent growth, fueled by increasing consumer knowledge of dental hygiene,
growing demand for high-end and natural products, and technological improvements in oral care. Spaniards are spending more on
good-quality toothpaste, mouthwashes, and electric toothbrushes as the awareness of oral health grows. Preventive oral care is
also gaining popularity, with consumers looking for products that address problems such as sensitivity of teeth, gum well-being,
and whiteness of teeth.

Sustainability is one of the major trends in the market. Consumers are increasingly moving towards green products, including
biodegradable toothbrushes, recyclable packaging, and fluoride-free toothpaste. Players like Colgate-Palmolive and Sensodyne
(GSK) are reacting with new formulations and sustainable packaging efforts. Local Spanish brands like Vitis (Dentaid) are also
becoming popular for their niche products catering to oral health issues, thereby pushing the Spain oral care demand.

Technological innovation is also driving market expansion, with smart toothbrushes and Al-based oral care products gaining
traction. Philips Sonicare and Oral-B have launched smart toothbrushes with real-time feedback and mobile app connectivity,

boosting consumer interaction.

With the convergence of health-aware consumers, sustainability, and digital innovation, the Spain oral care market is likely to



maintain its growth momentum, offering opportunities for both global players and local companies.

Key Trends and Recent Developments

The market is growing through personalization, sustainability, technology, e-commerce, and cosmetic dentistry trends, and thus
are propelling the Spain Oral Care market dynamics and trends.

June 2024
Spain's Oral Health Plan provides free public dental care for 13 million people, prioritizing vulnerable groups. It aligns with the

WHO's Global Action Plan (2023-2030) to ensure universal access to essential oral health services. The initiative aims to reduce
inequalities and improve nationwide dental care.

September 2023
Procter & Gamble (P&G) joins TAG Oral Care Center for Excellence as a Titanium Sponsor, donating oral hygiene kits to support

underserved lllinois patients. Partnering with Straumann, Henry Schein, and the National Association of Free Clinics, the center
provides free dental care to 2,500 patients annually.

March 2023

Oral-B launches THE BIG RETHINK, an initiative to make oral care more inclusive for people with disabilities. Partnering with the
iADH, it introduces the 'Positive Practices' program to train dental professionals. The campaign aims to improve accessibility,
education, and equitable oral health experiences across Europe.

February 2022

Colgate-Palmolive launched Know Your OQ, a global campaign promoting oral health awareness as part of its USD 100 million,
5-year commitment. Expanding initiatives like Bright Smiles, Bright Futures, it provided education, research, and scholarships to
combat oral disease and integrate oral care into public health strategies.

Personalized Oral Care Solutions

Customers are looking for personalized oral care products that are suited to their individual requirements, e.g., sensitivity relief,
enamel fortification, or whitening. Brands are using Al and data analysis to create customized toothpaste, mouthwashes, and oral
care subscription plans for enhanced user experience and efficacy, thus pushing the growth of Spain oral care market.

Growth of Natural & Organic Products

Fluoride-free, organic, and herbal oral care products are gaining demand as consumers give more importance to natural
ingredients. Weleda and Dentaid's Perio[JAid are taking advantage of this with plant-based formulations, mouthwashes infused with
essential oils, and chemical-free toothpaste for appealing to health-aware and environment-conscious consumers.

Rise in Professional & Cosmetic Dental Care

Aesthetic dentistry is on fire, with increasingly more individuals investing in whitening products, aligners, and professional
toothpaste. Oral care giants like Colgate and Oral-B are also broadening their cosmetic oral care offerings, and direct-to-consumer



companies like Impress are making teeth-straightening accessible through telehealth platforms, thus aiding in shaping new trends
in the Spain oral care market.

E-commerce & Subscription Model Expansion

Online selling of oral products is expanding considerably with brands embracing direct-to-consumer platforms and subscription
models. Businesses such as Quip and Suri are offering automatic replacement for toothpaste and toothbrush heads, focusing on
convenience alongside higher customer loyalty and long-term brand commitment.

Spain Oral Care Market Trends

The Spain oral care market is changing with free public dental care programs and advanced innovations. The Oral Health Plan of
the government provides free dental care to 13 million citizens, cutting across inequalities and increasing access. Simultaneously,
Al-based diagnostics, teledentistry, and intelligent oral care products are revolutionizing patient experiences, thus augmenting the
Spain oral care demand.

Al-enabled electric toothbrushes, customized dental applications, and environment-friendly oral care products are emerging as
trends. Regenerative dentistry and 3D-printed implants present state-of-the-art options. The trend to go green is also being seen
with biodegradable toothpaste and green packaging. Spain's market is also adopting preventive care approaches through health
awareness campaigns and integrating digital health, providing greater oral hygiene and accessibility for everyone.

Spain Oral Care Industry Segmentation

The EMR's report titled "Spain Oral Care Market Report and Forecast 2025-2034" offers a detailed analysis of the market based on
the following segments:

Breakup by Product Type

- Toothpaste

- Toothbrush

- Mouthwash

- Denture Products

- Dental Accessories
- Others

Breakup by Distribution Channel

- Supermarkets/Hypermarkets
- Specialty Stores

- Convenience Stores

- Online Retailers

- Others

Breakup by Region

- Catalonia
- Madrid



- Andalusia
- Valencia
- Basque Country

Spain Oral Care Market Share

The oral care market in Spain is experiencing high growth in all product segments, fueled by heightened awareness of oral health,
technological innovation, and green initiatives. Toothpaste is the leading segment, with growing demand for fluoride-free, herbal,
and whitening toothpastes. As per Spain oral care market analysis, companies such as Colgate and Sensodyne are introducing
specialized toothpastes for sensitive teeth and gum care. The demand for organic and natural toothpaste is also increasing, with
environmentally friendly shoppers opting for such brands as Bexident and Vitis that use plant-based ingredients and
biodegradable packaging.

Toothbrushes and mouthwashes are witnessing growth driven by innovation. Al-tracked electric toothbrushes from Oral-B and
other companies are gaining popularity with their customized brushing tips. There is a growing demand for bamboo toothbrushes
that are biodegradable, too, as Spain is turning towards sustainability. At the same time, probiotic and alcohol-free mouthwashes
are becoming popular because of their softer and more efficient ingredients, with newcomers like Listerine launching cutting-edge
gum care products. Spain's aging population is driving greater demand for denture care products, with brands such as Corega
developing their adhesives and cleaning tablets to enhance comfort and hygiene.

According to Spain oral care industry analysis, dental accessories and other oral hygiene products are also expanding categories.
Water flossers, interdental brushes, and tongue cleaners are going mainstream as preventive care becomes a priority. Philips
Sonicare and Waterpik are dominating the market for high-tech flossing solutions, targeting orthodontic patients and gum disease
sufferers. Spain is also experiencing an increase in charcoal-based products, enamel-strengthening serums, and eco-friendly
dental kits, demonstrating the move towards holistic and environmentally friendly oral care solutions.

Competitive Landscape

Major Spain oral care market players are concentrating on innovation, sustainability, and customization. Brands such as Colgate,
Oral-B, Sensodyne, and Listerine are launching Al toothbrushes, herbal toothpaste, mouthwashes free from alcohol, and probiotic
products. More focus is being placed on environmentally friendly packaging, biodegradable toothbrushes, and the absence of
fluoride to appeal to mindful consumers. Furthermore, Spain oral care companies are investing in 3D-printed dental treatments,
teledentistry, and high-end denture care to address multiple consumer needs and enhance accessibility through public oral health
programs and online health platforms.

Colgate Palmolive Espana S.A.

Colgate Palmolive Espana S.A. was founded in 1921 and is based in Madrid, Spain. Colgate markets a variety of toothpastes,
toothbrushes, mouthwashes, and dental floss with whitening, cavity protection, and gum care. Some of its best-selling brands are
Colgate Total, Max White, and PerioGard. Sustainability is the hallmark of the brand, introducing recyclable toothpaste tubes and
herbal products for consumers who care for the environment.

Procter & Gamble Espana P&G
Procter & Gamble Espana P&G was founded in 1837 and is based in Madrid, Spain. P&G leads the oral care business with Oral-B,

providing electric toothbrushes, intelligent brushing devices, toothpaste, and mouthwash. Top brands such as Oral-B iO electric
toothbrushes and Pro-Expert toothpaste combine Al technology and enamel health-enhancing ingredients. P&G also funds oral



health education programs and collaborates with dental professionals to raise awareness among consumers.

Unilever Espana S.A.

Unilever Espana S.A. was founded in 1949 and has its headquarters in Barcelona, Spain. Unilever emphasizes natural and
sustainable oral care products via brands such as Signal. Unilever provides fluoride and herbal toothpaste, biodegradable
toothbrushes, and environmentally friendly mouthwashes. Signal's Cavity Fighter and Herbal Fresh products address both
mainstream and natural oral care trends, supporting sustainable packaging and responsible sourcing of ingredients.

Pierre Fabre Iberica S.A.

Pierre Fabre Iberica S.A. was founded in 1962 and is based in Barcelona, Spain. Pierre Fabre deals in pharmaceutical-grade oral
care products under the brands Elgydium and Arthrodont, addressing sensitive teeth, gum care, and orthodontics. Toothpaste
Elgydium Anti-Plaque and mouthwash Chlorhexidine are prescribed by dentists for therapeutic oral care, affirming the company's
focus on scientific innovation and medical science.

Other key players in the Spain oral care market report include Lacer S.A., and Pierrot (Fushima SL), among others.
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