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Report description:

The Latin America flavours and fragrances market attained a value of USD 3.86 Billion as of 2024 and is anticipated to grow at a
CAGR of 5.20% during the forecast period of 2025 to 2034. One of the primary drivers of the Latin American flavor and fragrance
market is increasing demand for natural and organic ingredients, fueled by consumer interest in clean-label, sustainable, and
health-focused products in food, beverage, and personal care applications. The market is thus expected to reach a value of nearly
USD 6.41 Billion by 2034.

Latin America Flavours and Fragrances Market Growth

The Latin American market for flavours and fragrances is growing steadily due to changing consumer tastes and company
innovation. Growth is being spurred by the mounting demand for natural, clean-label, and regionally inspired offerings, which is
influencing market conditions and creating immense opportunities for B2B firms, thus boosting the Latin America flavours and
fragrances demand.

A prime growth driver is the growing need for natural and organic ingredients. Consumers are turning more towards clean-label
and plant-based flavours and fragrances as a result of health awareness and regulatory reformulation. Food and beverage
manufacturers are reacting by using botanical extracts, essential oils, and plant-derived sweeteners. For instance, soft drink
giants Coca-Cola and PepsiCo are reformulating products with natural ingredients like stevia and fruit extracts. In the personal
care segment, brands like Natura are using Amazonian ingredients that are sustainably sourced to develop more interesting
product offerings, thus bolstering the growth of Latin America flavours and fragrances market.

Another driving factor for market expansion is the growing demand for premium and customized products. With rising disposable
incomes, consumers are looking for distinctive sensory experiences, prompting brands to partner with B2B suppliers for
customized solutions. International fragrance companies such as Firmenich and Givaudan are partnering with Latin American
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brands to develop regionally inspired fragrances, including tropical flowers and Andean herbs, for perfumes and home care.

With these drivers, the Latin American fragrances and flavours market offers robust growth prospects, leading B2B companies to
invest in innovation and sustainability.

Key Trends and Recent Developments

Latin America's flavors and fragrances market is driven by natural ingredients, customization, sustainability, and functional
elements, fueling innovation and consumer demand, thus shaping the Latin America flavours and fragrances market dynamics
and trends.

December 2024

Fastrack, part of Titan Ltd, enters the premium mass fragrance market with six new perfumes for men and women. Targeting Gen
Z, the launch includes ad films and addresses growing demand for affordable fine fragrances in India.

October 2024

NotCo and Cramer launched the AI-powered Fragrance Formulator, using NotCo's generative AI to accelerate premium scent
creation. This tool revolutionizes R&D, enabling rapid, unique fragrance development, expanding NotCo's AI-driven innovation in
flavors and fragrances.

June 2024

At WPC 2024, Cosmo International Fragrances celebrated "Latina Souls," showcasing natural ingredients from their Colombia and
Peru farms. They introduced Petitgrain Lime Essence, Craftivity's white cacao scent, and AquaElixir, an alcohol-free, water-based
fragrance technology.

April 2023

L'Oreal Travel Retail pre-launched Prada Paradoxe in Latin America with pop-ups at 15 key airports. Exclusive to Dufry, the
campaign includes interactive elements, a photo space, and brand ambassador Emma Watson's imagery, enhancing traveler
engagement.

Natural & Organic Ingredients

Consumers choose plant-based, organic, and clean-label flavor and fragrance products, compelling companies to employ botanical
extracts, essential oils, and natural sweeteners. Natura and PepsiCo are reformulating their products according to this trend,
fueling innovation in product transparency and sustainable ingredient sourcing, thus pushing the growth of the Latin America
flavours and fragrances market.

Customization & Regionalization

Brands emphasize tailored and regional flavours and fragrance, creating strong demand for such customized offerings. B2B
suppliers work alongside firms to formulate region-specific items, like fruit-infused beverages based on tropical fruits and
fragrance featuring Andean or Amazonian flower notes to resonate with consumers' regional liking.
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Sustainability & Ethical Sourcing

Environmental awareness is fueling the demand for sustainable production, biodegradable packaging, and responsibly sourced
ingredients. Givaudan and Firmenich are among the companies investing in carbon-neutral operations, sustainable agriculture
partnerships, and waste reduction efforts to address consumer and corporate sustainability aspirations in the Latin American
market, thereby helping to create new trends in the Latin America flavours and fragrances market.

Rising Demand for Functional Ingredients

Consumers are looking for flavours and fragrances infused with enhanced health benefits, which is giving a boost to functional
ingredients such as adaptogens, probiotics, and aromatherapy-based wellness products. The food, beverage, and personal care
categories are incorporating these factors to deliver greater consumer experiences, fueling new product development within the
region.

Latin America Flavours and Fragrances Market Trends

The Latin American flavor and fragrance market is experiencing new trends fueled by changing consumer lifestyles and innovation
in the industry. Two distinctive trends that are transforming the market include the emergence of functional fragrances and
flavours as well as the increased role of biotechnology in the development of ingredients.

One of the upcoming trends is the need for functional fragrances and flavours, in which consumers look for products that provide
health and wellness advantages aside from flavor or aroma. Beverage and food businesses are adding functional ingredients such
as probiotics, adaptogens, and collagen to flavored items. For instance, Latin American beverage companies are introducing
beverages with chamomile and passionflower for relaxation or acai and guarana for energy. In perfumes, aromatherapy-derived
fragrances with stress relief and concentration are increasing in popularity, thereby leading to new trends in the Latin America
flavours and fragrances market.

The other pivotal trend is biotechnology application in ingredient building to develop quality, sustainable fragrances and flavours.
Firms are focusing on fermentation and bioengineering to synthesize identical natural molecules to rare or threatened ingredients.
For instance, fragrance companies such as Givaudan are employing biotech to duplicate scents such as sandalwood and vanilla
without depending on conventional harvesting to minimize the ecological footprint while providing consistent quality. These trends
underscore the sector's transformation to health-orientated, sustainable, and science-based innovation in Latin America.

Latin America Flavours and Fragrances Industry Segmentation

The EMR's report titled "Latin America Flavours and Fragrances Market Report and Forecast 2025-2034" offers a detailed analysis
of the market based on the following segments:

Market Breakup by Flavouring Agent

- Nature Identical Flavouring Substance
- Artificial Flavouring Substance
- Natural Flavours

Market Breakup by Form

- Liquid
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- Dry

Market Breakup by Application

- Beverage
- Bakery and Confectionery Products
- Dairy and Frozen Desserts
- Savouries and snacks
- Others

Market Breakup by Country

- Brazil
- Argentina
- Mexico
- Others

Latin America Flavours and Fragrances Market Share

The Latin American flavors industry is observing tremendous growth in three major flavoring agents- nature-identical, artificial,
and natural flavors, with each one attracting popularity based on changing consumer patterns and trends.

As per Latin America flavours and fragrances market analysis, natural flavors are witnessing the most demand as consumers
focus on clean-label, organic, and plant-based products. Companies are now making more use of botanical extracts, essential oils,
and fruit concentrates to keep up with this trend, especially in food, beverage, and personal care segments.

Nature-identical flavoring chemicals are also on the rise, as they provide the wholesomeness of natural flavors without the
expense and instability. According to Latin America flavours and fragrances industry analysis, they are extensively utilized in
processed food and beverages to ensure consistency and meet regulatory requirements.

Artificial flavoring ingredients are still applicable because they are cost-effective and have a long shelf life, especially in
mass-market brands. Tighter regulations and the clean-label trend are, however, encouraging brands to switch to healthier and
more natural options, dictating the direction of flavor innovation in Latin America.

Competitive Landscape

Major Latin America flavours and fragrances market players are emphasizing innovation, sustainability, and customization to
address changing consumer needs. They are investing in natural and clean-label ingredients, strengthening regional and culturally
inspired formulations, and embracing eco-friendly sourcing and production. Latin America flavours and fragrances companies like
Givaudan, Firmenich, and Symrise are using biotechnology and AI-based R&D to develop distinctive, high-quality products. In
addition, they are also increasing their domestic presence and partnerships to enhance supply chains and serve varied market
preferences.

Givaudan SA

Givaudan SA, founded in 1895 and having its headquarters in Switzerland, provides Latin America with a broad selection of
natural and sustainable flavors and fragrances. Givaudan concentrates on plant-based alternatives, clean-label ingredients, and
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innovations based on biotechnology, serving the food, beverage, and personal care sectors.

Firmenich SA

Firmenich SA, established in 1895 in Switzerland, delivers premium fragrances and flavors, focusing on sustainable sourcing and
local customization. Firmenich collaborates with producers in Latin America to produce regionally inspired aromas and flavors,
promoting product authenticity and customer attraction.

Geroma Do Brasil Industria E Comercio Ltda

Geroma Do Brasil Industria E Comercio Ltda, based in Brazil, has expertise in personalized flavors and fragrances that provide
bespoke solutions to the food, drinks, and cosmetics industries. The firm uses local knowledge to create distinctive, region-specific
formulations that match Latin American tastes.

Frutarom Industries Ltd.

Frutarom Industries Ltd., established in 1933 and headquartered in Israel, provides natural flavor and fragrance solutions with
emphasis on botanical extracts, functional ingredients, and organic products. Its Latin American portfolio facilitates
health-oriented and clean-label trends, fueling innovation across various industries.

Other key players in the Latin America flavours and fragrances market report include Giannone & Cia. Ltda., among others.
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