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Report description:

The Asia Pacific flavours and fragrances market attained a value of USD 8.94 Billion as of 2024 and is anticipated to grow at a
CAGR of 5.00% during the forecast period of 2025 to 2034. One of the major drivers of the Asia Pacific flavors and fragrances
market is the increasing demand for natural and functional ingredients, fueled by health-oriented consumers looking for
clean-label, plant-based, and wellness-promoting products in food, beverage, and personal care applications. The market is thus
expected to reach a value of nearly USD 14.56 Billion by 2034.

Asia Pacific Flavours and Fragrances Market Growth

The Asia Pacific flavours and fragrances market is witnessing rapid growth due to increasing consumer demand for natural and
clean-label products. Consumers are looking for more plant-based, organic, and sustainably sourced ingredients. Leading
companies, such as Givaudan and Firmenich, are focusing on botanical extracts and essential oil-based formulations for food,
beverages, and personal care items. This trend is fueling innovation in natural flavor enhancement and environmentally friendly
fragrances and thus boosting the Asia Pacific flavours and fragrances demand.

Another significant driver is the rapid growth of the food and beverage industry in the region, spurred by shifting consumption
patterns and rising disposable incomes. For traditional, fusion, and functional flavors, consumers are increasingly looking forward
to companies, such as International Flavors & Fragrances (IFF) and Symrise, to develop tailored taste solutions for different
palates. Along with this, the perfume market is thriving because of the increasing demand for high-end perfumes and personal
care brands, prompting high-end brands to spend money on long-lasting, alcohol-free products adequate for tropical Asian
weather.

Key Trends and Recent Developments



Al-driven formulations, fermentation-based ingredients, hybrid flavors, and water-based fragrances are transforming the market,
enhancing sustainability, personalization, and sensory innovation, thus shaping the Asia Pacific flavours and fragrances market
dynamics and trends.

January 2025

Coty Travel Retail expands Gucci The Alchemist's Garden with three new fragrances in select duty-free locations. Inspired by
alchemy, each scent represents classical elements, featuring unique ingredients, symbolic bottles, and a campaign by Creative
Director Sabato De Sarno.

May 2024

Sawai Fragrance's Eze Perfumes expands into the US, launching in 400 Fragrance Outlet stores and 100 Top Brands' duty-free
locations. The brand introduces eight new fragrances, aiming to establish India as a global fragrance hub by showcasing its
aromatic heritage worldwide.

May 2024

L'Occitane Group expands Sol de Janeiro across Asia Pacific with a pop-up launch at Melbourne Airport in partnership with Lotte
Duty Free. The activation features Cheirosa 62 fragrance, an interactive Wishing Wall, and giant product replicas, enhancing
retailtainment and brand engagement.

November 2024

Eternal Group partnered with Cosmoprof Asia 2024 to unveil the 2024 Hong Kong and Macau Perfume and Home Fragrance White
Paper, developed with the International Fragrance Association. The event featured seminars, masterclasses, and workshops,
highlighting fragrance trends and market insights, attracting nearly 2,000 attendees.

Al-Powered Flavor and Fragrance Development

Al and machine learning are being employed by companies to review consumer tastes and create distinctive, data-driven flavor
profiles. Al enables the development of customized fragrances and creative flavor profiles quicker, optimizing the combination of
ingredients for greater sensory appeal and efficiency in product development in food, beverage, and cosmetics sectors, thus
pushing the growth of the Asia Pacific flavours and fragrances market.

Fermentation-Based and Lab-Created Ingredients

With sustainability issues in mind, companies are investing in fermentation and bioengineering to create natural, high-quality
fragrances and flavors. These include laboratory-grown vanilla, cultured musk, and precision-fermented citrus extracts, which
eliminate the need for rare natural resources while providing consistency, affordability, and environmental-friendliness in
production.

Hybrid Flavors and Multisensory Experiences
There is a growing demand for new, fusion flavors combining sweet, spicy, and umami notes for distinct taste experiences. In

perfumes, dual-scent fragrances that change throughout the day are gaining popularity, increasing sensory stimulation and
attracting exploratory consumers interested in new odor and flavor technologies, thereby helping to create new trends in the Asia



Pacific flavours and fragrances market.

Water-Based and Alcohol-Free Fragrances

As clean beauty becomes more popular, alcohol-free and water-based perfumes are catching on, with long-lasting scents that
have skin-friendly attributes. Brands are creating hydrating and non-irritating perfume formulas that appeal to those with
sensitive skin and a penchant for gentler, more eco-friendly personal care products.

Asia Pacific Flavours and Fragrances Market Trends

The Asia Pacific market for flavors and fragrances is growing strongly, fueled by changing consumer trends and technological
advancements in the industry. The greatest trend is increasing demand for functional and natural ingredients. Consumers are
looking for clean-label, plant-derived, and wellness-focused products in food, beverages, and personal care. Businesses are adding
botanical extracts, probiotics, and aromatherapy-inspired scents to meet health-conscious lifestyles. Companies such as Firmenich
and Givaudan are spending in biotechnology and Al-based formulations to create sustainable and high-performing solutions,
thereby leading to new trends in the Asia Pacific flavours and fragrances market.

Another dominant trend is regionalization and sensory innovation. As there is variability in food and culture consumption in Asia
Pacific, brands are creating locally based flavors and fragrances, e.g., matcha-flavored drinks or floral traditional scents. Al and
data analytics enable businesses to forecast trends and customize offerings. Furthermore, sustainability measures like
carbon-neutral production and environmentally friendly packaging are dictating the destiny of the region's flavor and fragrance
business.

Asia Pacific Flavours and Fragrances Industry Segmentation

The EMR's report titled "Asia Pacific Flavours and Fragrances Market Report and Forecast 2025-2034" offers a detailed analysis of
the market based on the following segments:

Market Breakup by Flavour Product Types

- Nature Identical
- Artificial
- Natural

Market Breakup by Flavour Form

- Liquid
- Dry

Market Breakup by Flavour Applications

- Beverage

- Bakery and Confectionery Products
- Dairy and Frozen Desserts

- Savouries and Snacks

- Others



Market Breakup by Fragrance Ingredients

- Synthetic
- Natural

Market Breakup by Natural Fragrance Types

- Flowers
- Fruits

- Musk

- Wood

- Spice

- Others

Market Breakup by Fragrance Applications

- Soap and Detergents

- Cosmetics and Toiletries

- Fine Fragrances

- Households Cleaners and Fresheners
- Others

Market Breakup by Country

- China

- India

- Japan

- ASEAN

- Australia
- Others

Asia Pacific Flavours and Fragrances Market Share

The Asia Pacific flavors and fragrances market is experiencing increasing demand for liquid as well as dry flavor types driven by
industry application requirements and shifting consumer tastes. As per Asia Pacific flavors and fragrances market analysis, liquid
flavors are becoming increasingly popular because of higher solubility and versatility in applications in drinks, dairy products, and
sweets, where they deliver taste and aroma effectively.

On the other hand, dry flavors are gaining popularity, especially in snacks, bakery, and instant food items, because they have a
longer shelf life, are easy to store, and are economical. According to Asia Pacific flavors and fragrances industry analysis, with
increasing demand for natural, clean-label, and functional flavors, manufacturers are innovating in both categories, creating
botanical extracts, encapsulated flavors, and Al-formulated flavors to address the increased demand for quality, sustainable
ingredients in the region.

Competitive Landscape

Major Asia Pacific flavours and fragrances market players are leading the way through innovation with Al, biotechnology, and



sustainable sourcing. Givaudan, Firmenich, IFF, and Symrise are working on clean-label, plant-based, and functional ingredients to
capture changing consumer behavior. Asia Pacific flavours and fragrances companies are using Al-enabled formulation,
fermentation-based solutions, and advanced sensory science to amplify product experiences. In addition, natural extracts and
local customization are prioritized, keeping in mind specially designed solutions adapted to the divergent food, beverage, and
personal care taste cultures in the Asia Pacific.

Givaudan SA

Givaudan SA, founded in 1895 and based in Switzerland, delivers natural, sustainable flavors and fragrances in Asia Pacific,
targeting clean-label, plant-based, and biotech-led innovations to address increasing demand in the food, beverage, and personal
care sectors.

Firmenich SA

Firmenich SA, established in 1895 with headquarters in Switzerland, offers high-quality, locally inspired flavors and fragrances
across Asia Pacific with a focus on sustainable sourcing, Al-formulated fragrances, and wellness-enabling ingredients to meet
changing consumer demands in food, cosmetics, and household care.

International Flavors & Fragrances, Inc.

International Flavors & Fragrances, Inc., founded in 1958 and with its headquarters in the United States, provides functional and
nature-based flavor and fragrance solutions in Asia Pacific, with an emphasis on biotechnology, sensory innovation, and
health-focused ingredients for a variety of applications in food, beverages, and personal care.

Symrise AG

Symrise AG, established in 2003 and headquartered in Germany, focuses on natural, botanical, and functional flavors and
fragrances in Asia Pacific through sustainable sourcing, Al-driven R&D, and local expertise to develop clean-label, culturally
authentic solutions for a variety of industries.

Other key players in the Asia Pacific flavours and fragrances market report include Wild Flavors, Inc., Takasago International Corp,
Guangzhou Baihua Flavours and Fragrances Company Ltd, Guangdong ADD Flavor & Fragrance Co., Ltd., Guangdong Wincom
Flavors & Fragrances Co., Ltd., T. Hasegawa Co., Ltd., AARAV Fragrances & Flavors Pvt. Ltd, and Snowco Industrial Co., Ltd, among
others.
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