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Report description:

The global all-terrain vehicle market value reached around USD 4.45 Billion in 2024 due to increasing popularity of outdoor
recreational activities. Events like the Mud Nationals are attracting thousands of enthusiasts and encouraging manufacturers to
innovate their ATV offerings. Additionally, the rising demand for ATVs in sectors such as agriculture and military enhance their
utility, as they are essential for tasks requiring mobility across rugged terrains. As a result, the industry is expected to grow at a
CAGR of 2.70% during the forecast period of 2025-2034 to attain a value of USD 5.81 Billion by 2034 .

All-Terrain Vehicle Market Growth

The main drivers for the all-terrain vehicles market include increasing demand for off-road vehicles and rising disposable incomes.
The all-terrain vehicle demand is boosted by the need for a compact, heavy-duty car with high fuel efficiency and multipurpose
implementation. During the forecast period, the two-seat all-terrain vehicle is projected to be the fastest-growing market for
all-terrain vehicles. It is expected that gasoline will be the most significant market segment of all-terrain vehicles.

During the forecast period, North America is expected to carry the most significant market share of all-terrain vehicles. The
demand for all-terrain vehicles in the region has been caused by factors such as upcoming electric vehicle projects, high
disposable individual earnings, the scope for new and advanced techniques, developed economy, and public laws on all-terrain
vehicle models. Environmental problems, such as harm to the ground and carbon emissions, and safety regulations, restrict the
growth of the global all-terrain vehicle market.

Key Trends and Developments

Rapid growth of electric ATVs, favourable government policies, and innovations in battery technology and electric drivetrains are
the key trends propelling the market growth.



July 2024

Massimo Group, a producer and distributor of powersports vehicles and pontoon boats, has today announced the launch of the
GKD 350 All-Terrain Go Kart, which merges classic design with robust performance capabilities. This durable two-passenger
go-kart is ideally suited for travelling through diverse terrains.

May 2024

Bridgestone India announced a new advancement in tyre technology, the Dueler All-Terrain (A/T) 002, which aims to deliver
improved traction and stability for driving on both paved roads and rugged terrains. The Dueler A/T002, a member of
Bridgestone's Dueler series, features exceptional grip in both wet and dry conditions, enhanced handling capabilities, and a
prolonged lifespan.

May 2024

BFGoodrich launched the All-Terrain T/A KO3 tire, marking a significant advancement in their line of all-terrain tires. This new
model serves as the successor to the highly acclaimed KO2, which has been a favourite among off-road enthusiasts and adventure
seekers for its durability and performance.

August 2022

Polaris India has made headlines with the launch of its flagship model, the RZR Pro R Sport, which features a robust 1997 cc
engine capable of producing 225 horsepower.

Rapid Growth of Electric ATVs

This growth is fuelled by the rising demand for sustainable outdoor recreation and advancements in battery technology, making
electric ATVs more appealing for various activities such as trail riding, hunting, and farming. In November 2023, Livaqg launched
the Equad electric ATV, featuring powerful 16 kW hub motors that allow for a top speed of 67 mph. This model exemplifies the
technological advancements that are making electric ATVs more appealing by offering longer ranges and reduced charging times.
There is also noticeable shift towards cleaner energy alternatives due to growing concerns about environmental sustainability,
which can boost demand for electric ATVs, consequently increasing all-terrain vehicle market revenue. For instance, an Indian
startup, Powerland, recently launched the Tachyon, touted as India's first road-legal electric ATV, priced at 79.5 lakh
(approximately USD 11,500). The Tachyon features an 11 kWh battery pack that provides up to 100 km of range on a single
charge.

Favourable Government Policies

Several government bodies are increasingly supporting the development of electric vehicles through policies and financial
incentives aimed at reducing emissions. For instance, the Indian government has launched the Faster Adoption and Manufacturing
of (Hybrid and) Electric Vehicles (FAME) Il scheme, which provides substantial financial incentives for electric vehicles, including
ATVs, contributing to the all-terrain vehicle market value. This initiative aims to support the adoption of electric two-wheelers,
three-wheelers, and buses, thereby promoting cleaner transportation options. Various Indian states offer additional subsidies for
electric vehicle buyers. For example, Kerala provides a 50% exemption on road tax for the first five years and a subsidy ranging
from 710,000 to ?1 lakh. In the United States, the Alternative Fuel Infrastructure Tax Credit incentivises businesses and individuals
to install electric vehicle charging stations. This credit helps offset a portion of the costs associated with setting up charging



infrastructure for electric ATVs and other electric vehicles, encouraging wider adoption by improving accessibility to charging
facilities.

Growing Demand for Youth ATVs

The youth ATV segment is experiencing significant growth as families increasingly seek safe and engaging recreational activities
for younger riders. Manufacturers are focusing on creating models specifically designed for children and teenagers, which is
leading to all-terrain vehicle market development. For instance, Honda's TRX90X is a popular choice among parents, featuring an
86c¢c engine and a no-clutch transmission that makes it easy for young riders to operate. Additionally, it includes parental controls
such as a throttle limiter, allowing parents to manage the speed according to the rider's experience level. Another example is the
Can-Am Renegade 70 EFI, which is designed for children aged 6 and older. This model comes with a built-in throttle limiter that
keeps speeds under control, ensuring a safe riding experience under parental supervision. Lastly, Polaris' Outlaw 70 is tailored for
young riders with its automatic transmission and lightweight design, making it easier for kids to handle while promoting safe
riding practices. As more families engage in outdoor recreation, the youth ATV market Is likely to see continued growth.

Rise of Utility and Work-Related Applications

Beyond recreational use, ATVs are finding applications in various industries such as agriculture, forestry, and military operations.
ATVs like Polaris Sportsman 850 are widely used in agricultural settings for transporting equipment and navigating rough
landscapes. Its powerful engine and durable build make it ideal for heavy-duty tasks. Similarly, the Yamaha Grizzly 700 combines
sportiness with utility features, making it suitable for tasks like hauling gear during hunting trips or farm work. Its exceptional
towing capacity and stability allow it to handle heavy loads while maintaining agility on uneven terrain. Another example is the
Can-Am Outlander 1000R, which offers high performance tailored for both work and recreation. This model excels in towing
capabilities and stability, making it ideal for demanding tasks across various environments. The integration of ATVs into
work-related applications broadens their market appeal.

All-Terrain Vehicle Market Trends

Innovations in battery technology and electric drivetrains are enhancing the performance and efficiency of ATVs. Manufacturers
are focusing on developing robust electric powertrains capable of delivering substantial torque necessary for navigating rugged
terrains, which is crucial for growth of the all-terrain vehicle market. For instance, in July 2023, DRR USA partnered with BRITE
Energy Innovators to enhance the performance of its electric ATVs. The collaboration focuses on improving battery management
systems (BMS) and control systems to increase driving range and reduce maintenance needs.

The demand for more complex and integrated systems among ATV enthusiasts is rising, leading to an increased focus on
customisation options. One notable example is the trend of adding LED light bars to ATVs, which not only enhances the vehicle's
aesthetic appeal but also improves functionality. These light bars provide brighter and more efficient lighting compared to
standard bulbs, allowing riders to navigate trails safely during low-light conditions.

All-Terrain Vehicle Market Restraints

The purchase price of ATVs can be significant, often ranging from USD 5,000 to USD 15,000 for new models, with high-end models
exceeding $20,000. This high cost can deter potential buyers, particularly in developing markets where disposable income is
lower. In India, for example, the initial cost of ATVs, especially imported ones, limits the market to a niche group with higher

disposable income, impacting the all-terrain vehicle market dynamics and trends.

Stricter emissions regulations imposed by governments worldwide pose compliance challenges for ATV manufacturers. In India,



for instance, the ATV market must navigate stringent emission norms that can increase production costs and limit options within
the product range. This regulatory environment necessitates investments in technology to meet these standards while
maintaining affordability. Additionally, poor road conditions and inadequate charging infrastructure, especially for electric ATVs,
hinder adoption rates in rural areas. This lack of infrastructure can limit the practical use of ATVs in agricultural applications or
recreational settings.

All-Terrain Vehicle Market Dynamics

These cars are famous for their manoeuvrability and off-road capacities. They are required in the army, surveying, forestry,
farming, sports, and other applications. ATVs are treated quite differently, requiring some training before they can be cautiously
driven. Generally, these are used in off-road settings, but few areas also allow these vehicles to be used on government highways.
Over the previous few years, all-terrain vehicles have gained popularity as they enable access to distant regions and provide a
convenient way to carry supplies and machinery and could even replace animal packs for transportation, boosting the overall
all-terrain vehicle demand growth. All-terrain vehicles are also used in the ground unit of the army, marine, and others. The
growing demand for all-terrain vehicles in the military, agricultural, and sports applications are the main driving factors for the
industry.

The rise in outdoor recreational activities and adventure sports is also boosting the demand for ATVs, particularly in regions like
North America and Europe. Consumers are seeking versatile vehicles for trail riding, hunting, and farming, which enhances the
market's growth potential.

All-Terrain Vehicle Industry Segmentation

?All-Terrain Vehicle Market Report and Forecast 2025-20347 offers a detailed analysis of the market based on the following
segments:

Market Breakup by Vehicle Type

? Utility ATV

? Sports ATV
? Recreational
? Others

Market Breakup by Product Type

? Three-Wheeler
? Four-Wheeler
? Six-Wheeler

? Eight-Wheeler

Market Breakup by Application

? Agriculture

? Entertainment
? Military

? Sports

? Others



Market Breakup by Region

? North America

? Europe

? Asia Pacific

? Latin America

? Middle East and Africa

All-Terrain Vehicle Market Share
Market Insights by Vehicle Type

The recreational segment accounted for significant all-terrain vehicle market share due to the increasing popularity of outdoor
activities such as hiking and camping, which drive demand for ATVs designed for recreational use. The growth in this segment is
also supported by government initiatives promoting off-road activities and grants for individuals engaged in such pursuits.
Additionally, the rising interest in adventure tourism contributes to the demand for recreational ATVs.

Utility ATVs are primarily used for tasks such as farming, construction, and recreational use in rugged environments. Government
initiatives, like the U.S. Farm Bill supporting agricultural development, have led to increased use of utility ATVs in farming and
forestry applications. Sports ATVs, designed for high-speed performance and off-road racing, are also popular in recreational
activities and competitive sports.

Market Insights by Product Type

Three-wheel ATVs are primarily used for recreational purposes and in regions with less rugged terrain. They offer better
maneuverability and are typically less expensive. However, due to safety concerns, many governments, including in the U.S.,
have increasingly regulated their production. The Consumer Product Safety Commission (CPSC) has set stricter safety standards
for three-wheelers, reducing their market share. However, some companies like Honda still produce limited models for specific
markets.

Four-wheelers are the most popular choice for consumers due to their versatility, safety features, and capability for both personal
and commercial use. They account for a significant portion of vehicle sales globally. In India, for example, passenger vehicle sales
(which primarily consist of four-wheelers) have shown consistent growth. In October 2024, Indian passenger vehicle sales reached
345,107 units, indicating a strong demand for four-wheeled vehicles compared to three-wheeler and other segments.

Six-wheeled ATVs are known for their enhanced load capacity and stability, making them ideal for utility, military, and off-road
applications. As per all-terrain vehicle market report, the six-wheeler segment has seen growth in both civilian and military
sectors, with increasing demand for vehicles that can carry more payload and tackle rough terrain. Polaris and Argo are leaders in
this segment, offering six-wheeled models designed for farming, rescue operations, and military logistics. Eight-wheeled ATVs
offer superior off-road capability, often used in extreme environments like swamps, marshes, and snow. These vehicles are
typically used in military, rescue, and industrial operations. The U.S. Army and several emergency response teams utilise
eight-wheel ATVs for reconnaissance and logistics.

Market Insights by Applications

As per the all-terrain vehicle industry analysis, the increasing use of ATVs in agricultural applications is driven by their versatility



and efficiency in tasks such as transporting goods, applying fertilisers, and navigating rough terrains on farms. This trend is
particularly significant as the global population grows and the demand for food production increases. Companies such as
Powerland are focusing on electric ATVs specifically designed for agricultural use, which positions them well within this segment.
Powerland's electric models cater to farmers looking for eco-friendly solutions while maintaining operational efficiency. Military
use of ATVs is also rising due to their capability to navigate difficult terrains and provide logistical support in remote areas.
Governments, particularly in the U.S. and NATO countries, are investing in rugged, all-terrain vehicles for reconnaissance,
transport, and troop mobility in challenging environments. According to a 2023 U.S. Department of Defense report, the military
has increased procurement of ATVs for special operations forces and remote operations.

All-Terrain Vehicle Market Regional Analysis

North America All-Terrain Vehicle Market Growth

The region's growth is fuelled by a developed economy, high disposable income, and a strong culture of outdoor recreation,
including off-road sports and hunting. The popularity of events like the GNCC Racing Series has attracted new enthusiasts, further
driving demand of all-terrain vehicle market. Additionally, government initiatives to expand off-road trails enhance accessibility for
recreational users, promoting ATV sales. Companies such as DRR USA offer electric ATVs specifically designed for hunting. For
instance, the EV Adventure model features a silent motor and a range of up to 50 miles, making it ideal for stealthy approaches in
hunting scenarios.

Asia Pacific All-Terrain Vehicle Market Dynamics

Increased military spending, rising disposable incomes, and the growing popularity of adventure tourism are key drivers. Polaris
has been actively supplying ATVs like the MRZR D4 and Sportsman MV850 to various military organisations across Asia, which can
contribute to the growth of the all-terrain vehicle industry. These vehicles are designed for tactical missions, offering mobility and
manoeuvrability in challenging landscapes, which is crucial for modern military operations. Countries like Japan are home to major
manufacturers such as Suzuki and Honda, which support local market growth through innovative products tailored for both
recreational and utility purposes.

Europe All-Terrain Vehicle Market Trends

The all-terrain vehicle market opportunities are propelled by increasing demand for ATVs in agricultural and military applications.
The European Commission has recognised the importance of modernising agriculture and has allocated funds for research and
innovation in agricultural technologies. This includes investments in ATVs that can help farmers increase productivity while
minimising labour cost. The establishment of standardised safety requirements and improved emissions regulations for non-road
vehicles are also contributing to market growth. As the region emphasises eco-friendly practices and compliance with
environmental standards, the adoption of electric ATVs is expected to rise significantly.

Latin America All-Terrain Vehicle Market Growth

In Latin America, the ATV market is benefiting from rising interest in outdoor recreational activities and an increasing number of
adventure parks. The Nicoya Peninsula in Costa Rica, particularly around Santa Teresa, has become a hotspot for ATV rentals,
catering to tourists looking to explore the region's beautiful beaches and rugged landscapes. Tourists often rent ATVs to access
remote areas and enjoy activities such as beach hopping, surfing, and visiting local attractions, which can boost the all-terrain
vehicle industry revenue. The growing agricultural sector also drives demand for utility ATVs. As economies develop and
disposable incomes rise, more consumers are likely to invest in ATVs for both leisure and work-related purposes.



Middle East and Africa All-Terrain Vehicle Market Drivers

The Middle East and Africa are witnessing gradual growth in the ATV market due to increasing interest in outdoor activities and
tourism. Government investment in infrastructure development, including off-road trails and recreational facilities, is expected to
impact trend of all-terrain vehicle market in this region. Saudi Arabia is heavily investing in the NEOM project, a USD 500 billion
initiative aimed at creating a sustainable city that integrates advanced technologies and recreational facilities. This project
includes plans for extensive outdoor recreational areas, which are likely to feature off-road trails suitable for ATVs.

Innovative Startups in All-Terrain Vehicle Market

Startups in the market are making significant strides by focusing on innovation, sustainability, and niche applications. For
instance, some startups are revolutionising the ATV sector with its electric vehicles designed for eco-friendly off-road experiences.
Some other startups are working towards localising their supply chain and aim to increase production capacity significantly while
also pursuing European certifications for its vehicles, which can impact all-terrain vehicle demand forecast.

Powerland

This Indian startup is making headlines with its electric ATV, the Tachyon, which claims to be one of the fastest electric ATVs
globally. Powerland focuses on creating high-performance vehicles for various applications, including agriculture and recreational
use. Powerland aims to localise its supply chain while pursuing European certifications for its vehicles, reflecting its ambition to
compete in both domestic and international markets.

LIVAQ

Based in Detroit, LIVAQ is an innovative startup focused on electric ATVs, specifically their model called the EQUAD. Launched in
2022, the EQUAD is designed to offer a sustainable off-roading experience, featuring a top speed of 67 mph and a range of 170
miles on a single charge. LIVAQ emphasises eco-friendliness by using repurposed carbon fibre for its body panels and aims to
decarbonise the ATV market, which has been largely dominated by gas-powered vehicles.

Competitive Landscape

The report presents a detailed analysis of the following key players in the global all-terrain vehicle industry, looking into their
capacity, competitive landscape, and latest developments like capacity expansions, plant turnarounds, and mergers and
acquisitions. Companies in the all-terrain vehicle (ATV) market are actively adapting to emerging trends and consumer
preferences through various strategies. Companies are focusing on product innovation by introducing advanced features such as
GPS tracking, Bluetooth connectivity, and electric powertrains to enhance the driving experience and meet environmental
standards.

Yamaha Corporation

It is a Japanese multinational corporation headquartered in Hamamatsu, Shizuoka. Originally established as a manufacturer of
musical instruments, including pianos and reed organs, Yamaha has diversified its product offerings to include audio equipment,
electronic devices, and various lifestyle products.

Honda Motor Co. Ltd.

It is a Japanese multinational corporation headquartered in Tokyo. Honda is recognised as one of the world's largest



manufacturers of motorcycles and automobiles.

Arctic Cat Inc.

Arctic Cat Inc., founded in 1960 and based in Minnesota, is an American manufacturer known for producing snowmobiles and
all-terrain vehicles (ATVs). Originally established as a division of the Arctic Enterprises Inc., Arctic Cat became independent in
1982.

Other major players in all-terrain vehicle market are Kawasaki Heavy Industries, Ltd., ZHEJIANG CFMOTO POWER CO., LTD, Suzuki
Motor Corporation, Deere & Company, (NYSE: DE), HISUN Motors Corporation, and Polaris Inc., among others.
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