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Report description:

The global home healthcare market is projected to reach USD 473.8 billion by 2030 from USD 309.9 billion in 2025, at a CAGR of
8.9% during the forecast period.

https://www.marketsandmarkets.com/Images/home-healthcare-equipment-market-Overview.webp

The market is expanding due to a rise in lifestyle-related disorders such as high blood pressure, obesity, and cardiac conditions,
which are driving greater demand for home healthcare products. Furthermore, ongoing innovation and the introduction of new
product lines by leading global companies are contributing to market growth. These companies are offering a wide range of
advanced technologies designed specifically for home healthcare.

The therapeutic products segment accounted for the largest share of the home healthcare market in 2024, by product.

The home healthcare market is categorized by type into therapeutic products, testing, screening, and monitoring devices, and
mobility care devices. Therapeutic products accounted for the largest share. The strong growth in the therapeutic product
segment is largely driven by the increasing number of people living with chronic health conditions such as diabetes, heart disease,
and respiratory issues. As these long-term illnesses become more common, there is a growing demand for effective treatment
solutions that can be used at home. This rising need for convenient and accessible care is fueling the expansion of the therapeutic
product segment within the home healthcare market.

The skilled nursing services segment accounted for the largest market share of the home healthcare market, in 2024, by service.



The home healthcare market is segmented by service into skilled nursing services, rehabilitation therapy services, hospice &
palliative care services, unskilled care services, respiratory therapy services, infusion therapy services, and pregnancy care
services. Skilled nursing services hold a significant market share, mainly because of the rising number of patients who require
professional medical care at home for chronic illnesses, post-surgery recovery, and age-related conditions. These services are
provided by licensed nurses and include tasks such as administering medication, wound care, and monitoring vital signs. As the
aging population grows and healthcare systems shift toward home-based care, the demand for skilled nursing services continues
to rise, making it a key driver of growth in the home healthcare services market.

The Asia Pacific region is projected to witness the highest growth rate in the home healthcare market during the forecast period.
The global home healthcare market is divided into six key regions: North America, Europe, Latin America, Asia Pacific, the Middle
East & Africa, and the GCC Countries. Among these, the Asia Pacific region, which includes countries like Japan, India, China, and
others, is anticipated to present substantial growth opportunities and is projected to register the highest CAGR during the forecast
period.

Several factors contribute to this growth in the Asia Pacific, including rising healthcare expenditures, increasing demand for
affordable and accessible care, and a growing elderly population. Moreover, governments in the region are actively promoting
home-based healthcare through supportive policies, funding initiatives, and infrastructure development. These efforts are aimed
at reducing the burden on traditional healthcare facilities and improving healthcare access, thereby fueling the expansion of the
home healthcare market in the Asia Pacific.

A breakdown of the primary participants referred to for this report is provided below:

-0By Company Type: Tier 1-40%, Tier 2-50%, and Tier 3- 10%

-[By Designation: C-level-48%, Director-level-37% and Others-15%

-[By Region: North America-46%, Europe-26%, Asia Pacific-17%, Latin America- 7%, Middle East & Africa - 4% and GCC Countries -
1%

Note 1: Companies are classified into tiers based on their total revenue. As of 2023, Tier 1 = >USD 10.00 billion, Tier 2 = USD
1.00 billion to USD 10.00 billion, and Tier 3 = <USD 1.00 billion.

Note 2: C-level primaries include CEOs, CFOs, COOs, and VPs.

Note 3: Others include sales managers, marketing managers, business development managers, product managers, distributors,
and suppliers.

The major players operating in the home healthcare market are Fresenius Medical Care AG (Germany), Abbott (US), Linde plc
(Ireland), F. Hoffmann-La Roche, Ltd (Switzerland), ResMed (US), Koninklijke Philips N.V. (Netherlands), GE Healthcare (US), A&D
HOLON Holdings Company, Limited (Japan), Convatec Group PLC (UK), Amedisys (US), and OMRON Healthcare Co., Ltd. (Japan).
Research Coverage

This report segments the global home healthcare market based on various criteria: product (therapeutic products, testing,
screening, and monitoring products, and mobility care products), service (skilled nursing services, rehabilitation therapy services,
hospice & palliative care services, unskilled care services, respiratory therapy services, infusion therapy services and pregnancy
care services), indication (cancer, respiratory diseases, mobility disorders, cardiovascular diseases & hypertension, pregnancy,
wound care, diabetes, hearing disorders and other indications) and region (North America, Europe, Asia Pacific, Latin America, the
Middle East & Africa, and GCC Countries).

The report provides an in-depth analysis of the key drivers, challenges, opportunities, and restraints influencing market growth. It
also offers a detailed evaluation of leading industry players, covering their business profiles, service portfolios, strategic
initiatives, acquisitions, product launches & approvals, expansions, and recent developments related to the home healthcare
market. Furthermore, the report explores the competitive dynamics of emerging startups within the home healthcare ecosystem.
Reasons to Buy the Report

The report will enable established firms as well as entrants/smaller firms to gauge the pulse of the market, which, in turn, would
help them to garner a larger market share. Firms purchasing the report could use one or a combination of the following strategies
for strengthening their market presence.



This report provides insights on the following pointers:

-JAnalysis of key drivers (growing elderly population and rising incidence of chronic diseases, rapid technological advancements,
need for cost-effective healthcare delivery, increased preference for personalized care), restraints (changing reimbursement
policies, limited insurance coverage, patient safety concerns), opportunities (rising focus on telehealth, growing preference for
home-based treatments) and challenges (shortage of home care workers, lack of supporting infrastructure)

-OMarket Penetration: Comprehensive information on the product portfolios offered by the top players in the home healthcare
market

-JProduct Development/Innovation: Detailed insights on the upcoming trends, R&D activities, and product launches in the home
healthcare market

-OMarket Development: Comprehensive information on lucrative emerging regions

-OMarket Diversification: Exhaustive information about new products, growing geographies, and recent developments in the home
healthcare market

-JCompetitive Assessment: In-depth assessment of market segments, growth strategies, revenue analysis, and products of the
leading market players.
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