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Report description:

The Environmental Testing Companies Quadrant is a comprehensive industry analysis that provides valuable insights into the
global market for Environmental Testing. This quadrant offers a detailed evaluation of key market players, technological
advancements, product innovations, and emerging trends shaping the industry. MarketsandMarkets 360 Quadrants evaluated
over 120 companies, of which the Top 15 Environmental Testing Companies were categorized and recognized as the quadrant
leaders.

The market is experiencing strong growth, driven by stringent environmental regulations, rapid industrialization, and heightened
awareness of pollution's health impacts. Governments across the globe are enforcing strict compliance standards for air, water,
and soil quality, prompting industries to adopt advanced environmental testing solutions. Additionally, climate change initiatives
and sustainability targets are accelerating the demand for real-time monitoring systems, loT-enabled sensors, and Al-powered
analytics. Rising incidents of soil and water contamination, along with the expansion of renewable energy projects and smart city
developments, are further boosting market demand. As both industries and governments place greater emphasis on
environmental protection, the need for accurate, efficient, and technology-driven testing solutions continues to grow.

The 360 Quadrant maps the Environmental Testing companies based on criteria such as revenue, geographic presence, growth
strategies, investments, and sales strategies for the market presence of the Environmental Testing quadrant. The top criteria for
product footprint evaluation included the tested material(microbial contamination, organic compounds, heavy metals, residues,
and solids). By sample (wastewater or effluent, soil, air, and others, such as fuel and chemicals). By technology (rapid testing,
conventional methods). By end user (agriculture & irrigation sector, government institutes, research and academic institutions,
healthcare, industries, and forestry & geology).

Key Players:

Some of the prominent players are Agilent Technologies, Inc. (US), Thermo Fisher Scientific Inc. (US), Danaher Corporation (US),
Waters Corporation (US), Merck KGaA (Germany), and others. These players are increasingly focusing on product launches and
enhancements, investments, partnerships, collaborations, joint ventures, funding, acquisitions, expansions, agreements, sales
contracts, and alliances to strengthen their presence in the global market.

Top 3 Companies

Agilent Technologies, Inc.

Agilent Technologies is a global leader in the life sciences, diagnostics, and applied chemical markets, offering a comprehensive
suite of solutions that includes instruments, software, services, and consumables designed to support the entire laboratory



workflow. The company operates across three core business segments: Life Sciences and Applied Markets, Diagnostics and
Genomics, and Agilent CrossLab. Within the Life Sciences and Applied Markets segment, Agilent provides advanced
instrumentation such as liquid chromatography/mass spectrometry (LC/MS), gas chromatography/mass spectrometry (GC/MS),
and inductively coupled plasma mass spectrometry (ICP-MS)-key technologies used in environmental testing and related
applications.

Merck KGaA

Merck KGaA is a global science and technology company involved in the development, production, marketing, and distribution of
pharmaceuticals, biopharmaceuticals, specialty chemicals, high-performance materials, and life science tools. In 2015, Merck
KGaA significantly expanded its footprint in the life sciences sector through the acquisition of Sigma-Aldrich (US). The company is
structured into three main business segments: Healthcare (including Merck Serono, Consumer Health, Allergopharma, and
Biosimilars), Performance Materials, and Life Science (operated under the Merck Millipore brand). Within the Life Science segment,
Merck Millipore offers cutting-edge solutions for PFAS trace analysis, supporting environmental testing and regulatory compliance.
Merck KGaA maintains a strong global presence with operations across Europe, North America, Latin America, Asia Pacific, and
Africa. Its major subsidiaries include Merck Serono GmbH, Merck Consumer Health Holding GmbH, Merck Selbstmedikation, Merck
Chemicals GmbH, and Merck Schuchardt OHG, all headquartered in Germany.

PerkinElmer

PerkinElmer is a prominent provider of technologies, services, and solutions catering to the diagnostics, life sciences,
environmental, industrial, and laboratory sectors. In March 2023, its Life Science and Diagnostics division was spun off into a
separate entity named Revvity, allowing the company to streamline its focus. PerkinElmer operates through two main segments:
Discovery & Analytical Solutions and Diagnostics. Within the Discovery & Analytical Solutions segment-specifically under the
Applied Markets division-PerkinElmer offers a broad range of mass spectrometry instruments used in environmental analysis and
other scientific applications. Its customer base includes pharmaceutical and biotech companies, as well as academic and research
institutions.
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