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Report description:

Japan mobile wallet market is projected to witness a CAGR of 8.15% during the forecast period FY2026-FY2033, growing from USD
0.64 billion in FY2025 to USD 1.19 billion in FY2033 due to technological adoption, government policies such as 'Cashless Vision
initiative', and shifting consumer behavior. Japan's journey into mobile payments has not been a linear one. Once known for its
cash-loving culture and high ATM density, Japan is now quietly becoming a mobile wallet powerhouse, on its terms. QR code
payments, NFC tap-and-go, and P2P transfers are no longer just options. They are habits, shaped by digital loyalty ecosystems,
reward programs, and pure convenience. Post-pandemic behaviors and nationwide government-backed cashless campaigns
pushed adoption across age groups, from Gen Z students to retirees using digital payment.

And now, wallets are not just digital; they are dynamic as they are tied to super apps, shopping ecosystems, transportation, and
even government services. The battle is not about which app to use; it is about which app does everything.

For instance, in September 2024, JCB, Japan's only international payment brand, advanced its mobile wallet offerings by enabling
Google Pay for its customers. Android smartphone users in Japan can now add their JCB-issued credit or debit cards to Google Pay
through the Google Wallet app, enabling them to make contactless payments at stores that accept JCB Contactless. This move
marks a significant step in digital wallet adoption, providing users with a secure, convenient, and fast mobile payment experience
backed by authentication, encryption, and fraud protection.

Rapid Growth in NFC and Contactless Adoption Among Urban Consumers Fuels the Market Growth

NFC technology has become the silent engine of Japan's contactless boom. It is fast, secure, and already embedded in Japan's
transit and retail infrastructure. Additionally, Japan's mobile wallet market is experiencing accelerated growth, driven by
increasing urban demand for NFC-based contactless payments. Tech-savvy consumers in cities such as Tokyo and Osaka are



increasingly opting for tap-to-pay convenience via smartphones (Apple Pay, Google Pay) or wearable devices, as Japan's robust
NFC infrastructure enables. Government cashless initiatives and post-pandemic hygiene concerns further propel this shift, with
retailers, transit systems, and vending machines widely accepting contactless transactions. As mobile wallets integrate loyalty
programs and QR-based options, their adoption is expanding beyond young demographics to older ones, solidifying Japan's
position as a leader in seamless digital payments.

In May 2024, Apple Pay Japan announced that its iPhone-based Suica and PASMO transit integrations accounted for over 60% of all
Apple Pay transactions in the country, particularly in Tokyo and Osaka. NFC adoption has surged due to seamless integration
across train systems, taxis, vending machines, and retail POS terminals.

Retailers are also upgrading terminals for ID and QUICPay compatibility. The result, NFC transactions are now just muscle memory
for urban users.

Loyalty-Driven Wallet Ecosystems Fuel Mass Adoption, Shaping the Market

Japan's mobile wallet market is experiencing accelerated growth, fueled by rising urban demand for NFC-based contactless
payments. Tech-savvy consumers in cities such as Tokyo and Osaka are increasingly opting for tap-to-pay convenience via
smartphones (Apple Pay, Google Pay) or wearables, thanks to Japan's robust NFC infrastructure. Government cashless initiatives
and post-pandemic hygiene concerns further propel this shift, with retailers, transit systems, and vending machines widely
accepting contactless transactions. As mobile wallets integrate loyalty programs and QR-based options, their adoption is
expanding beyond young demographics to older ones, solidifying Japan's position as a leader in seamless digital payments.

In December 2023, Rakuten Pay (Rakuten Group, Inc.) announced that it had surpassed 30 million active users, primarily driven
by integrations across Rakuten Ichiba, Rakuten Card, and Rakuten Mobile. The company reported a 22% YoY rise in wallet usage,
crediting its "Super Point Up" campaigns for user stickiness.

Peer-to-Peer Payment Platforms Reshape Personal Finance Habits

P2P payments have quietly gained ground, especially among younger users and freelancers. Japan's cautious attitude toward debt
makes wallet-based P2P ideal for splitting bills, paying friends, or informal transactions. This model is being replicated by PayPay
and d-Barai, allowing seamless in-app transfers, QR code requests, and linked bank transfers. P2P is now a primary use case,
especially for users under 35.

For instance, in July 2024, Rakuten Payment Co., Ltd., a major Peer-to-Peer Payment Platform, participated in the "Do! Hamadori
Cashless Point Rebate Campaign" held in Fukushima Prefecture from July 25 to August 18, 2024. During this period, users who
made purchases using code payments through the Rakuten Pay app at participating stores in 15 cities and towns received up to
20% of their payment amount back in Rakuten Points.

Additionally, following improvements to the Rakuten Pay app's point rebate program on June 4, 2024, users could earn up to 1.5%
in points on code payments made with Rakuten Cash, regardless of the funding source. When combined with the campaign, the
total rebate reached up to 21.5%. Rakuten Payment's participation aimed to support local communities and promote the adoption
of cashless payments through public-private collaboration.

Key Players Landscape and Outlook

Domestic players lead Japan's mobile wallet market due to their ecosystem advantage. PayPay dominates with its
SoftBank/Yahoo! integration, as well as its wide merchant acceptance. LINE Pay, backed by LY Corporation, merges social
messaging with payment functionality, capturing younger demographics.

Rakuten Pay leverages Japan's largest e-commerce and fintech network to drive loyalty-based wallet usage. Au PAY (KDDI) and
d-Barai (NTT Docomo) remain strong with telecom bundling and telco bill integration. Meanwhile, MerPay wins niche loyalty by
tightly linking resale, savings, and peer-to-peer (P2P) transactions inside the Mercari app. International entrants Apple Pay and
Google Pay have gained traction, especially among iOS and Android users who rely on NFC-based Suica, PASMO, and store
payments. Competition is intensifying, but differentiation is clear; those who combine payments with value-added ecosystems will
retain users not just for transactions, but for everything.

For instance, in May 2025, PayPay Corporation announced that its cashless payment service, PayPay, can now be linked with
Google Pay accounts. This new feature allows both iPhone and Android users to register PayPay, PayPay Card, and PayPay Balance
Card as payment methods across Google services, streamlining their payment experience.

Additionally, payments made using these methods through Google Pay are eligible for PayPay's regular reward program, PayPay



Step, allowing users to earn PayPay Points with every transaction.
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