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Report description:

The Indoor 5G Companies Quadrant is a comprehensive industry analysis that provides valuable insights into the global market for
Indoor 5G. This quadrant offers a detailed evaluation of key market players, technological advancements, product innovations,
and emerging trends shaping the industry. MarketsandMarkets 360 Quadrants evaluated over 100 companies, of which the Top
18 Indoor 5G Companies were categorized and recognized as quadrant leaders.

The indoor 5G market has progressed rapidly in tandem with the global expansion of fifth-generation wireless technology. While
initial 5G rollouts prioritized outdoor coverage using high-frequency mm Wave and mid-band spectrum to achieve ultra-high
speeds and low latency, the growing need for uninterrupted connectivity in environments like offices, hospitals, stadiums, and
smart buildings has elevated the importance of robust indoor 5G solutions. Early adopters, including enterprises and telecom
providers, are actively investing in technologies such as Distributed Antenna Systems (DAS), small cells, and repeaters to improve
in-building signal coverage, driving the first wave of indoor 5G implementation.

The adoption of indoor 5G has been propelled by the growth of IoT, the expansion of smart infrastructure, and increasing demand
for high-bandwidth applications such as augmented reality (AR), remote work, and industrial automation. Enterprises are
deploying private 5G networks to ensure secure, high-performance connectivity, while telecom operators are collaborating with
real estate developers to embed 5G infrastructure in new building projects. Despite this progress, the market still faces
challenges, including poor signal penetration at higher frequencies and significant deployment costs. These hurdles are prompting
the exploration of innovative solutions, such as neutral host networks and Al-powered network optimization, to enhance efficiency
and scalability.

The 360 Quadrant maps the Indoor 5G companies based on criteria such as revenue, geographic presence, growth strategies,
investments, and sales strategies for the market presence of the Indoor 5G quadrant. The top criteria for product footprint
evaluation included By OFFERING (Infrastructure, Services), and By BUSINESS MODEL (Service Providers, Enterprises, Neutral Host
Operators).

Key Players
Key players in the Indoor 5G market include major global corporations and specialized innovators such as Ericsson, Huawei, Nokia,

Samsung, Zte, Commscope, Corning, Comba Telecom, At&T, Airspan Network, Boingo Wireless, Fujitsu, Liteon Technology,
Sercomm, Pctel, Solid, Huber-Suhner, and Mavenir. These companies are actively investing in research and development, forming



strategic partnerships, and engaging in collaborative initiatives to drive innovation, expand their global footprint, and maintain a
competitive edge in this rapidly evolving market.

Top 3 Companies

Ericsson

Ericsson, headquartered in Sweden, is a leader in the global telecom equipment market, known for pioneering 5G technology. The
company provides an all-encompassing 5G platform offer, which includes specialized solutions for various network types. Ericsson
focuses significantly on sustainability and social responsibility, emphasizing the reduction of environmental impact. Their strong
global reach, with operations in over 180 countries, demonstrates their capability to serve diverse customer needs, from telecom
service providers to enterprise clients.

Nokia

Based in Finland, Nokia has been a longstanding player in telecommunications, offering end-to-end 5G solutions. It has a
remarkable presence in over 130 countries, supported by extensive Research and Development facilities across the globe. Nokia's
deployment of robust business strategies, including partnerships and technological innovations, solidifies its place as a leader. By
investing in advanced technologies like Open RAN and private network capabilities, Nokia ensures high-performance connectivity,
particularly in complex markets.

Huawei

Huawei, originating from China, stands out for its extensive work in 5G and related technological fields such as cloud computing
and loT. Despite regulatory challenges, Huawei's strong commitment to Research and Development allows it to offer world-class
5G solutions, particularly through its advanced small-cell network technologies. The company's ability to adapt and innovate in
high-demand markets globally is prominently among leading 5G solution providers.
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