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Report description:

The global market for probiotics in animal feed is estimated to be valued at USD 5.40 billion in 2025 and is projected to reach USD
8.27 billion by 2030, at a CAGR of 8.9% during the forecast period. This expansion is fueled by the rising demand for safe,
high-quality animal protein, regulatory restrictions on antibiotic use, and increasing awareness of gut health's impact on animal
performance. Probiotics offer a natural alternative to antibiotics, improving digestion, immunity, and overall animal well-being
while supporting sustainable livestock practices. Their adoption is particularly strong in poultry and swine sectors, aligning with
consumer preferences for antibiotic-free and responsibly produced animal products.

"Poultry is expected to be the fastest-growing segment by livestock of the probiotics in animal feed market."

Poultry is expected to be the fastest-growing segment in the probiotics in animal feed market during the forecast period, driven by
rising global demand for poultry meat and eggs, and increasing concerns over antibiotic resistance in livestock. Probiotics are
being rapidly adopted as a natural alternative to antibiotics, supporting better gut health, immunity, and feed conversion
efficiency in poultry flocks. Regulatory restrictions on antibiotic growth promoters and a shift toward sustainable, antibiotic-free
poultry farming are accelerating this trend. Additionally, advancements in strain-specific probiotic formulations and strong growth
in regions like Asia Pacific, where poultry production is expanding, further fuel the segment's rapid expansion.

"Yeast & fungi is expected to be the fastest-growing segment by source of the probiotics in animal feed market."

Yeast and fungi are expected to be the fastest-growing segment in the probiotics in animal feed market during the forecast
period. This surge is driven by the increasing demand for natural and sustainable feed additives that enhance animal health,



productivity, and immunity. Probiotic yeast, in particular, is gaining traction as a safe and effective alternative to antibiotics,
supporting gut health and nutrient absorption while reducing disease risk in livestock. The shift toward organic and antibiotic-free
animal products further accelerates adoption, as health-conscious consumers and producers seek clean-label solutions. Advances
in biotechnology are enabling the development of more targeted and efficient yeast and fungi strains, solidifying their role as
essential components in modern animal nutrition.

Asia Pacific is expected to be fastest-growing region in the global probiotics in animal feed market during the forecast period.
Asia Pacific is projected to be the fastest-growing region in the probiotics in animal feed market during the forecast period, driven
by rapid urbanization, rising disposable incomes, and expanding livestock and poultry industries. Developing and emerging
countries are leading this growth, fueled by increasing demand for high-quality animal protein and government initiatives
supporting modern, sustainable farming practices. The region's dynamic agricultural sector, particularly its dominant poultry
segment, is adopting probiotics to enhance animal health, productivity, and feed efficiency. Growing awareness about the benefits
of probiotics, coupled with a shift away from antibiotic growth promoters, further accelerates market expansion, positioning Asia
Pacific as a key driver.

In-depth interviews have been conducted with chief executive officers (CEOs), directors, and other executives from various key
organizations operating in the probiotics in animal feed market:

- By Company Type: Tier 1 - 25%, Tier 2 - 45%, and Tier 3 - 30%

- By Designation: Directors - 20%, Managers - 50%, Executives - 30%

- By Region: North America - 25%, Europe - 30%, Asia Pacific - 20%, South America - 15%, and Rest of the World - 10%

Prominent companies in the market include Evonik Industries AG (Germany), ADM (US), dsm-firmenich (Switzerland), Novonesis
(Denmark), International Flavors & Fragrances Inc. (US), Alltech (US), Kemin (US), Land O'Lakes, Inc. (US), Orffa (Netherlands),
Lallemand Inc. (Canada), Lesaffre (France), Church & Dwight Co., Inc (US), Phibro Animal Health Corporation (US), Sanzyme
Biologics (India), and Virbac (France).

Other players include International Animal Health Products (Australia), Provita Animal Health (Ireland), Advanced Aqua
Biotechnologies (India), Zeigler Feeds (US), Unique Biotech Limited (India), CanBiocin Inc. (Canada), Indogulf Company (US),
Pellucid Lifesciences Pvt. Ltd. (India), AnimalBiome (US), and Native Microbials (US).

Research Coverage:

This research report categorizes the probiotics in animal feed by source (bacteria, yeast & fungi), livestock (poultry, swine,
ruminants, aquaculture, pet, and other livestock), form (liquid, dry), strain specificity, function, distribution channel, and region
(North America, Europe, Asia Pacific, South America, and Rest of the World). The scope of the report covers detailed information
regarding the major factors, such as drivers, restraints, challenges, and opportunities, influencing the growth of the probiotics in
animal feed market. A detailed analysis of the key industry players has been done to provide insights into their business overview,
services, key strategies, contracts, partnerships, agreements, service launches, mergers and acquisitions, and recent
developments associated with the probiotics in animal feed market. Competitive analysis of upcoming startups in the probiotics in
animal feed ecosystem is covered in this report. Furthermore, industry-specific trends such as technology analysis, ecosystem and
market mapping, and patent and regulatory landscape, among others, are covered in the study.

Reasons to buy this report:

The report will help the market leaders/new entrants in this market with information on the closest approximations of the revenue
numbers for the overall probiotics in animal feed and the subsegments. This report will help stakeholders understand the
competitive landscape and gain more insights to position their businesses better and plan suitable go-to-market strategies. The
report also helps stakeholders understand the pulse of the market and provides them with information on key market drivers,
restraints, challenges, and opportunities.

The report provides insights on the following pointers:

- Analysis of key drivers (rising demand for antibiotic alternatives), restraints (high costs of quality probiotics), opportunities
(increasing demand in developing countries due to growing livestock sector), and challenges (maintaining the stability and
viability of probiotics in feed processing) influencing the growth of the probiotics in animal feed market.

- Service launch/Innovation: Detailed insights on research & development activities and new service launches in the probiotics in
animal feed market.



- Market Development: Comprehensive information about lucrative markets - the report analyzes the probiotics in animal feed
market across varied regions.

- Market Diversification: Exhaustive information about new services, untapped geographies, recent developments, and
investments in the probiotics in animal feed market.

- Competitive Assessment: In-depth assessment of market shares, growth strategies, product offerings, brand/product
comparison, and product footprints of leading players such as Evonik Industries AG (Germany), ADM (US), dsm-firmenich
(Switzerland), Novonesis (Denmark), International Flavors & Fragrances Inc. (US), and other players in the probiotics in animal
feed market.
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