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Report description:

Europe Pet Coat Care Market was valued at USD 15.2 billion in 2024 and is estimated to grow at a CAGR of 3.9% to reach USD
22.2 billion by 2034. The market growth is driven by increased pet humanization, rising disposable incomes, and rising awareness
of pet hygiene and grooming. As pet ownership becomes more emotionally driven, consumers seek premium grooming products
that reflect human-grade care for their animals. The demand for coat care products such as shampoos, conditioners, and sprays is
surging due to the increasing tendency to treat pets as family members. Pet owners are now more focused on the aesthetic and
health benefits of regular grooming, including fur maintenance, parasite prevention, and odor control.

This has led to a proliferation of product innovations featuring natural and organic ingredients, catering to sensitive skin and
breed-specific needs. The growth in pet salons and mobile grooming services across Europe further boosts the use of coat care
products, especially in urban areas where convenience is highly valued. As more pet owners seek professional grooming services
to ensure their pets receive specialized and high-quality care, the demand for premium coat care formulations such as nourishing
shampoos, detangling sprays, and deep-conditioning treatments has surged. Mobile grooming units have gained popularity for
offering door-to-door services that cater to busy pet owners, reducing the stress associated with travel for both pets and their
humans.

The Europe Pet Coat Care Market is primarily segmented by product type, with shampoos dominating in 2024, generating USD
7.04 billion. Shampoos remain a staple in pet grooming routines, favored for their ease of use and ability to target various coat
issues such as dryness, matting, and shedding. Specialty shampoos for hypoallergenic, medicated, and anti-flea treatments
contribute significantly to the revenue share.

The standard consumer size segment, ranging from 50 ml to 250 ml (1.7-8.5 fl. 0z), emerged as the leading category, generating
a substantial revenue of USD 7.17 billion in 2024. This segment is projected to grow further, reaching USD 10.64 billion by 2034.
The 50 ml to 250 ml range offers enough product for several grooming sessions, which suits the needs of pet owners who typically
groom their pets every few weeks. A 250 ml bottle is generally sufficient for multiple washes, particularly for smaller pets.
Standard consumer sizes are often priced higher than bulk or professional formats, making them more accessible to average
consumers. These sizes are also favored for their affordability, especially when new brands or product variations are introduced to



the market.

U.K. Pet Coat Care Market generated USD 1.81 billion in 2024 and is projected to reach USD 2.91 billion by 2034. The growth of
the U.K. market is driven by rising pet ownership rates and changing consumer lifestyles. There is also a growing focus on animal
welfare and hygiene, contributing to the increase in demand for pet grooming products. In the U.K., pet owners are increasingly
investing in shampoos, conditioners, and grooming products designed to improve skin health, control shedding, and enhance the
overall appearance of their pets' coats. With a shift toward wellness and routine care, consumers are willing to spend more on
high-quality grooming products.

Key companies active in the Europe Pet Coat Care Market include: Beaphar BV, Earthbath, Aenorasis SA, Animology, Artero,
George Georgiadis & Co, Groomers Limited, John Paul Pet, Pet Head, Mega Disposables SA, Pets Purest, PLIN Nanotechnology SA,
Spectrum Brands, TropiClean, and Wahl Clipper Corporation. To strengthen their market foothold, companies in the Europe Pet
Coat Care Market focus on a multi-pronged approach that includes product innovation, brand positioning, and strategic
partnerships. Many invest in R&D to develop organic and hypoallergenic formulations, meeting growing consumer demand for
safe and sustainable products. Expansion of e-commerce platforms and direct-to-consumer channels enables brands to reach
broader audiences with personalized offerings. Companies are also forging collaborations with veterinary clinics, pet salons, and
influencers to enhance product credibility and brand visibility.
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