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Report description:

Global white label payment market is projected to witness a CAGR of 8.15% during the forecast period 2025-2032, growing from
USD 2.39 billion in 2024 to USD 4.47 billion in 2032F, due to accelerated digitization of trade, growing uptake of mobile and
contactless payments, and the rising need for branded and hassle-free transaction solutions by business enterprises across
sectors. With more businesses, especially retail, e-commerce, BFSI, and healthcare, embracing digital-first strategies, demand for
scalable, secure, and configurable payment processing infrastructure has accelerated. White label payment gateways enable
companies to integrate advanced payment systems within their branding, providing them not just with flexibility and management
but also better customer experience. This has made such a solution especially desirable for small and medium-sized businesses,
fintech companies, as well as even conventional banks needing to upgrade their solution without having to spend much on
in-house infrastructure. In addition, cloud deployment specifically has facilitated fast scalability and minimized setup expenses,
further fueling uptake by budget-conscious players. In parallel, the implementation of state-of-the-art technologies such as Al, ML,
and blockchain is also improving fraud detection, transaction transparency, and real-time analytics, making white label platforms
more attractive to enterprise-grade users as well. In addition, higher internet penetration, smartphone adoption, and
government-sponsored policies in emerging markets, particularly in Asia-Pacific and Latin America, have provided fertile ground
for expansion. Regulation changes such as PSD2 in Europe and open banking regulations in other parts of the world have also
compelled traditional institutions to adopt white label solutions to maintain competitiveness. Companies such as Stripe, Adyen,
PayPal, FIS, and Razorpay not only grew their market coverage but also continued to innovate to offer improved integration,



security, and cross-world payment compatibility. As embedded finance and API-driven banking increased, the white label payment
industry is transforming itself into a foundation of the overall digital finance ecosystem. In the future, the market will continue to
expand steadily, underpinned by sustained tech innovation, increased user expectations for frictionless payments, and a growing
digital economy around the world. With more companies of all sizes seeking faster, branded, and more efficient means of
transacting online, white label gateways will be well-positioned to remain one of the growth drivers in the fintech sector.

In the future, the industry will continue to expand, driven by constant tech innovation, increased user demand for convenient
payments, and a more digital world economy. With larger and smaller companies seeking speedier, branded, and more
streamlined means of online transactions, white label gateways are well-positioned to continue as a driving force in the fintech
sector. Additionally, the emergence of platform ecosystems such as marketplaces, SaaS platforms, and super apps has also
increased demand for invisible and embedded payment experiences that white label solutions are well placed to provide. Such
platforms customize the customer journey end-to-end, including the payment leg, without sending users off to third-party
gateways.

For instance, in December 2024, in a move to transform financial data management for businesses, Razorpay POS, the offline
payments division of fintech leader Razorpay, has introduced 'Razorpay Recon', an industry-first Al-driven reconciliation solution.
Designed to streamline and automate financial operations, Razorpay Recon enables businesses to efficiently manage high
transaction volumes with enhanced accuracy. The company claims the new solution can boost the efficiency of financial
operations by up to 80%, marking a significant improvement in the automation of business finance processes. This shows how
major players are constantly investing in new technology to grow and compete.

Proliferation of Digital Commerce and Contactless Payments Drives the Global Market Demand

The surge in digital commerce has significantly increased the demand for versatile and secure payment solutions, driving the
global white label payment gateway market demand. Consumers now expect seamless, and COVID-19 has also speeded up the
digitalization of transactions and, as a result, contactless and off-site payments became the new norm even in industries that
were traditionally dependent on face-to-face payments, such as healthcare, education, and hospitality. White label gateways
proved to be an essential facilitator of business adaptation in these roles by providing rapid integration, multi-device
compatibility, and adherence to changing data security standards. Mobile wallets, QR code payments, and NFC technologies have
seen widespread adoption, leading to a transformation in consumer payment behaviors.

For instance, in India, as per the Ministry of Finance, Digital payment transaction volume grew to USD 2.26 billion in
FY2023-FY2024 from USD 249.5 billion in FY2017-FY2018 at a CAGR of 44%. The value of transactions rose to approximately USD
4.26 trillion in FY2023-FY2024 from USD 2.28 trillion in FY2017-FY2018, at a CAGR of 11%.

Integration of Advanced Technologies Enhancing Security and User Experience

The integration of advanced technologies such as Artificial Intelligence (Al) and Machine Learning (ML) into payment gateways has
revolutionized transaction security and user experience. These technologies enable real-time fraud detection, personalized
payment experiences, and streamlined transactions. Al-driven systems can analyze vast amounts of data to identify patterns and
anomalies, thereby enhancing the security and efficiency of payment processes.

For instance, since May 2024, Mastercard leveraged Al to enhance its fraud detection systems, analyzing up to 160 billion
transactions annually. Their Al-driven solutions, such as Decision Intelligence and Decision Intelligence Pro, assign risk scores to
transactions in real time, identifying potentially fraudulent activities within milliseconds. These systems also employ behavioral
biometrics to detect identity theft and first-party fraud.

BFSI Segment Dominates the Global White Label Payment Gateway Market Share

The Banking, Financial Services, and Insurance (BFSI) sector has been a significant adopter of white label payment gateways,
driven by the need for secure, scalable, and customizable payment solutions. These gateways enable BFSI institutions to offer
seamless digital payment experiences to their customers while maintaining brand consistency. The integration of payment
gateways into non-financial platforms, commonly known as embedded payments, is particularly evident in industries such as
ridesharing, food delivery, and subscription-based services, where payments are processed seamlessly within an app or platform
without redirection to external payment pages.

For example, embedded lending solutions such as Klarna Group plc and Afterpay Limited allow shoppers to split payments at
checkout without leaving merchant sites. This trend is prominent in e-commerce, with platforms like Shopify integrating these



options directly. Also, in October 2023, WECHAT INTERNATIONAL PTE. LTD announced to launch of a super app that integrates
payments, lending, and insurance within its ecosystem, enabling users to transact without switching apps.

Asia-Pacific Dominates the Global White Label Payment Market Size

The Asia-Pacific has emerged as the dominant region in the global white label payment gateway market, driven by rapid digital
transformation, booming e-commerce sectors, and widespread adoption of mobile payment solutions. Countries such as China,
India, and Japan have withessed an explosion in digital transactions, fueled by increasing smartphone penetration, internet
connectivity, and government-led initiatives promoting cashless economies. The immense growth of e-commerce platforms,
fintech, and electronic payment mechanisms in countries such as China, India, Japan, and South Korea will largely fuel the
investment in payment gateway solutions.

For instance, in October 2024, Akurateco Lab, Informatica Unipessoal LDA, a prominent payment platform in the Asia-Pacific
region, announced a groundbreaking integration of network tokenization in partnership with Visa, a global leader in digital
payments. This technology replaces Primary Account Number (PAN) with a unique alphanumeric token generated by a Token
Management Service (TMS). By implementing network tokenization, Akurateco enhances the security of sensitive payment data
while also improving user experience and boosting conversion rates.

Impact of the U.S. Tariffs on Global White Label Payment Market

[OU.S. tariffs on imported technology components have led to higher operational costs for payment gateway providers. Many fintech
companies rely on imported hardware and software to support their platforms. The increased costs of these essential components
have strained budgets and forced companies to seek alternative suppliers or consider local sourcing options. Additionally, global
supply chains have been disrupted, causing delays and financial losses.

[(OTariffs have led to increased prices for imported goods, reducing consumers' disposable income. This decrease in purchasing
power has resulted in lower transaction volumes, directly impacting on the revenues of payment processors. Fintech companies
that depend on consumer spending, such as Affirm and Robinhood, have experienced significant declines in their stock prices due
to these economic pressures.

[In response to the challenges posed by tariffs, businesses are accelerating their digital transformation efforts. There is a growing
adoption of virtual payment solutions, such as virtual cards, to improve compliance, agility, and resilience in supply chains. These
digital tools offer faster settlements and seamless integration with enterprise systems, helping companies navigate the
complexities introduced by tariffs.

Key Players Landscape and Outlook

The global white label payment gateway market competitive landscape is influenced by regionally adaptable products,
technological advancements, customer orientation, security measures, price structures, and regional adaptability. The market is
moderately fragmented and dominated by players owing to their cutting-edge infrastructure and worldwide acceptance.
Meanwhile, fintech startups such as Razorpay, Checkout.com, and Square are gradually disrupting the market with highly
customizable, cost-effective, and quicker-to-deploy white-label solutions. Competing factors include technology and integration
capabilities, security and compliance, customization and white label flexibility, pricing models and scalability, geographic reach
and localization, as well as value-added services. The market is also seeing strategic acquisitions and partnerships to augment
service portfolios. For instance, in June 2022, Worldline S.A. announced an acquisition of Ingenico to boost its white label play in
Europe and Asia. Likewise, large tech companies are entering space either by building their own branded gateway services or
through partnerships, further increasing competition and innovation in space.

For instance, in May 2025, Perplexity Al, Inc., announced a new partnership with PayPal Holdings, Inc. to enable agentic commerce
across its Perplexity Pro platform. Beginning in the summer of 2025 in the United States, users will be able to make instant
purchases using PayPal or Venmo directly within the Perplexity chat interface when searching for products, booking travel, or
buying tickets. The entire transaction process, including payment, shipping, tracking, and invoicing, will be managed in the
background through PayPal's account linking, secure tokenized wallet, and emerging passkey checkout technology. This
integration aims to eliminate the need for passwords and streamline shopping to a single user query or click.
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