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Report description:

India cookware market is projected to witness a CAGR of 6.52% during the forecast period FY2026-FY2033, growing from USD 2.53
billion in FY2025 to USD 4.19 billion in FY2033F, owing to urbanization, technological innovation, and evolving consumer
preferences toward modern and efficient kitchenware. Rapid urbanization and the growth of nuclear families have boosted
demand for small, contemporary, and multi-functional cookware, which has replaced old-fashioned heavy utensils. Increased
disposable incomes, especially among the middle and upper-middle classes, have allowed consumers to move away from
low-priced aluminum cookware to high-quality, branded products such as non-stick, stainless steel, and induction-compatible
cookware.

The growth of e-commerce and organized retail has made these products more available, with online platforms providing
discounts, EMI, and influencer marketing campaigns that promote fashionable cookware. Lifestyle shifts, particularly among
working professionals, have driven demand for convenient and time-saving cookware, including electric pressure cookers and air
fryers. Health awareness has also contributed to the popularity of PTFE/PFOA-free, ceramic-coated, and toxin-free cookware. The
increasing popularity of induction cooktops, aided by government energy efficiency programs, has increased sales of
induction-compatible cookware such as magnetic stainless steel and cast iron. Furthermore, premiumization and brand



recognition, aided by celebrity endorsements, have led consumers to choose established brands over unbranded options.
Combined, these drivers surge the India cookware market growth, with brands emphasizing innovation, affordability, and
durability set to succeed.

For instance, in March 2025, Premium cookware brand BERGNER IMPEX INDIA PRIVATE LIMITED has teamed up with Shoppers
Stop Ltd. to launch its exciting new Hitech Giro X cookware range featuring popular chef, which is expected to set a new standard
for healthy and efficient cooking.

Urbanization and Changing Lifestyles Driving the India Cookware Market

India cookware market is seeing a drastic change, driven by fast-paced urbanization and changing lifestyles of consumers. As
urbanization increases and cities continue to attract people from rural areas, traditional cookware is being substituted with
innovative, space-efficient, and convenient cookware options. City-based households, especially nuclear families and working
professionals, favor compact, multi-functional cookware that merges with their busy lives. This change is influencing demand for
induction-compatible cookware, electric pressure cookers, and non-stick pans, which provide time and convenience. Urban life has
also increased hygiene and health concerns, leading to consumers seeking better, toxin-free alternatives such as stainless steel
and ceramic-coated cookware. With increased disposable incomes and more exposure to international brands from e-commerce,
consumers in cities are ready to spend on premium-quality, long-lasting cookware that improves the cooking experience. With
cities spreading out and living styles changing, urbanization continues to be an important driver for growth and innovation in India
cookware market.

For instance, in April 2024, JINDAL LIFESTYLE LIMITED, a branch of India's leading stainless steel producer Jindal Stainless,
unveiled its first premium cookware line under the Arttd'inox lifestyle brand. This new collection features three stunning series,
Vida, Stellar, and Timber, showcasing a perfect blend of innovative design and exceptional quality, all aimed at enhancing the
cooking experience for home chefs.

Growth of E-Commerce and Organized Retail Driving the India Cookware Market

Faster growth of e-commerce and organized retail is changing India's cookware market, bringing premium kitchenware within
reach more than ever before. Online shopping sites and direct-to-consumer brand websites have enormously expanded product
availability to urban and rural customers. This shift to digital has advantaged consumers with more choice, competitive prices,
and doorstep delivery convenience, which are strongly attractive to time-scarce urban families. Organized retail chains and
specialty kitchenware outlets are improving the shopping experience with carefully curated displays, expert advice, and
interactive product demonstrations. These new retail formats address changing consumer tastes by providing branded,
high-quality cookware along with innovative products such as smart kitchen appliances and induction-compatible cookware sets.
As internet penetration goes deeper and retailing becomes more advanced, e-commerce and organized retail stand to continue as
major engines of growth for India cookware market.

For instance, in March 2022, Tefal India, part of Groupe SEB India Private Limited, rolled out a new line of nonstick cookware called
the "Day by Day Range, The Future of Healthy Cooking." This collection boasts 100 percent SAFE COATINGS that are free from
PFOA, Lead, and Cadmium. The cookware can also be bought on e-commerce sites like Amazon, Flipkart, and of course, on the
company's official website.

Pots and Pan Dominates the Indian Market for Cookware

Pots and pans have become the driving force behind India's cookware market growth, dominating a significant portion of
consumer demand among urban and semi-urban homes. The impressive growth in this segment is attributed to changing cooking
patterns and contemporary kitchen needs, with non-stick being at the forefront based on health benefits and ease of use. The
popularity of induction cooktops has also accelerated demand for compatible stainless steel and hard-anodized cookware, with
high-end innovations such as ceramic, granite-coated, and titanium-infused cooking vessels responding to increasingly
sophisticated consumers. Urbanization has fueled interest in space-saving, modular designs conducive to compact living spaces,
such as stackable units and multi-functional designs. Internet-selling platforms have profoundly increased availability, providing
shoppers with a wide range of branded solutions with high-quality features such as scratch-resistance and dishwasher-safety
coatings at affordable prices. With the rise of India's middle class and kitchen modernization trends growing more intense, the
focus of producers is shifting toward greater durability, visual attractiveness, and intelligent attributes such as greater heat
distribution and ergonomic handles. With ongoing material advancements and design enhancements, the pots and pans category



is well-positioned to continue its market leadership, mirroring wider trends toward convenience, efficiency, and premiumization in
Indian kitchens.

For instance, in November 2022, TTK Prestige Limited rolled out India's very first Hard Anodised Cookware featuring a 6-Layer
Non-stick Coating called DURASTONE.

Impact of the U.S. Tariff on India Cookware Market

-OWhile the immediate effect of tariffs has been observed a decline in exports of stainless steel and aluminum cookware to the
American market, manufacturers are rapidly adapting through strategic shifts in production and market focus.

-[JThe tariffs have forced manufacturers to optimize operations, with leading brands investing in automation to offset potential
revenue losses.

-JThe industry is witnessing increased adoption of cost-effective alternatives like reinforced ceramic coatings and composite
materials to maintain price competitiveness.

Key Players Landscape and Outlook

The India cookware market is dominated by several well-established domestic players who have built strong brand identities and
offer extensive product portfolios. The market is moderately consolidated, with these key players influencing pricing, innovation,
and distribution strategies. Domestic companies dominate due to their deep understanding of Indian cooking preferences and
consumer behavior. Competition remains intense, driven by product innovation, quality improvements, branding, and expansion
into e-commerce platforms. Increasingly, companies are focusing on smart kitchen technology and eco-friendly materials to
differentiate themselves. There is also a growing emphasis on digital marketing and direct-to-consumer sales channels to enhance
consumer engagement and reach. Overall, the competitive landscape of the India cookware market is shaped by strong domestic
players who are innovating to meet evolving consumer preferences, supported by urbanization, health trends, and the expansion
of digital commerce, making the market poised for sustained growth in the coming years.

For instance, in February 2025, Aequs Private Ltd. teamed up with Brazil's Tramontina to manufacture cookware and consumer
products aimed at both Indian and global markets. This partnership involves a significant investment of up to USD 9.58 million.
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