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Report description:

China cookware market is projected to witness a CAGR of 4.53% during the forecast period 2025-2032, growing from USD 3.16
billion in 2024 to USD 4.51 billion in 2032F, owing to economic growth, changing consumer preferences, technological
advancements, and industry innovations. Increasing disposable income and growing middle class expansion have appreciably
contributed to consumer spending, leading to higher demands for premium, durable, and branded cookware. Rapid urbanization,
with more than 55% of China's population living in cities, has also affected the behavior of spending, with increased demand
arising due to smaller-sized households and improved lifestyles requiring multifunctional, space-saving, and easy-clean cookware
such as air fryer-friendly pans and non-stick cookware.

The e-commerce and online platforms boom, such as Taobao service provider (Tmall) by Alibaba Group, Beijing Jingdong
Sanbailishidu E-Commerce Co., Ltd. (JD.com), and Beijing Douyin Technology Co., Ltd. (Douyin), have increased accessibility to
cookware, while livestream shopping and influencer marketing (KOLs) escalate trends such as ceramic-coated and stainless-steel
cookware. Health and wellness issues are a significant driver, with consumers increasingly preferring non-toxic, PFOA-free, and
environmentally friendly products, as concerns over chemical safety continue to rise. Concurrently, premiumization is fueling sales
of domestic high-end brands, along with international competitors, as increasingly brand-conscious consumers drive demand in



China. In addition, technological advancements such as smart cooking ware with Internet of Things connectivity and
energy-efficient product designs are also growing, as part of China's effort to transition towards greener appliances. Collectively,
these drivers put China's cookware market on the path to further growth, with prospects in smart, sustainable, and
high-performance cookware segments.

For instance, in September 2023, Chinese cookware manufacturer CAMRY, officially known as Zhejiang Camry Kitchenware Co.,
Ltd, had become a go-to choice for businesses around the globe. Partnering with these manufacturers offers several advantages,
including cost savings, high-quality products, and a diverse selection of options.

Rising Demand for Home Cooking Choices Driving the China Cookware Market

The Chinese cookware market is seeing huge growth, primarily propelled by a rising taste for home cooking in China. This trend
has resulted from several factors, such as increased health awareness, food safety, and pandemic-driven habits that have had a
long-lasting effect. With more consumers choosing to cook at home, the demand for high-quality, functional, and durable
cookware has increased. Wellness and health trends are prominent, with consumers favoring healthier, safer home-cooked food
over restaurants or takeout meals. This has driven sales of ceramic-coated, cast-iron, and non-toxic cookware as consumers
choose materials that reduce chemical exposure. Also, the increase in social media and food-centric content has driven home
cooking experimentation, with higher demand for dedicated cookware such as air fryers, multi-cookers, and high-end
stainless-steel pans. The development of e-commerce and livestream shopping has further driven market growth, making
cookware more convenient and enabling brands to present product features effectively. With home cooking being a long-term
trend, the China cookware market is expected to continue growing steadily, with innovation in smart, green, and multi-functional
cookware determining the future of the industry.

For instance, in August 2024, Velosan, the well-known cookware brand from China, made its debut in Malaysia and can be found
exclusively at the Velosan Malaysia Official Lazada store. This brand is celebrated for its dedication to using natural materials and
its mission to transform kitchen tools for a healthier lifestyle.

Technological Innovations and Premiumization Driving the China Cookware Market

China's cookware industry is observing a dynamic revolution, driven by accelerating technological progress and increasing
consumer demand for premium products. Kitchenware has been transformed with the integration of intelligent technology, where
loT-enabled kitchenware and induction-friendly designs currently lead the premium market. Companion app-enabled smart pans
with temperature control are booming, with annual sales rising as tech-conscious consumers adopt these developments that fit
perfectly into China's thriving smart home market. At the same time, the wave of premiumization is reconfiguring market forces,
with top-end cookware outpacing the general market. Global luxury brands have profited from the trend, but local players are
reacting with complex products boasting surgical-grade stainless steel, diamond-based coatings, and designer collaborations. In
the future, firms are targeting three main innovation fronts: performance-improved materials such as graphene coatings,
eco-smart solutions comprising energy-saving induction designs, and hybrid multi-cooker platforms with Al-driven cooking. This
intersection of high-tech and high-end positioning is building a new paradigm of the market in which innovation has brand loyalty
and premium pricing authority, with market analysts estimating the high-end segment will command its market share.

For instance, in December 2023, Chinese cookware manufacturer Zhejiang Camry Kitchenware Co., Ltd, officially known as
CAMRY, launched an impressive new kitchen collection. This latest lineup reflects the brand's commitment to both functionality
and aesthetic appeal.

Stainless Steel Material is Dominating the China Cookware Market Share

China cookware market is experiencing a robust change, with stainless steel becoming the material of choice among sophisticated
consumers. The dominance of stainless-steel cookware is changing consumer needs that emphasize durability, health, safety, and
modern aesthetics. The material's superior corrosion resistance and non-reactive nature have made it especially attractive to
health-oriented consumers, particularly in urban markets where food safety issues remain the top concern. The material is
versatile enough to go easily from stovetop to oven to table, which suits China's emerging culture of social eating and
presentation of food. High-end multi-ply clad stainless steel cookware with aluminum or copper cores for excellent heat
distribution has experienced especially robust take-up among upper-middle-class families. The commercial market has also
supported demand, with restaurants and catering operations increasingly standardizing stainless steel for its hardness and
cleanability. Online retailers list stainless steel cookware consistently as one of the top-selling kitchen categories, with search



volume. With Chinese consumers maintaining their dual priorities on functionality and kitchen looks, stainless steel's status as the
market leader seems assured.

Impact of the U.S. Tariff on China Cookware Market

- The U.S. imposition of tariffs on Chinese-made cookware has significantly reshaped China's cookware export dynamics and
domestic market strategies.

-0Chinese cookware exports to the U.S. dropped, as American buyers shifted to cheaper alternatives from Vietnam, India, and
Thailand.

-JHigher tariffs forced Chinese manufacturers to either absorb costs (reducing margins) or pass them to U.S. buyers, making
products less competitive.

-[JFactories adopted Al-driven production and lean manufacturing to offset tariff impacts.

Key Players Landscape and Outlook

The China cookware market features a vibrant landscape dominated by both leading domestic manufacturers and well-established
international brands. The market's competitive dynamics are further shaped by the rapid growth of e-commerce platforms, which
have revolutionized consumer purchasing habits and expanded accessibility. Looking forward, the cookware market in China is
expected to grow steadily, driven by rising disposable incomes, urbanization, and a burgeoning interest in home cooking.
Innovation remains central to this growth, with manufacturers increasingly focusing on sustainable, eco-friendly materials and
smart, energy-efficient products to meet changing consumer preferences. As domestic brands continue to innovate and
international players compete on quality and brand prestige, companies that emphasize customer satisfaction, product durability,
and adaptability to emerging cooking trends are poised to thrive. Overall, the outlook for China's cookware market is strong,
supported by technological advancements, digital transformation, and a growing emphasis on sustainability.

For instance, in September 2023, Chinese cookware giant CAMRY, officially known as Zhejiang Camry Kitchenware Co., Ltd,
announced its exciting participation in the renowned China International Export Fair, which will be held in the lively city of
Guangzhou. At this top-notch trade event, Camry Cookware will present its outstanding lineup of kitchen products to an
international audience.
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