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Report description:

The global convenience services market size is expected to grow at a CAGR of 6.95% from 2024 to 2030.
CONVENIENCE SERVICES MARKET TRENDS & DRIVERS
Rising Consumer Preference for Contactless Payment in Convenience Services

The convenience services market is experiencing a profound shift driven by consumers' increasing preference for fast, hygienic,
and frictionless payment options. Accelerated by the post-pandemic demand for minimal contact transactions and the widespread
adoption of mobile wallets and NFC technology, contactless payments have become a central feature of self-service environments
such as vending machines, kiosks, and unattended retail points.

In 2024, 85% of consumers in North America reported preferring contactless payment options at convenience service points like
vending machines, self-service kiosks, and food and beverage stations. This shift is largely attributed to heightened hygiene
concerns, faster transaction speeds, and the seamless integration of mobile wallets such as Apple Pay, Google Pay, and Samsung
Pay.

Major brands and retail chains are rapidly adapting to this trend. Starbucks, for instance, experienced a 50% increase in
contactless payment usage in 2023 across its 15,000 U.S. locations, particularly during peak hours, improving transaction
efficiency and reducing wait times. Similarly, McDonald's reported that by the end of 2023, over 60% of transactions at select
North American locations were conducted through mobile wallets, enhancing customer convenience while supporting operational
speed.

The trend extends beyond North America. In the European Union, countries such as the UK, France, and Germany witnessed 70%
of all retail payments made via contactless methods in 2023, reflecting a 15% year-over-year growth. In Japan, by 2024, more
than 90% of vending machines in Tokyo and Osaka now support contactless payments, with regional payment systems like Suica
and Pasmo cards driving this transition in high-footfall urban areas.

The rapid adoption of contactless payments in the convenience services market is fundamentally reshaping consumer
expectations and operational strategies. Backed by proven efficiencies in transaction speed, enhanced hygiene, and growing



integration with mobile wallets, this trend is set to remain a cornerstone of convenience service operations globally. As businesses
invest in smart, contact-free payment infrastructure, the market will continue evolving toward faster, safer, and more seamless
service experiences.

Enhanced Food Service Offerings in the Convenience Services Market

The convenience services market is undergoing a major transformation as consumer expectations evolve beyond basic
grab-and-go items. Modern consumers increasingly seek quality, variety, and customization in their food choices, even in
traditionally fast, transactional retail environments. To meet this demand and drive higher in-store traffic and transaction values,
convenience retailers are significantly enhancing their food service offerings - from fresh, made-to-order meals to healthier,
premium products.

One of the most noticeable trends is the widespread adoption of customizable food options via digital touchpoints. For example,
7-Eleven introduced a feature within its app that allows customers to personalize their hot and cold sandwich orders. This initiative
has successfully increased in-store transaction values by 10-15% per visit, with consumers showing a clear willingness to pay
extra for freshly made, customizable meals.

Similarly, Casey's General Stores reported a strong performance in its food service division, with prepared food and dispensed
beverage same-store sales rising by 4.7% year-over-year. This growth can be attributed to Casey's focused strategy of offering
premium, freshly made items like pizza and sandwiches, which have become core traffic drivers for its stores.

Convenience retailers are also forming strategic partnerships with well-known food and beverage brands to elevate their offerings.
Circle K's collaboration with Keurig Dr Pepper introduced luxury specialty coffee beverages and fresh-baked bread, resulting in a
20% increase in beverage sales and significant growth in morning foot traffic - demonstrating the value of premium, branded
options in boosting both sales and customer loyalty.

Moreover, as health-conscious consumer behavior becomes mainstream, many convenience stores are responding with nutritious,
on-the-go options. QuikTrip, for instance, has expanded its menu to include fresh fruit cups, salads, and gluten-free snacks. This
health-focused approach is paying off, with sales in this category seeing 30% year-over-year growth, capturing a valuable
demographic often underserved by traditional convenience retail.

The modernization of food service offerings is redefining the role of convenience stores in the retail landscape. By embracing
customization, premium partnerships, and health-centric options, convenience retailers are not only improving transaction values
but also reshaping consumer perceptions of convenience retail. As competition intensifies, those investing in diverse, high-quality,
and health-conscious food service programs will be best positioned to capture evolving customer preferences and maintain
long-term growth in the convenience services market.

CONVENIENCE SERVICES MARKET SEGMENTATION INSIGHTS

INSIGHTS BY OFFERING TYPE

Vending machines have emerged as the dominant offering type within the global convenience services market, driven by evolving
consumer expectations for quick, contactless, and around-the-clock access to food, beverages, and essential products. Their
ability to deliver instant service without the need for staff interaction has made them indispensable in urban centers,
transportation hubs, educational institutions, healthcare facilities, and corporate environments. For instance, ZoomSystems has
partnered with brands like Benefit Cosmetics and Apple to launch high-end automated retail kiosks in airports and shopping malls.
These vending machines offer products ranging from electronics to beauty essentials, capturing impulse purchase opportunities in
high-traffic locations. This premium vending approach has helped brands extend their physical footprint without the overhead of
traditional retail spaces.

In Japan, where vending machine culture is deeply ingrained, more than 5 million machines dispense everything from hot meals
and ice cream to personal care items and umbrellas. Companies like DyDo and Asahi are leveraging advanced, Al-powered
vending machines capable of analyzing purchasing patterns and adjusting product assortments in real time - a strategy that has



resulted in 20-30% higher sales efficiency per unit.

The dominance of vending machines in the convenience services market offering type segmentation highlights the format's
versatility and adaptability to modern consumer needs. By integrating contactless payments, Al-powered inventory management,
and customizable experiences, vending machines are no longer mere commodity dispensers but dynamic, data-driven retail
channels. As technology continues to evolve, vending solutions are poised to expand their role in retail ecosystems, offering
brands new avenues to engage consumers and optimize last-mile product delivery.

Segmentation by Offering Type
-JVending Machines

-OMicro Markets

-[JOffice Coffee Service (OCS)
-[Pantry Services

-[]Others

INSIGHTS BY SERVICE MODEL

The global convenience services market by service model is segmented into on-demand services, subscription-based, route-based
services, managed services, and others. In 2024, on-demand services emerged as the leading service model within the
convenience services market, fundamentally reshaping consumer expectations around speed, personalization, and digital access.
As mobile ordering apps, digital kiosks, and third-party delivery platforms have grown, consumers increasingly expect instant
access to products ranging from ready-to-eat meals to over-the-counter health items. According to a report by NACS (National
Association of Convenience Stores), over 68% of convenience store customers globally now prefer on-demand delivery or mobile
pick-up options, a sharp increase from 45% in 2021. Major brands are responding accordingly-Circle K's mobile order-ahead
service recorded a 40% increase in daily transactions after expanding its on-demand snack and beverage delivery to urban
neighborhoods in North America.

Meanwhile, Casey's General Stores launched a proprietary mobile app-based delivery service for its signature pizzas and bakery
items, resulting in a 30% boost in prepared food category sales within the first two quarters of 2023. In South Korea, GS25's
instant home delivery service via app-based orders reached over 4 million completed deliveries in 2023 alone, with transaction
values 25% higher than in-store purchases due to impulse add-on items.

In urban centers, app-based instant delivery services at convenience outlets have led to higher transaction values, driven by
impulse add-on purchases. This surge in digital immediacy has redefined the meaning of convenience, positioning on-demand
service models as a core growth engine for the sector's future. This accelerated shift to on-demand services highlights a broader
industry trend where convenience is no longer defined solely by proximity, but by digital immediacy and hyper-personalized
fulfillment options, positioning on-demand service models as a critical growth driver for the modern convenience retail sector.

Segmentation by Service Model
-JOn-Demand Services
-Subscription-Based
-JRoute-Based Services
-IManaged Services

-[jOthers

INSIGHTS BY END-USER
In 2024, corporate offices have become the dominant end-user segment within the global convenience services market, as

employers increasingly prioritize on-site amenities and instant-access services to improve employee satisfaction, productivity, and
retention. With the hybrid and return-to-office models gaining momentum post-pandemic, companies are investing in advanced



convenience solutions ranging from smart vending machines to customized meal delivery services tailored for office
environments. Moreover, major convenience brands are capitalizing on this demand-7-Eleven partnered with multiple Fortune 500
companies in 2023 to install micro markets and Al-powered vending machines stocked with fresh food, beverages, and wellness
products, resulting in a 35% increase in workplace transactions compared to traditional lobby setups.

In Asia-Pacific, FamilyMart launched its 'Office Mart' program in Tokyo and Seoul, delivering fresh lunches, snacks, and beverages
directly to corporate buildings via on-demand kiosks, generating a 25% lift in weekday sales volume. Additionally, the
incorporation of digital kiosks and mobile pre-ordering apps within office cafeterias has streamlined employee dining experiences,
with companies like Microsoft and Google reporting a 45% uptick in employee participation in workplace food services in 2023,
largely driven by convenience, healthier menu options, and contactless payment systems.

This growing integration of convenience services into the corporate ecosystem underscores the sector's role in enhancing
workplace well-being and operational efficiency, making corporate offices the leading end-user group in the evolving convenience
services market.

Segmentation by End Users
-JCorporate Offices
-[JEducational Institutions
-[JHealthcare Facilities
-JTransportation Hubs
-(Hospitality

-[JOthers

GEOGRAPHICAL ANALYSIS

North America has become the dominant geography in the global convenience services market, driven by high consumer demand
for innovative and technology-enabled convenience solutions. The United States and Canada lead this growth, supported by the
widespread adoption of contactless payments, on-demand delivery services, and smart vending machines across urban centers,
corporate offices, and transportation hubs. In the U.S., convenience retailers have heavily invested in digital platforms and mobile
apps to enhance customer experience, streamline transactions, and expand delivery options. Strong infrastructure, high
smartphone penetration, and changing consumer lifestyles focused on speed and convenience have solidified North America's
leading position in the global convenience services market. This region continues to drive innovation and set trends that influence
global convenience retail strategies.

APAC's rapid urbanization is one of the primary drivers for the growth of the convenience services market in the region. As cities
expand, there is an increased demand for efficient, scalable services, which are facilitated by advanced technologies such as Al,
loT, and automation. Also, the adoption of smart technologies like Al, 10T, and big data analytics is accelerating across various
industries in APAC, including transportation, retail, and urban development. These technologies help optimize convenience service
delivery, creating better customer experiences and improved operational efficiencies.

Furthermore, Europe's strong commitment to environmental sustainability and green energy initiatives is fueling demand for
eco-friendly convenience services. Businesses are increasingly adopting sustainable practices, such as electric vehicle fleets,
energy-efficient solutions, and waste management services, to align with the region's environmental goals. The region continues
to experience urbanization, particularly in large cities, leading to an increased need for efficient, accessible, and scalable
convenience services and supporting the convenience services market growth. As urban populations grow, there is a heightened
demand for services that simplify daily activities, such as mobility solutions, smart homes, and on-demand retail services.

Segmentation by Geography
-ONorth America

o[JThe U.S.

o[JCanada



-(JEurope

oJuK
o[JGermany
o[JFrance
o[JRussia
o[]Spain
o[Jitaly
o[JDenmark
o[JNorway
o[JPoland
-JAPAC
o[]China
o[]India
o[JJapan
o[JSouth Korea
o[JAustralia
o[JSingapore
o[JMalaysia
-[Latin America
o[]Brazil
o[JArgentina
o[]JMexico
-OMiddle East & Africa
o[JUAE
o[JSaudi Arabia
o[JSouth Africa

CONVENIENCE SERVICES MARKET COMPETITIVE LANDSCAPE

The global convenience services market has evolved into a highly competitive and moderately fragmented landscape, shaped by
a diverse mix of established service aggregators, innovative digital platforms, and nimble hyperlocal startups. This intensifying
competition is fueled by rapid urbanization, shifting consumer behaviors, and an increasing demand for on-demand, contactless
services across a broad range of categories, including food delivery, laundry, personal care, home repairs, and parcel
management. The convenience of accessing multiple essential services quickly and efficiently has become a key driver,
prompting companies to continuously innovate and diversify their offerings.

Leading players in the global convenience services market,t such as Canteen Vending Services, Aramark Refreshment Services,
and 365 Retail Markets have strengthened their market positions by leveraging advanced technologies like Al for customer
behavior analysis, optimizing their last-mile logistics, and broadening their service portfolios to meet evolving consumer
expectations. Moreover, the global convenience services market is in a dynamic phase of evolution, marked by rapid growth,
technological innovation, and changing consumer expectations. The competitive landscape is shaped by a diverse set of
players-from industry giants with extensive resources to nimble startups with localized focus-each adopting unique strategies to
capture market share.

While established companies leverage scale, Al, and service diversification to lead, regional and niche providers capitalize on
hyperlocal expertise and personalized experiences to compete effectively. However, the surge of small-scale entrants and
fragmented service standards presents ongoing challenges that could hinder market consolidation and consistent growth.
Looking ahead, success in the convenience services market will depend on a company's ability to innovate technologically,
optimize logistics, ensure reliable service quality, and adapt rapidly to evolving consumer preferences. Those who can integrate



advanced Al-driven insights, develop strategic partnerships, and offer sustainable, customer-centric solutions will dominate the
future landscape of convenience services.

Key Company Profiles

-JCanteen Vending Services
-JAramark Refreshment Services
-[J365 Retail Markets
-[JCantaloupe Inc.

-(Vistar

-JUSConnectMe

-[First Class Vending

-[JFive Star Breaktime Solutions

Other Prominent Company Profiles

-OThree Square Market
-JParlevel Systems
-JSandstar

-[Shekel Brainweigh
-[Selecta Group

-JCrane Merchandising Systems
-ONayax Ltd

-JSeaga Manufacturing Inc
-JVendNet USA

-[IBetson Enterprises
-JRoyal Vendors Inc.
-JAzkoyen Group
-OBianchi Vending Group
-[Jofemar Corporation
-JSandenVendo America
-[Sielaff GmbH & Co. KG
-JRheavendors Group
-[Fastcorp Vending LLC
-[JU-Select-It

-0Vend-Rite Manufacturing Co
-[Dixie-Narco

-(Crane Co.

KEY QUESTIONS ANSWERED:

1.[JHow big is the global convenience services market?

2.[JWhat is the growth rate of the global convenience services market?
3.JWhich region dominates the global convenience services market share?
4.[JWhat are the significant trends in the global convenience services market?
5.0Who are the key players in the global convenience services market?
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