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Report description:

The global automotive interior materials market size is projected to reach USD 65.26 billion by 2030 from USD 53.09 billion in
2024, at a CAGR of 3.52% from 2025. Automotive interior materials are extensively utilized in the manufacturing of vehicle cabins,
including components such as seats, dashboards, door panels, and headliners. These materials play a critical role in enhancing
passenger comfort, durability, safety, and the overall aesthetic appeal of the vehicle interior.

Designed to withstand frequent use, exposure to ultraviolet radiation, and temperature fluctuations, these materials must meet
high-performance standards while maintaining their visual and tactile qualities over time. The growing emphasis on occupant
safety, coupled with increasingly stringent environmental and regulatory requirements, is accelerating the adoption of advanced
interior materials across the automotive industry.

Continuous advancements in material science and processing technologies are improving the sustainability, functionality, and
resilience of interior components, thereby supporting broader market growth. Additionally, global industrialization-particularly in
emerging markets-is fueling increased demand for high-quality automotive interior solutions as part of a broader push toward
modernized, value-added vehicle design.

"Polymer type accounted for the largest share of the automotive interior materials market, in 2024."

In 2024, polymers accounted for the largest share of the automotive interior materials market, driven by their exceptional
versatility, lightweight properties, and cost-efficiency. Materials such as polypropylene, polyurethane, and other engineered
polymers offer superior moldability, enabling manufacturers to create complex and ergonomic interior designs with high precision.
Polymers are also favored for their durability, resistance to wear, and thermal stability, making them ideal for high-use
components such as dashboards, door panels, seat covers, and trim parts. The automotive industry's increasing focus on fuel



efficiency and vehicle lightweighting further amplifies demand for polymer-based solutions, as these materials contribute
significantly to overall weight reduction without compromising structural integrity or esthetics.

Moreover, the industry's shift toward sustainable manufacturing has accelerated the development and adoption of recyclable and
bio-based polymers. This aligns with broader environmental goals and regulatory mandates, positioning polymers as the preferred
material for automakers seeking to balance performance, design flexibility, and eco-conscious production.

"Heavy commercial vehicles are projected to register the second-highest CAGR in the automotive interior materials market, in
terms of value during the forecast period."

The heavy commercial vehicles (HCV) segment is expected to grow at the second highest CAGR in terms of value in the
automotive interior materials market over the forecast period. By being subject to increasing demand for durable and functional
interior components that can stand up to the harsh operation environment inherent to freight, construction, and mining
applications, this growth is precipitated. While driver comfort, safety, and ergonomics gain further prominence in long-haul
operations, manufacturers are investing in high-performance materials for seats, dashboard, and cabin insulation. Moreover,
pressure by regulators for better fuel economy is driving lightweight interior materials.

"Europe was the second-largest automotive interior materials market, in terms of value."

In terms of value, Europe was the second-largest automotive interior materials market due to its robust automobile manufacturing
industry and the increased demand for luxury vehicles by consumers. There are a number of top performers in the automobiles
market in the region with a focus on innovation, sustainability and luxury in interior automobiles. Wider acceptance of EVs as well
as tougher environmental policies have continued to promote the application of lightweight and environment-friendly interior
fittings. European consumers, too, are highly concerned about design esthetics and comfort but at the same time push
manufacturers to invest in high-tech materials, soft-touch polymers, natural tobacco and recycled fabrics, among others. What is
more, supportive initiatives by governments and R&D funding are spurring material innovation throughout the region. All these
factors cumulatively lead to Europe's large share in the global market.

-0By Company Type: Tier 1 - 55%, Tier 2 - 25%, and Tier 3 - 20%

-[By Designation: Directors - 50%, Managers - 30%, and Others - 20%

-[By Region: North America - 40%, Europe - 35%, Asia Pacific - 20%, Rest of World - 5%

The key players profiled in the report include Lear Corporation (US), Asahi Kasei Corporation (Japan), Toyota Boshoku Corporation
(Japan), Forvia (France), Toyoda Gosei Co., Ltd. (Japan), Grupo Antolin-lrausa, S.A.U. (Spain), Yanfeng Automotive Interiors (China),
SEIREN CO., LTD. (Japan), DK Leather Seats Sdn. Bhd. (Malaysia), DRAXLMAIER Group (Germany), and among others.

Research Coverage

This report segments the market for automotive interior materials based on type, end-use industry, and region and provides
estimations of value (USD million) for the overall market size across various regions. A detailed analysis of key industry players
has been conducted to provide insights into their business overviews, services, and key strategies, associated with the market for
automotive interior materials.

Reasons to Buy this Report

This research report is focused on various levels of analysis - industry analysis (industry trends), market share analysis of top
players, and company profiles, which together provide an overall view of the competitive landscape, emerging and high-growth
segments of the automotive interior materials market; high-growth regions; and market drivers, restraints, and opportunities.
The report provides insights on the following pointers:

-OMarket Penetration: Comprehensive information on automotive interior materials offered by top players in the global market

-JAnalysis of Key Factors: Drivers (Increasing fuel efficiency by reducing weight, growing demand customization and comfort, rising
demand for interior fabrics, and advancements in development of lightweight and advanced materials), restraints (fluctuations in
raw material prices and improper disposal of used products), opportunities (rising production of automobile fabrics, use of
sustainable technologies to manufacture automotive leather, and growing trend of styling in vehicles), and challenges

(compliance with changing regulations) influencing the growth of automotive interior materials market



-JProduct Development/Innovation: Detailed insights on upcoming technologies, research & development activities, and new
product & service launches in the automotive interior materials market

-OMarket Development: Comprehensive information about lucrative emerging markets - the report analyzes the markets for
automotive interior materials across regions.

-OMarket Diversification: Exhaustive information about new products, untapped regions, and recent developments in the global
automotive interior materials market.

-JCompetitive Assessment: In-depth assessment of market shares, strategies, products, and manufacturing capabilities of leading
players in the automotive interior materials market.

Table of Contents:

10INTRODUCTION[]28

1.1(JSTUDY OBJECTIVES[]28

1.2JMARKET DEFINITION[]28

1.3[STUDY SCOPE[]29

1.3.1JMARKETS COVERED AND REGIONAL SCOPE[]29
1.3.2[JINCLUSIONS AND EXCLUSIONS[J30
1.3.30YEARS CONSIDERED[]34
1.3.4[JCURRENCY CONSIDERED[]35
1.3.50UNITS CONSIDERED[]35
1.4[JSTAKEHOLDERS[J35

1.5JSUMMARY OF CHANGES[]35
2[JRESEARCH METHODOLOGY[]37
2.1JRESEARCH DATA[37

2.1.1[JSECONDARY DATA[]38

2.1.1.1Key data from secondary sources[]38
2.1.2[JPRIMARY DATA[]39

2.1.2.1Primary interviews - demand and supply sides[]39
2.1.2.2[Key industry insights[j40
2.1.2.3[Breakdown of primary interviews[]41
2.2[IMARKET SIZE ESTIMATION{41
2.2.1[]BOTTOM-UP APPROACH[41
2.2.2[]TOP-DOWN APPROACH[J44

2.3[IDATA TRIANGULATION[45

2.40GROWTH FORECAST[}46

2.4.10SUPPLY SIDE[]47

2.4.2[IDEMAND SIDE[}48

2.5(RESEARCH ASSUMPTIONS[148
2.6[JRESEARCH LIMITATIONS[]49

2.70RISK ASSESSMENT[]49

3[JEXECUTIVE SUMMARY[]50

4[JPREMIUM INSIGHTS[]54

4.1JATTRACTIVE OPPORTUNITIES FOR PLAYERS IN AUTOMOTIVE
INTERIOR MATERIALS MARKET[]54



4.2JAUTOMOTIVE INTERIOR MATERIALS MARKET, BY REGION[]54

4.3[ASIA PACIFIC AUTOMOTIVE INTERIOR MATERIALS MARKET, BY TYPE AND COUNTRY[]55
4.40AUTOMOTIVE INTERIOR MATERIALS MARKET, BY TYPE[]55
4.50AUTOMOTIVE INTERIOR MATERIALS MARKET, BY COUNTRY[]56
50MARKET OVERVIEW[]57

5.1JINTRODUCTION[57

5.2[JMARKET DYNAMICS[]58

5.2.1[JDRIVERS[]58

5.2.1.1[JHigh focus on optimization of fuel efficiency by reducing

overall weight of vehicles[]58

5.2.1.2[JRising demand for customization and comfort[J59
5.2.1.3[Jincreased demand for interior fabrics[]59

5.2.1.40Emergence of various lightweight and advanced materials and innovative finishes[]59
5.2.2[JRESTRAINTS[J60

5.2.2.10Improper disposal of effluents by tanning industryJ60
5.2.2.2[Volatility in raw material prices[]60

5.2.3[JOPPORTUNITIES[J60

5.2.3.1Production of automobile fabrics incorporated with nanomaterials[]60
5.2.3.2[JAdoption of green technology in manufacturing of automobile leather[]61
5.2.3.3[Rising trend of customization and styling in interiors of

premium vehicles[]61

5.2.4[JCHALLENGES[61

5.2.4.1]Compliance with regulatory framework[]61

5.3[JPORTER'S FIVE FORCES ANALYSIS[]62

5.3.1JTHREAT OF SUBSTITUTES[]63

5.3.2[JBARGAINING POWER OF SUPPLIERS[]63

5.3.3(JBARGAINING POWER OF BUYERS[]63

5.3.4[JTHREAT OF NEW ENTRANTS[]64

5.3.50INTENSITY OF COMPETITIVE RIVALRY[]64

5.40KEY STAKEHOLDERS AND BUYING CRITERIA[J65

5.4.10KEY STAKEHOLDERS AND BUYING PROCESS[]65

5.4.2[IBUYING CRITERIA[]66

5.50PRICING ANALYSIS[166

5.5.1JAVERAGE SELLING PRICE TREND OF KEY PLAYERS, BY TYPE, 2024167
5.5.2[JAVERAGE SELLING PRICE TREND, BY REGION, 2022-2030067
5.60JMACROECONOMIC OUTLOOK[]68

5.6.1JINTRODUCTION[68

5.6.2[JGDP TRENDS AND FORECAST[]68

5.6.3JGLOBAL VEHICLE PRODUCTION STATISTICS, 2022 AND 2023[]70
5.6.3.1JTrends in automotive industry[]70

?

6[JINDUSTRY TRENDS[]72

6.1[JSUPPLY CHAIN ANALYSIS[]72

6.2[(J]TRENDS/DISRUPTIONS IMPACTING CUSTOMER BUSINESS[]73
6.3[JECOSYSTEM ANALYSIS[]74

6.4[JTRADE ANALYSIS[J77

6.4.10IMPORT SCENARIO (HS CODE 3920)77



6.4.2[JEXPORT SCENARIO (HS CODE 3920)(]78

6.5JTECHNOLOGY ANALYSIS[179

6.5.1JKEY TECHNOLOGIES[J79

6.5.1.1[JSelf-healing materials[]79

6.5.1.2[JStiff and thin composite materials[J80

6.5.1.3Use of polycarbonate materialJ80

6.5.2[[COMPLEMENTARY TECHNOLOGIES[J81

6.5.2.1JForce-network-based granular damping technology[181
6.5.2.2[JAnti-vibration polyamide technology[]81

6.6[JCASE STUDY ANALYSIS[182

6.6.1[JLEAR CORPORATION - RENEWABLE AND LIGHTWEIGHT MATERIALS[]82
6.6.2[JFORVIA (FAURECIA) & VEOLIA - RECYCLED PLASTICS FOR

INTERIOR MATERIALS[]82

6.6.3JMAGNA INTERNATIONAL - MULTI-MATERIAL AND COMPOSITE INNOVATIONS[]83
6.7(JREGULATORY LANDSCAPE[]83

6.7.1JREGULATORY BODIES, GOVERNMENT AGENCIES, AND OTHER ORGANIZATIONS[]83
6.7.2[JREGULATIONS[]90

6.7.2.1[JREACH: Ensuring safe use of chemicals[]90

6.7.2.2[JISO 26262 (Functional Safety)]90

6.7.2.3[Global Automotive Declarable Substance List (GADSL)90
6.7.2.4[End-of-Life Vehicle (ELV) Directive[]90

6.7.2.5[International Material Data System (IMDS)[]91

6.8[JKEY CONFERENCES AND EVENTS, 2025-2026[191

6.9[JINVESTMENT AND FUNDING SCENARIO[]92

6.100PATENT ANALYSIS[]93

6.10.1[JAPPROACH[193

6.10.2[JPATENT TYPES[]93

6.10.3JTOP APPLICANTS[]97

6.10.4[JURISDICTION ANALYSIS[]98

6.11IMPACT OF AI/GEN Al ON AUTOMOTIVE INTERIOR MATERIALS MARKET[]99
6.12[JIMPACT OF 2025 US TARIFF ON AUTOMOTIVE INTERIOR MATERIALS MARKET[]100
6.12.10INTRODUCTION[100

6.12.2[0KEY TARIFF RATES[]101

6.12.3[PRICE IMPACT ANALYSIS[]101

6.12.40IMPACT ON COUNTRY/REGION[]102

6.12.4.10US[]102

6.12.4.2[]Europe[]102

6.12.4.3[Asia Pacific[]103

6.12.5[IMPACT ON AUTOMOTIVE INDUSTRY[]104

70AUTOMOTIVE INTERIOR MATERIALS MARKET, BY TYPE[]105
7.1JINTRODUCTION[106

7.2[JPOLYMER[]108

7.2.1[JRISING DEMAND FOR LIGHTWEIGHT AND DURABLE POLYMERS IN AUTOMOBILE INTERIORS TO DRIVE MARKET[]108

7.3[0GENUINE LEATHER[]110

7.3.1[JRISING PREFERENCE FOR COMFORT AND LUXURY AND INNOVATIONS IN LEATHER PROCESSING TECHNOLOGIES TO DRIVE

DEMAND([]110
7.4[JFABRIC[]112



7.4.1[RISING DEMAND FOR SUSTAINABLE AND ECO-FRIENDLY MATERIALS AND VERSATILITY AND CUSTOMIZATION OPTIONS
FEATURED BY FABRICS TO PROPEL MARKET[]112

7.50SYNTHETIC LEATHER[114

7.5.1JINCREASING DEMAND AS SUSTAINABLE ALTERNATIVE TO GENUINE LEATHER TO FUEL MARKET GROWTH[]114
7.6JTHERMOPLASTIC OLEFIN (TPO)J116

7.6.1JGROWING DEMAND FOR LIGHTWEIGHT AND DURABLE MATERIALS TO BOOST MARKET[]116
7.700THER TYPES[]118

8[JAUTOMOTIVE INTERIOR MATERIALS MARKET, BY VEHICLE TYPE[J121

8.1[JINTRODUCTION[122

8.2[JPASSENGER CARS[1124

8.2.1[JRISING PRODUCTION OF ELECTRIC AND HYBRID VEHICLES AND PERSONALIZATION TRENDS TO DRIVE MARKET[]124
8.3[LIGHT COMMERCIAL VEHICLES (LCVS)[J126

8.3.10EXPANDING TRADE AND E-COMMERCE INDUSTRY TO PROPEL DEMAND[]126

8.4[JHEAVY COMMERCIAL VEHICLES (HCVS)[]128

8.4.11BOOMING CONSTRUCTION AND LOGISTICS INDUSTRIES TO

FUEL MARKET GROWTH[]128

8.5[BUSES & COACHES[]129

8.5.1JURBAN MOBILITY AND PUBLIC TRANSPORT EXPANSION TO BOOST MARKET[]129
9NAUTOMOTIVE INTERIOR MATERIALS MARKET, BY APPLICATION[132

9.10INTRODUCTION[133

9.2[JDASHBOARDS[]136

9.3[JSEATS[]136

9.4[JINTERIOR LIGHTING[137

9.5[JHEADLINERS[]137

9.6[JREAR SEAT ENTERTAINMENT[]137

9.7[FLOOR CARPETS[]137

9.8[JDOOR PANELS[]138

9.9[JCENTER CONSOLES[]138

9.10[JADHESIVE & TAPES[]138

9.11JHEAD-UP DISPLAYS[]139

9.12[JSAFETY COMPONENTS[]139

9.13[JOTHER APPLICATIONS[J139

10JAUTOMOTIVE INTERIOR MATERIALS MARKET, BY REGION[J140

10.1JINTRODUCTION[141

10.2[JASIA PACIFIC[143

10.2.10CHINA149

10.2.1.1[Jincreasing demand for aftermarket parts and services to drive market[]J149
10.2.2[JJAPAN[151

10.2.2.1Presence of prominent automotive interior component manufacturers supporting market growth[J151
10.2.3[JINDIA[J153

10.2.3.1[Jincreasing population and improving economic conditions to support market growth[]153
10.2.4[JSOUTH KOREA[]155

10.2.4.1JPresence of technologically advanced vehicle manufacturers to support market growth[]155
10.2.5THAILAND[]156

10.2.5.10Increasing production of automotive parts to support market growth[]156
10.3[JEUROPE[]158

10.3.10GERMANY[]164



10.3.1.1High technological advancements to meet customer requirements to favor market growth[]164
10.3.2[JSPAIN[]166

10.3.2.10Demand for lightweight materials in automotive industry to propel market[]166
10.3.30FRANCE[167

10.3.3.1[JDomestic automotive industry players and demand for eco-friendly materials to drive market(]167
10.3.4[JUK169

10.3.4.10Growth in autonomous and connected technologies to drive market[]169
10.3.50ITALYJ171

10.3.5.1[]Presence of domestic car manufacturers to drive market[J171
10.3.6[JRUSSIA[J172

10.3.6.1[JRising demand from infrastructure and refinery industries to drive market[]172
?

10.4JNORTH AMERICA[]174

10.4.1QUs180

10.4.1.1[JRobust vehicle production and consumer demand to drive market[J180
10.4.200CANADA[181

10.4.2.1[JEmission regulations and sustainability to drive market[J181
10.4.30MEXICO[183

10.4.3.10Manufacturing strength and sustainability to drive market[]183
10.5(MIDDLE EAST & AFRICA[J185

10.5.1JIRAN[J189

10.5.1.1]Domestic production and environmental policies to drive market[]189
10.5.2[JSOUTH AFRICA[J191

10.5.2.1[JDomestic manufacturing and export growth to drive market]191
10.6[JSOUTH AMERICA[]192

10.6.1[]BRAZIL[]197

10.6.1.1[JRobust production and sustainability to drive market[J197
10.6.2[JARGENTINA[J199

10.6.2.1JDomestic demand and trade agreements to drive market[J199
11[JCOMPETITIVE LANDSCAPE[]201

11.1JINTRODUCTION[J201

11.200KEY PLAYER STRATEGIES/RIGHT TO WIN[J201

11.30MARKET SHARE ANALYSIS[J203

11.40REVENUE ANALYSIS[J205

11.5JCOMPANY EVALUATION MATRIX: KEY PLAYERS, 2024[]206
11.5.1[STARS[]206

11.5.20EMERGING LEADERS[J206

11.5.3[PERVASIVE PLAYERS[J206

11.5.40PARTICIPANTS[207

11.5.5[JCOMPANY FOOTPRINT: KEY PLAYERS, 2024[]208

11.5.5.1[]Company footprint[J208

11.5.5.2[]Region footprint[J209

11.5.5.3(0Type footprintJ210

11.5.5.4JApplication footprint[211

11.5.5.5[]Vehicle type footprint[J212

11.6[JCOMPANY EVALUATION MATRIX: STARTUPS/SMES, 2024[]213
11.6.1JPROGRESSIVE COMPANIES[J213



11.6.2[JRESPONSIVE COMPANIES[]213
11.6.3DYNAMIC COMPANIES[]214
11.6.4[JSTARTING BLOCKS[214
11.6.50COMPETITIVE BENCHMARKING: STARTUPS/SMES, 2024215
11.6.5.1]Detailed list of key startups/SMEs[]215
11.6.5.2[0Competitive benchmarking of key startups/SMEs[]215
11.7JCOMPANY VALUATION AND FINANCIAL METRICS[]216
11.8]BRAND/PRODUCT COMPARISON[217
11.9(JCOMPETITIVE SCENARIO[]218
11.9.1JPRODUCT LAUNCHES[]218
11.9.2[]DEALS[]220

11.9.30EXPANSIONS[J227

11.9.4JOTHER DEVELOPMENTS[230
12[JCOMPANY PROFILES[J231

12.10KEY PLAYERS[]231

12.1.10LEAR CORPORATION[231
12.1.1.1[]Business overview[]231
12.1.1.2[Products/Solutions/Services offered[]232
12.1.1.3[]Recent developments[]233
12.1.1.3.1JProduct launches[]233
12.1.1.3.2[]Deals[]234

12.1.1.40MnM view[]235

12.1.1.4.1[JKey strengths/Right to win[J235
12.1.1.4.2[JStrategic choices[]235
12.1.1.4.3JWeaknesses/Competitive threats[]235
12.1.2[]JASAHI KASEI CORPORATION[]236
12.1.2.1[]Business overview[]236
12.1.2.2[0Products/Solutions/Services offered[]237
12.1.2.3[JRecent developments[]238
12.1.2.3.1]Deals[]238

12.1.2.40MnM view[]239

12.1.2.4.1Key strengths/Right to win[J239
12.1.2.4.2[]Strategic choices[]239
12.1.2.4.30Weaknesses/Competitive threats[]239
12.1.30TOYOTA BOSHOKU CORPORATION[J240
12.1.3.1[]Business overview[]240
12.1.3.2[JProducts/Solutions/Services offered[]241
12.1.3.3[]Recent developments[]241
12.1.3.3.1JExpansions[]241

12.1.3.3.2[]0ther developments[]241
12.1.3.40MnM View[]242

12.1.3.4.1[JKey strengths/Right to win[j242
12.1.3.4.2[JStrategic choices[]242
12.1.3.4.3JWeaknesses/Competitive threats[]242
?

12.1.4[JFORVIA[243

12.1.4.1[]Business overview[]243



12.1.4.2[JProducts/Solutions/Services offered[]244
12.1.4.3[]Recent developments[]245
12.1.4.3.1Deals[]245
12.1.4.3.2[]Expansions[]247

12.1.4.40MnM view[]247

12.1.4.4.1[Key strengths/Right to win[J247
12.1.4.4.2[JStrategic choices[]247
12.1.4.4.3JWeaknesses/Competitive threats[]247
12.1.5[TOYODA GOSEI CO., LTD.[J248
12.1.5.1[]Business overview[]248
12.1.5.2[JProducts/Solutions/Services offered[]249
12.1.5.3[JRecent developments[]250
12.1.5.3.1[JProduct launches[]250
12.1.5.3.2[]Deals[]250
12.1.5.3.3[JExpansions[]252

12.1.5.4JMnM view[]254

12.1.5.4.1[JKey strengths/Right to win[J254
12.1.5.4.2[]Strategic choices[]254
12.1.5.4.30Weaknesses/Competitive threats[]254
12.1.6[JGRUPO ANTOLIN-IRAUSA, S.A.U. (ANTOLIN)0255
12.1.6.1[]Business overview[]255
12.1.6.2[]Products/Solutions/Services offered[]256
12.1.6.3[JRecent developments[]257
12.1.6.3.1[JProduct launches[]257
12.1.6.3.2[Deals[]257
12.1.6.3.3[JExpansions[]258

12.1.6.40MnM view[]258

12.1.6.4.1[Key strengths/Right to win[J258
12.1.6.4.2[JStrategic choices[]258
12.1.6.4.3JWeaknesses/Competitive threats[]258
12.1.70YANFENG AUTOMOTIVE INTERIORS[]259
12.1.7.1[]Business overview[]259
12.1.7.2[JProducts/Solutions/Services offered[]259
12.1.7.3[Recent developments[]260
12.1.7.3.1[JProduct launches[]260
12.1.7.3.2[]Deals[]260
12.1.7.3.3[Expansions[]261

?

12.1.8[ISEIREN CO., LTD.[1262

12.1.8.1[]Business overview[]262
12.1.8.2[]Products/Solutions/Services offered[]263
12.1.8.3[JRecent development[]263
12.1.8.3.1[]Deals[]263

12.1.9[IDK LEATHER SEATS SDN. BHD.[]264
12.1.9.1[]Business overview[]264
12.1.9.2[JProducts/Solutions/Services offered]264
12.1.10JDRAXLMAIER GROUP[]265



12.1.10.1JBusiness overview[]265
12.1.10.2Products/Solutions/Services offered[]265
12.2[JOTHER PLAYERS[]266

12.2.1[JSTAHL HOLDINGS B.V.[]266

12.2.2[JGRAMMER AG[]266

12.2.3[JMARELLI HOLDINGS CO., LTD.[]267
12.2.4[IBENECKE-KALIKO AG[]267

12.2.5[]KATZKIN LEATHER INC[]268

12.2.6[1SMS AUTO FABRICS[]268

12.2.7[JMACHINO PLASTICS LIMITED[]269

12.2.8[JEISSMANN AUTOMOTIVE DEUTSCHLAND GMBH[]269
12.2.9JBOXMARK LEATHER GMBH & CO KG[]270
12.2.10JWOLLSDORF LEDER SCHMIDT & CO GES.M.B.H.[]270
12.2.11[JCLASSIC SOFT TRIM[J271

12.2.12[JNBHX TRIM GMBH[]271

12.2.13[JGROCLIN GROUP S.A. (LESS S.A.)[272
12.2.14[0ELMO SWEDEN AB[]272

12.2.150AGM AUTOMOTIVE, LLC[273

13[JADJACENT AND RELATED MARKETS[274
13.1[JINTRODUCTION[J274

13.2[JLIMITATIONS[J274

13.3(VIBRATION DAMPING MATERIALS MARKET[]274
13.3.1JMARKET DEFINITION[J274

13.3.2[JMARKET OVERVIEW[]275

13.4JVIBRATION DAMPING MATERIALS MARKET, BY REGION[]275
13.4.1JASIA PACIFIC[J276

13.4.2[JEUROPE[]278

13.4.3[JNORTH AMERICA[]279

13.4.4MIDDLE EAST & AFRICA[]280

13.4.5[SOUTH AMERICA[]281

?

14[JAPPENDIX[]283

14.1[JDISCUSSION GUIDE[]283

14.2[0KNOWLEDGESTORE: MARKETSANDMARKETS' SUBSCRIPTION PORTAL[]287
14.3[JCUSTOMIZATION OPTIONS[]289

14.4JRELATED REPORTS[]289

14.50AUTHOR DETAILS[]290



SCOTTS

INTERNATIONAL

Automotive Interior Materials Market by Type (Polymer, Genuine Leather, Fabric),
Application (Seat, Dashboards, Safety Components), Vehicle Type (Passenger Cars,
Buses & Coaches), and Region - Global Forecast to 2030

Market Report | 2025-05-19 | 291 pages | MarketsandMarkets

To place an Order with Scotts International:

[0 - Print this form

0 - Complete the relevant blank fields and sign

0 -Send as ascanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User $4950.00
Multi User $6650.00
Corporate License $8150.00
Enterprise Site License $10000.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number* |

Address* City* | |

Zip Codex Country* | |




Date 2025-06-07

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 12/12



