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Report description:

The titanium market is estimated at USD 24.84 billion in 2025 and is projected to reach USD 29.87 billion by 2030, at a CAGR of
3.8% from 2025 to 2030. Demand for titanium metal is increasing rapidly due to its unique combination of properties. It is known
for its exceptional strength-to-weight ratio, corrosion resistance, and biocompatibility, which makes it ideal for high-performance
applications in industries such as aerospace & defense, chemical & process industry, energy & power, and desalination. Titanium
metal has the ability to withstand extreme temperatures and harsh environments, which makes it indispensable for
manufacturing aircraft components, engine parts, and surgical implants. Moreover, titanium's non-reactive nature makes it highly
resistant to corrosion, particularly in saltwater environments, further boosting its demand in the marine and chemical & process
industries. Despite the availability of titanium alloys and other materials, pure titanium remains a preferred choice for applications
requiring high durability and reliability, strengthening its position in the global titanium market.

"Paints & coatings is projected to be the fastest-growing end-use industry during the forecast period"

The paints & coatings industry is expected to register the fastest growth rate in the overall titanium dioxide market, driven by its
indispensable role in enhancing product performance and esthetics. Titanium dioxide is the most widely used white pigment
globally, renowned for its exceptional opacity, brightness, and UV resistance. These properties make it a critical component in
architectural, automotive, and industrial coatings, where durability and visual appeal are paramount. High demand is particularly
witnessed in regions experiencing rapid urbanization and infrastructure development. For instance, countries like China and India
are anticipated to be the fastest-growing markets for titanium dioxide in the Asia Pacific region, driven by substantial investments



in construction and housing projects. In India, the government's focus on affordable housing and infrastructure development has
significantly increased the consumption of titanium dioxide-based paints and coatings. The shift toward lightweight vehicles and
the growing emphasis on sustainability also contribute to the rising demand for titanium dioxide coatings in the automotive
industry.

"The chemical & process industry and energy & power are projected to be the fastest-growing end-use industries during the
forecast period"

The chemical & process industry and energy & power are expected to register the fastest growth in the titanium metal market
during the forecast period. Titanium is extensively utilized in the chemical sector for manufacturing equipment like reactors, heat
exchangers, and piping systems. Its resistance to aggressive chemicals and high temperatures ensures longevity and reliability in
processes involving acids, chlorides, and other corrosive substances. This durability reduces maintenance costs and downtime,
making titanium a preferred material in chemical plants. In the energy sector, titanium's applications span power generation
equipment, including turbines, condensers, and heat exchangers. Its ability to withstand high temperatures and corrosive
environments, especially in fossil fuel and nuclear power plants, enhances the efficiency and lifespan of these critical components.
As the global demand for energy escalates, the need for durable and efficient materials like titanium becomes more crucial.

"The North America region is projected to register the highest growth rate in the titanium market during the forecast period"
North America is projected to be the fastest-growing region in the titanium market during the forecast period, supported by rapid
industrialization, increased demand for lightweight and durable materials in various end-use industries, and a strong focus on
technological advancements. The paints & coatings industry is the primary driver, benefiting from high demand in the
construction and automotive sectors. Major companies like Sherwin-Williams are expanding production capacities to meet this
demand, exemplified by their USD 300 million investment in a facility upgrade in North Carolina. Additionally, titanium dioxide
manufacturers such as Tronox Holdings Plc. and The Chemours Company play a crucial role in the titanium dioxide supply chain,
being among the largest producers globally. Demand for titanium metal is primarily driven by the aerospace & defense industry,
which accounts for approximately 75% of the consumption of high-grade titanium due to the material's exceptional
strength-to-weight ratio and resistance to corrosion. Additionally, the energy & power sector's increasing demand for titanium in
power generation and chemical processing further contributes to market expansion.

This study has been validated through interviews with industry experts globally. The primary sources have been divided into the
following three categories:

-0By Company Type: Tier 1 - 40%, Tier 2 - 33%, and Tier 3 - 27%

-(By Designation: C-level - 50%, Director-level - 30%, and Managers - 20%

-(By Region: North America - 15%, Europe - 50%, Asia Pacific - 20%, the Middle East & Africa - 10%, and Latin America - 5%

The report provides a comprehensive analysis of the following companies:

Prominent companies in this market include Venator Materials PLC. (UK), The Chemours Company (US), Tronox Holdings Plc. (US),
LB Group (China), Kronos Worldwide, Inc. (US), INEOS (UK), Cinkarna Celje d.d. (Slovenia), Evonik (Germany), TAYCA Co., Ltd.
(Japan), ILUKA RESOURCES LIMITED (Australia), AMG (Netherlands), ATI (US), Toho Titanium Co., Ltd. (Japan), Precision Castparts
Corp. (Titanium Metals Corporation) (US), UST- KAMENOGORSK TITANIUM AND MAGNESIUM PLANT JSC (Kazakhstan),
VSMPO-AVISMA Corporation (Russia), OSAKA Titanium Technologies Co., Ltd. (Japan), and Baoji Titanium Industry Co., Ltd. (China).
Research Coverage

This research report categorizes the titanium market based on product type (titanium dioxide, titanium metal), titanium dioxide
end-use industry (paints & coatings, plastics & rubber, paper), titanium metal end-use industry (aerospace & defense, chemical &
process industry, energy & power, desalination), and region (North America, Europe, Asia Pacific, the Middle East & Africa, and
South America). The scope of the report includes detailed information about the major factors influencing the growth of the
titanium market, such as drivers, restraints, challenges, and opportunities. A thorough examination of the key industry players has
been conducted in order to provide insights into their business overviews, solutions and services, key strategies, and recent
developments in the titanium market are all covered. This report includes a competitive analysis of the upcoming startups in the



titanium market ecosystem.
Reasons to buy this report:

The report will help the market leaders/new entrants in this market with information on the closest approximations of the revenue
numbers for the overall titanium market and the subsegments. This report will help stakeholders understand the competitive
landscape and gain more insights to position their businesses better and plan suitable go-to-market strategies. The report also
helps stakeholders understand the pulse of the market and provides them with information on key market drivers, restraints,
challenges, and opportunities.

The report provides insights on the following pointers:

-JAnalysis of key drivers (Increasing use of titanium dioxide in paints & coatings industry, Increasing number of aircraft deliveries,
Growing demand for titanium from medical industry, Surging demand for lightweight vehicles), restraints (Stringent environmental
policies regarding production of titanium dioxide, Complex manufacturing process), opportunities (Efficient use of titanium dioxide
in lithium-ion battery components, Growing adoption of titanium powder in additive manufacturing, Potential use in advancing
sustainable packaging and printing solutions, Increasing demand for titanium in clean energy production), and challenges
(Uncertainty about safety of titanium dioxide, Fluctuations in prices of raw materials, Maintenance of uninterrupted supply chain)
influencing the growth of the titanium market.

-0Product Development/Innovation: Detailed insights on upcoming technologies, research & development activities, and service
launches in the titanium market.

-OMarket Development: Comprehensive information about lucrative markets ? the report analyzes the titanium market across varied
regions.

-OMarket Diversification: Exhaustive information about services, untapped geographies, recent developments, and investments in
the titanium market.

-JCompetitive Assessment: In-depth assessment of market shares, growth strategies, and service offerings of leading players such
as Venator Materials PLC. (UK), The Chemours Company (US), Tronox Holdings Plc. (US), LB Group (China), Kronos Worldwide, Inc.
(US), INEOS (UK), Cinkarna Celje d.d. (Slovenia), Evonik (Germany), TAYCA Co., Ltd. (Japan), ILUKA RESOURCES LIMITED
(Australia), AMG (Netherlands), ATI (US), Toho Titanium Co., Ltd. (Japan), Precision Castparts Corp. (Titanium Metals Corporation)
(US), UST- KAMENOGORSK TITANIUM AND MAGNESIUM PLANT JSC (Kazakhstan), VSMPO-AVISMA Corporation (Russia), OSAKA
Titanium Technologies Co., Ltd. (Japan), and Baoji Titanium Industry Co., Ltd. (China) in the titanium market.
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