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Report description:

The United States Frozen Food Packaging Market is expected to register a CAGR of 6.4% during the forecast period.

Key Highlights
- The majority of the consumers of frozen food products have preferred large retail stores, supermarkets, and hypermarkets for
their purchases. Organized retail stores have been are a significant part of larger retail chains, having a huge presence in the
market. The growth in the organized retail chain is translating directly into the demand for food packaging solutions in the frozen
food industry.
- Moreover, packaging for frozen food products such as meat, poultry, and seafood are among the fastest-growing products
among frozen food applications. Multiple large food packaging companies in the country are investing hugely in creative
packaging.
- Further, the rapid growth in urbanization and changing lifestyle has significantly shifted consumer preference towards frozen
products requiring lesser time for cooking. Also, the increase in the female working population and changes in family dynamics
has increased the consumption of frozen food, thereby driving the growth of the market.
- Additionally, technological innovations, including improved designs to store, protect, and promote the product, have been
playing a vital role in boosting the demand for frozen packaging for food. Various value-added features such as zippers, notches,
and the use of graphics are further anticipated to drive the market's growth.
- For instance, in Mar 2020, Sonoco Products Company collaborated with Tellus, which is a packaging company in the United
States, launched a sugarcane-based fiber bowl. The bowl was the first product launched by the company, which was a 100%
sugarcane-based fiber bowl that can be used for refrigerated, prepared, and frozen foods. The fiber bowl was branded as Natrellis
and was dual-ovenable, PFAS-free, and introduced as an alternative to the traditional rigid plastic packaging.
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US Frozen Food Packaging Market Trends

Bags are Anticipated to Account for a Major Market Share

-  Multiple factors such as changing lifestyle, convenience, among others, have been instrumental in increasing the demand for
bags for the packaging of frozen foods. In the United States, the growing adoption of freezer bags has increased the growth of the
frozen food packaging market. For instance, according to the U.S. Census data and Simmons National Consumer Survey (NHCS),
around 177.9 million Americans made use of plastic-based freezer bags in 2020. 
-  Plastic bags are made available in different sizes and shapes and offer multiple benefits, such as the ability to tolerate
temperatures, and technical advantages, which is further fuelling the demand for plastic material bags in the frozen food
packaging market. 
-  As the COVID-19 pandemic spreads and its humanitarian effect grows, companies that have been assisting in providing
necessary amenities, such as providing food, among other vital commodities to the customers securely, have been increasingly
impacted. The demand for certain types of packaging, such as bags, has been increasing, owing to their increasing usage in
e-commerce shipments. 
-  The consumers in the United States are increasingly purchasing food items on the Internet as well., and this trend is anticipated
to continue over the forecast period, significantly increasing the demand for bags packaging solutions that can securely transport
food items via complicated distribution routes. 

Growing Demand for Frozen Food Products is Expected to Drive the Market

-  The major categories of frozen packaged food items have been meat, poultry, and frozen processed food. Some of the emerging
categories in the sector include frozen ready-to-eat foods. The food's storage life can be extended significantly by making the
storage temperatures colder. The consumer's expectations of food quality are also on the rise.
-  There has been an increase in the frozen food packaging category, with the consumer appreciating the product quality. With the
growth in the economy and changing lifestyles, there has been an increased demand for frozen food packaging in the United
States, and the market is anticipated to grow significantly over the forecast period.
-  Moreover, based on numerous significant variables, that includes the frozen food makers supplying the customers' nutritional
demands, the American Frozen Food Institute projects that frozen food products will continue to grow further. Right from
plant-based meals to immunity-boosting foods to customized nutrition, frozen food product innovations demonstrate that there is
something for everyone in the freezer case that speaks to today's diverse lives.
-  Further, the demand for frozen food packaging products is generally driven by the millennial customers in the country, as they
showcase an ardent preference for single-serving and on-the-go style foods and beverage foodstuffs.

US Frozen Food Packaging Industry Overview

The United States Frozen Food Packaging Market is significantly competitive owing to the presence of multiple domestic and
international players. The market is moderately concentrated, with major players adopting strategies such as product innovation,
mergers, and acquisition to expand their reach and launch better products in the market. Some of the major players operating in
the market are Amcor plc, Genpak LLC, Pactiv Evergreen, Graham Packaging Company, Inc., among others.
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-  January 2021 - Crown Holdings Inc., which is a Pennsylvania-based metal packaging technology business, announced that it
plans to build a USD 145 million aluminum can manufacturing facility in Henry County (United States). In the Commonwealth
Crossing Business Centre, the business will construct a 355,000-square-foot plant to manufacture aluminum cans. 

Additional Benefits:

-  The market estimate (ME) sheet in Excel format 
-  3 months of analyst support 
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