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Report description:

The Taiwan Retail Market size is estimated at USD 37.73 billion in 2025, and is expected to reach USD 47.65 billion by 2030, at a
CAGR of 4.78% during the forecast period (2025-2030).

The retail industry is an important component of Taiwan's economy, contributing significantly to GDP growth and employment.
Government support and development initiatives have been key to the industry's success, promoting increased consumption and
economic growth. The Taiwanese retail industry includes various formats, such as department stores, convenience stores, and
hypermarkets. Major players like Shin Kong Mitsukoshi and 7-Eleven offer a wide range of products, from luxury items to everyday
essentials. Convenience stores, particularly chains like 7-Eleven and FamilyMart, are widespread and integral to daily life in
Taiwan. This diverse retail environment caters to various consumer needs and preferences. Demographics significantly influence
shopping preferences in Taiwan. Many older Taiwanese consumers prefer buying fresh produce from specialized markets. To
attract this demographic, some supermarkets are replicating traditional market atmospheres within their stores, a strategy that
has been successful in urban areas. The growth of e-commerce has also impacted the Taiwanese retail industry, with online
platforms like PChome and Shopee gaining prominence. This shift may encourage traditional retailers to adopt new technologies
and prioritize safer shopping experiences.

The retail industry in Taiwan faces challenges, including intense competition, economic fluctuations, and changing regulations.
Consumer preferences shift toward value, health, and sustainability, prompting retailers to adjust product offerings. The industry
is increasingly focused on providing unique in-store experiences and adopting sustainable practices to meet the demands of
changing demographics and environmental concerns. The Taiwanese retail industry is expected to grow steadily in the coming
years, driven by evolving consumer behavior and demographic changes.
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Taiwan Retail Market Trends

E-commerce Reshaping the Taiwanese Retail Industry

E-commerce has significantly transformed the Taiwanese retail industry, with platforms like PChome and Shopee gaining
popularity among consumers. This shift is primarily due to increased internet penetration and changing shopping habits,
particularly among younger demographics. Retailers are responding by adopting omnichannel strategies that seamlessly blend
online and offline shopping experiences. They also leverage technologies such as artificial intelligence to provide personalized
shopping experiences and implement digital payment solutions to enhance transaction security and convenience. The Taiwanese
e-commerce industry has experienced rapid growth, with a substantial portion of transactions occurring on mobile devices,
underscoring the rising trend of mobile commerce.

High Growth of the Apparel and Footwear Industry in Taiwan

The Taiwanese apparel and footwear industry is experiencing significant growth, driven by increased consumer demand for
domestic and international brands. This expansion is attributed to rising disposable incomes, increased consumer spending,
growing fashion consciousness, and a demand for diverse, high-quality products. Taiwanese consumers are increasingly drawn to
the latest fashion trends and premium brands, strengthening the high-end and casual wear industry. The rise of online shopping
platforms and digital marketing has improved access to global fashion trends, further stimulating industry growth. In response,
retailers are expanding their product ranges, adopting fast fashion strategies, and implementing innovative shopping experiences
such as virtual try-ons and personalized recommendations to meet the changing preferences of Taiwanese consumers. The
Ministry of Environment (Taiwan) has introduced a sustainable clothing initiative, inviting brands and retailers to join the
"Sustainable Fashion Alliance". This alliance aims to enhance textile recycling and promote efficient resource utilization.

Taiwan Retail Industry Overview

The Taiwanese retail industry is fragmented due to the presence of international and national market players. The report covers
the major players operating in the Taiwanese retail industry, like President Chain Store Corp., Taiwan FamilyMart Co. Ltd,
Mercuries & Associates Holding Ltd, Far Eastern Group, and POYA International Co. Ltd. Regarding market share, a limited number
of leading companies currently hold a dominant position in the market. However, due to technological progress and product
innovations, mid-sized and smaller enterprises are enhancing their market presence by acquiring new contracts and exploring
new market opportunities.

Additional Benefits:

-  The market estimate (ME) sheet in Excel format 
-  3 months of analyst support 
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