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Report description:

The Middle East and Africa Programmatic Advertising Market is expected to register a CAGR of 7.89% during the forecast period.

Key Highlights
- Programmatic Advertising is a highly automated form of advertising that makes the best use. One of the advantages of
programmatic advertising is that it lets users buy and sell internet advertising stock by using a machine or a product, which
propels market growth.
- Programmatic guaranteed is one of the major drivers for the growth of programmatic advertisements in the region as it
effectively replaces the manual execution processes involved in the premium inventory segment that is regularly used by brand
campaigns. Major regional advertisers are expanding their Programmatic Guaranteed offerings to scale their advertising further
and increase their performance.
- Further, with changes to digital privacy practices, contextual targeting practices are increasing in adoption by agencies to
increase their market share. Also, with the implementation of new regulatory laws in the region, concern over personal data
protection has increased, and companies have started taking aggressive approaches in content marketing.
- Also, with increasing digitalization, customers are becoming increasingly aware of data collection and privacy. This increasing
awareness of the collection and utilization of consumer data is restricting the growth of the Programmatic advertising market.
- The Covid-19 pandemic had a positive effect on the Programmatic Advertising Market in the Middle East and Afric region as
businesses and organizations in Europe are swticihng to digital advertising methoda in the wake of global lockdown imposed in
the region.
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Increase in adoption of Digital Advertising

-  With the rising digitalization, publishers are utilizing a combination of data and technology to reach out to the right customer
base at the right time. In recent times, programmatic advertisement publishers have access to buyers' data, which provides
significant insights into the needs and campaign performances and enables optimization. 
-  The increased adoption of digital advertising significantly impacted the media buyers as agencies are utilizing high-quality user
data for creative planning to generate micro-targeted ads. The technology used in programmatic advertising amplifies brand
campaigns. 
-  Advertisers, media agencies, and media owners can utilize the data and audiences available to match data to campaign
objectives, enhance creativity using audience data, optimize campaign performance using campaign data, gain insights and make
decisions. 
-  Tools such as audience discovery algorithms that find data attributes, look-alike targeting, and building audiences in real-time
based on all data signals to create more sophisticated audiences are being utilized by the advertisers, which increases the market
for tprogrammatic advertising. 

Mobile Programmatic Advertisements to Drive the Market Growth

-  Mobile Programmatic Advertisement refers to the automated process of buying, selling, and displaying mobile ads. Mobile Ads
include mobile banner ads, mobile video ads, mobile native ads, and many more.
-  With the increase in mobile penetration in the region, mobile programmatic advertisement is expected to increase as mobiles
provide various data signals which enable real-time ad serving with relevant content to the right user.
-  Mobile Programmatic Advertising provides precise targeting, allowing advertisers to reach their specific audience in real-time
and dictate the right audience using certain metrics and demographics.
-  The clients of programmatic advertisers in the region demand payments by results which include ROI and return on ad
spending. Further, increasing customer engagement through mobile apps increases the demand for mobile programmatic
advertisements in the region.

MEA Programmatic Advertising Industry Overview

The Middle East and Africa Programmatic Advertising Market is moderately competitive. The market appears to be moderately
concentrated, with players adopting key strategies like mergers, acquisitions, and service innovation. Some of the major players
in the market are Tonic International, Mars Media Group, Exclusive Digital, Xaxis, etc. Some of the recent developments are:

-  August 2022 - Huawei Ads, the programmatic advertising platform of Huawei, launched two new monthly incentive programs for
marketers in the Middle East and Africa region (MEA). These programs offer incentives such as allowing partners with an average
traffic volume of over five million to enjoy an additional 10 percent of their monetization revenue from
Huawei Ads until the end of 2023. The second initiative enables the top 10 percent of the high-performing partners to enjoy a 10
percent monetization revenue for their marketing strategies until 31 December 2022. 
-  June 2022 - InMobi announced expanded its partnership with Microsoft Advertising to support enterprise and strategic
advertisers in Middle East, and Africa. InMobile will offer marketers an integrated solution to power their campaigns built on the
search and native display capabilities of Microsoft Advertising and mobile ad tech capability of InMobi's advertising platforms. 
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Additional Benefits:

-  The market estimate (ME) sheet in Excel format 
-  3 months of analyst support 
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