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Report description:

The Internet Of Things In Retail Market is expected to register a CAGR of 11.30% during the forecast period.

Key Highlights
- IoT enables retailers to connect with both businesses and people. It allows retailers to gain insights into product performance
and new ways of customer engagement with both new and existing customers. Several companies, like Kroger, Zara, Walmart,
Tesco, etc., have launched smart devices to improve customer experience.
- Additionally, the e-commerce platform's use is rapidly increasing owing to the ease of shopping and smartphone penetration,
which will likely boost the market. The increasing need for data analysis and analytics integration is expected to propel the
utilization of the Internet of Things market over the forecast period. For instance, Amazon's first store in Seattle, the United
States, is incorporated with a self-checkout service and mobile payment methods available on Android and iOS systems. The store
is equipped with cameras, sensors, and RFID readers to identify shoppers and products and uses computer vision, deep learning
algorithms, and the 'sensor fusion.'
- Also, with the advancement of artificial intelligence (AI) and augmented reality (AR) in retail establishments, the retail
environment underwent a seismic shift. Retailers employ AI to identify the target market, comprehend the purchasing habits of
past consumers, and provide customers with personalized product advertisements. For instance, in January this year, Google
Cloud said it would launch four new artificial intelligence technologies aimed at retailers. The new technologies are mainly
designed to aid retailers in transforming in-store shelf-checking processes and augment e-commerce operations, delivering more
fluid and natural online shopping experiences. They also include a new "self-checking AI solution" that is primarily built on Vertex
AI and leverages Google's extensive databases to provide retailers recognize "billions of products" and ensure that in-store
shelves are well-stocked.
- However, with the rise in various security-related concerns and interoperability issues, the market's overall growth rate might
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get restrained throughout the forecast period.
- The pandemic significantly impacted IoT spending globally, especially in the retail sector. The merchants have postponed several
new initiatives as their main priority during the economic crisis was maintaining corporate operations. As a result, IoT's retail
market saw a revenue fall during the pandemic. However, it is anticipated that IoT use in retail will progressively rise after
COVID-19. To eliminate human involvement and stop the coronavirus from spreading, retailers are already integrating AI
technologies, cloud services, mobile payment systems, autonomous cleaning robots, and many others.

IoT in Retail Market Trends

Software Component Expected to Hold Significant Share

-  The significant growth of internet shopping can be attributed to higher transaction values and increased order frequency. IoT
can optimize supply chain management, reduce inventory error, and decrease labor costs. Ultimately, IoT can help the traditional
brick-and-mortar shop compete with today's online-first shopping world by exponentially improving customer experience and
reducing unnecessary expenses. 
-  Different software solutions providers provide IoT for the retail sector's betterment. Some of them are Qliktag, Evrythng,
ThinFilm NC solutions, Gimble, Kaa Projects, Wise Shelf, Swirl, Memomi, Authentic or Not, Queuehop, and many others. 
-  Moreover, NFC-enabled technology creates immense growth opportunities for retailers to inform and persuade shoppers. For
instance, national supermarket chain Kroger Co. piloted smart shelf tags to display product information. Moreover, the NFC
provides significant functionalities to IoT by solving the challenges of unpowered objects lacking network access, providing the
simplest, most intuitive way to indicate a user's interest in taking action, and connecting devices easily and intuitively. Hence, an
increase in NFC solutions usage is penetrating the retail market, driving the market significantly. 
-  Companies like Paytm made headlines last year as it declared its plans for a USD 2.2 billion IPO. The country's highest-valued
startup at USD 16 billion, the Noida-based fintech first known as One97 Communications originally started as a significant provider
of digital phone payments. Still, it grew to cover insurance sales, ticket booking, and other digital financial services. PhonePe and
Paytm were more commonly used than credit or debit cards for online shopping in India. 
-  According to the website (Boku), Google Pay, PhonePe, and Paytm are expected to grow by hundreds of millions of users in India
by the end of 2025. Hence, with the rise in the number of users of mobile wallets, the market for IoT in the retail sector is
expected to witness significant growth opportunities throughout the forecast period. 

North America to Hold Largest Share

-  The advent of e-commerce technologies and the incorporation of the best in-store experience have been the major factors
responsible for the paradigm shift in US retailing. Retailers are prioritizing their spending toward omnichannel retailing by moving
from purely online stores to brick-and-mortar stores and vice-versa.
-  In addition, with an increasing number of consumers embracing the smart home environment in the United States, the
expansion of IoT is on the rise across the region. As a result, retailers are aiming to develop their solutions around home
assistants. The success of Alexa and Google Home are clear indicators of the trend. Also, deploying IoT to track inventory using
sensors and RFID tags enables real-time management and streamlining of the entire flow. Amazon's warehouses in the United
States have smart shelves, which help the retailer monitor and track inventory items, reducing human errors while reordering
items and eliminating overstocking products in warehouses.
-  The significant growth of internet shopping can be attributed to higher transaction values and increased order frequency owing
to convenience. The retail Industry in America is divided into brick-and-mortar retailers boasting of successful online strategies
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and surviving the competition with Amazon. Moreover, the Internet of Things is also being widely used by retailers to provide a
personalized experience to their customers. For example, Walmart uses IoT in its United States warehouses to gain insights about
popular products on social media.
-  Companies like Walmart, Target, and Best Buy have also found the right mix of products and services, like selling groceries, to
keep shoppers coming into their stores. While Amazon remains the leader in e-commerce, these players are using their physical
stores to fulfill online orders, simultaneously increasing their digital promotions.
-  In December last year, Amazon planned to bring a TikTok-like shopping experience to its app. The company declared the launch
of Inspire, a new short-form video and photo feed that enables consumers to explore ideas and products and shop from content
created by brands, influencers, and other customers. The feature is primarily designed to draw consumers' attention away from
apps like TikTok, where brands can directly market to consumers, significantly driving sales on Amazon.com instead.

IoT in Retail Industry Overview

The internet of things in the retail market needs to be more cohesive. An increasing number of consumers embracing the smart
home environment, temperature sensors deployment in warehouses, and the advent of e-commerce technologies provide
lucrative opportunities in the internet of things in the retail market. Overall, the competitive rivalry among existing competitors is
high. Product innovation and expansion are penetrating the industry growth effectively.

-  January 2023 - EY declared the introduction launch of a retail solution that builds on the Microsoft Cloud to help achieve
seamless consumer shopping experiences. The EY organization introduced a new EY Retail Intelligence solution that primarily uses
the Microsoft Cloud and Cloud for Retail to offer consumers a direct and seamless shopping experience. 
-  December 2022 - KORE, a global leader in the Internet of Things (IoT) Solutions and worldwide IoT Connectivity-as-a-Service (IoT
CaaS), declared that it had established a go-to-market alliance with Google Cloud to bring IoT capabilities to global businesses.
This multi-year alliance would help enterprises create robust IoT solutions that leverage Google Cloud infrastructure and abilities,
as well as KORE's IoT Solutions. In addition, the coalition would transform the IoT industry by expanding new paths to market for
industries such as Fleet/Logistics, Industrial IoT, Connected Health, retail/communications service providers, and many more. 

Additional Benefits:

 -  The market estimate (ME) sheet in Excel format 
-  3 months of analyst support  
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