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Report description:

The India Contract Manufacturing Organization Market size is worth USD 25.81 Billion in 2025, growing at an 14.67% CAGR and is
forecast to hit USD 51.18 Billion by 2030.

Contract manufacturing organizations (CMOs) provide drug development and manufacturing services to the pharmaceutical
industry under contractual agreements. With a rising demand for injectable drugs, especially in cancer research, the contract
manufacturing market is set to expand. Injectable drugs promise higher returns than other formulations and demonstrate superior
therapeutic efficiency.

Key Highlights

- CMOs adhere to stringent regulations and boast a skilled workforce, cutting-edge manufacturing facilities, and a cost-effective
service portfolio. Heightened competition in the pharmaceutical sector underscores the urgency of swiftly launching products,
aiming for a pioneering market position. Consequently, the push for earlier product launches, mounting pricing pressures, and the
advantages offered by CMOs-like reduced timelines and high-quality products at competitive costs-serve as primary market
drivers.

- The Indian pharmaceutical landscape encompasses significant segments, including generic drugs, OTC medicines, vaccines, bulk
drugs, contract research and manufacturing, biosimilars, and biologics. Notably, India stands out as a leading supplier of
affordable vaccines.

- Boasting 60% of the global vaccine production, India meets 40-70% of the World Health Organization's (WHO) demand for
diphtheria, pertussis, and tetanus (DPT) and Bacillus Calmette-Guerin (BCG) vaccines, alongside a dominant 90% share for the
measles vaccine. Such vast production capabilities position India as a potential growth driver for the studied market.

-In 2023, the Indian government, as per the Central Drugs Standard Control Organization, greenlit 21 new drugs targeting various



genetic diseases. This move paves the way for local players to establish new facilities, addressing the surging medicine demand.
Additionally, India plays a pivotal role as a pharmaceutical exporter, with the U.S. notably relying on Indian imports and
establishing plants there.

- However, challenges loom on the horizon. Stringent government regulations and declining approvals for small molecules and
biologics in specific regions could stifle market growth. Moreover, smaller CDMOs face heightened error risks due to a lack of
advanced technology. Concerns over subpar quality and pricing challenges further complicate market expansion efforts.

India CMO Market Trends

Rise in Outsourcing Volume by Big Pharma Companies

- The Indian Drug Manufacturers Association (IDMA) highlighted that rising costs and regulatory pressures in developed markets
are compelling global pharmaceutical companies to reduce their internal capacities in research, development, and manufacturing.
Instead, these companies are increasingly turning to contract manufacturing, research services, and outsourcing of research and
clinical trials in developing nations. Additionally, ageing manufacturing facilities in Europe have led companies to shift their
research and manufacturing operations to India.

- Developing a biological Active Pharmaceutical Ingredient (API) is a technically challenging and capital-intensive, making its
production cost significantly higher than conventional drugs. Notably, around 75% of the revenue from outsourcing biologics is
derived from API production. Recognizing the high value and margins associated with biologic drugs, Contract Manufacturing
Organizations (CMOs) heavily invest in expanding their capacities. However, pharmaceutical companies prioritize supply security
over direct investments in manufacturing.

- The trend of rising outsourcing in the pharmaceutical sector is paving the way for successful partnerships, with contract
manufacturing becoming a vital component of their value chains. The market is witnessing substantial growth, driven by an
increasing number of large pharmaceutical companies in India seeking to outsource products domestically.

- As per the Union Budget of India, the pharmaceutical industry's budget allocation in 2020 was INR 3.34 billion (approximately
USD 0.04 billion). This allocation was projected to surge to INR 40.9 billion (around USD 0.49 billion) by 2024. The global market is
expanding, largely due to the cost-effective resources available in developing nations like India.

- India stands out as a favored destination for CMOs, boasting over 100 US FDA-approved manufacturing facilities, a number
that's on the rise. The robust presence of major players like Zydus Cadila and LUPIN further strengthens the country's
pharmaceutical landscape.

The Active Pharmaceutical Ingredient (API) and Intermediates Segment to Witness Growth

- The manufacturing of APIs has consistently increased over the past few years. This will continue to rise steadily, with further
patent expiries expected in the future and a significant increase in global generic production capacities. Most businesses in the
industry emphasize creating biological APIs and boosting API production.

- Furthermore, increased initiatives by the Indian government in the healthcare field, biologics innovation, and an increase in
cancer and age-related disorders are just a few of the vital reasons propelling the expansion of the API manufacturing industry.
The expansion could also be due to expanding R&D on medication, rising chronic illness rates, growing generic relevance, and
rising biopharmaceutical usage.

- The Indian pharmaceutical industry produces a variety of bulk pharmaceuticals, which are active pharmaceutical ingredients
that serve as the basic raw materials for formulations. Formulations comprise the remaining four-fifths of the industry's output,
with bulk pharmaceuticals making up about one-fifth. The nation also possesses expertise in active pharmaceutical ingredients



(APIs), as it is the manufacturer of more than 500 APIs and the source of 60,000 generic brands in 60 therapeutic categories.

- India also benefits from expanding the domestic CMO market by encouraging investments in pharmaceutical businesses to
establish wholly-owned or joint venture facilities. According to the data by Invest India on the distribution of pharmaceutical
exports from India as of April 2023, formulations and biologicals took the top position with 73.31%, followed by bulk drugs,
intermediates, and other components. The cost structure in China and India has also diverged as China has become a more
expensive outsourcing destination. Also, companies from the United States and Europe aim to diversify their supply chains,
benefiting India.

- India, a significant player in the production and export of generic medications, has grown wary of its reliance on China. To
bolster domestic production, the Indian government has initiated several measures. Responding to the stark realization of India's
heavy dependence on Chinese imports, the government unveiled a substantial USD 400 million grant to bolster the country's API
production. This move triggered a significant surge in the stock prices of key API players, including Lasa Supergenerics, Shilpa
Medicare, Gujarat Themis, and Solara Active Pharma.

India CMO Industry Overview

Contract manufacturing organizations (CMOs) offer production services tailored for pharmaceutical and biotechnology firms.
Acting on behalf of these entities, CMOs produce drugs, medicines, and therapies. They take a developed drug formula and scale
production based on the client's demand. CMOs prioritize safety, consistency, and adherence to regulatory standards in their
production processes.

The Indian contract manufacturing organization (CMO) market is fragmented, with the top vendors accounting for a significant
market share. Apart from these major players, several players in the market are investing in innovations and partnerships to gain
an increased market share. Therefore, the intensity of competitive rivalry is high. The key players are Dr Reddy's Laboratories,
Cadila Pharmaceuticals Limited, and Cipla Ltd.

Additional Benefits:

- The market estimate (ME) sheet in Excel format
- 3 months of analyst support
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