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Report description:

The Croatia E-commerce Market is expected to register a CAGR of 11.9% during the forecast period.

Key Highlights

- Croatian e-commerce has grown since the country joined the EU in 2013. Because businesses have already created e-commerce
platforms and users are now comfortable with the notion, the COVID-19 pandemic is expected to push increased use of
E-commerce.

- According to the International Trade Administration, a significant share of Croatian internet buyers buy from stores located
outside of the country, primarily in China and the EU. Media and electronics is the market's largest segment, with a market value
of USD 208.0 million in 2020. Clothing, shoes, fashion accessories, and food are all available for purchase online. About 40% of
Croatian online shops cater solely to the Croatian market, while the remaining 40% cater to international customers.

- Moreover, the country is witnessing a constant rise in E-commerce sales. New markets are forming, and established markets
have the potential for growth even more. Over the next few years, global growth is expected to continue, with Croatia contributing
and aiding the same.

- With the introduction of the EU Digital Single Market Strategy, Croatia people will have complete access to all goods and services
offered online by EU enterprises. Payments, customer rights, and privacy policies are all covered under the Strategy. According to
the Digital Economy and Society Index (DESI) report for 2021, the country ranked 19th of 27 EU Member States. Online shopping
is heavily promoted in the media, which is expected to drive the growth of the market in the country.

Croatia E-commerce Market Trends



Smart Phones and Social Media users holds the highest share in Online Shopping

- The majority of young people in Croatia use smartphones to access the internet, and smartphones are likely to be the most
popular device for making online purchases. Native advertising, or adverts that blend in with the content and design of a website,
is becoming increasingly popular. Further, several Croatian enterprises can be noted to promote via e-mail, while others indulge in
leveraging Facebook to advertise products.

- Popular social networking platform in the country include the likes of Facebook and Instagram, which has facilitated the
marketing of various products and aided the growth of the studied market. Politicians and journalists in the country can be noted
to be actively using Twitter. YouTube has also gained significant traction, which has allowed enterprises to bring their products to
the users.

- Nonetheless, the COVID-19 pandemic in Croatia greatly benefitted mobile e-commerce in 2020. This increase is largely due to
the younger generation's preference for conducting transactions on their mobile devices. Furthermore, the rising use of
smartphones and social media has bolstered the country's E-commerce market demand.

Fashion will lead the overall E-commerce market in Croatia

- Even though conventional out-of-home fell in 2020, a rebound in revenue is expected to continue in 2022 as people resume
their normal outdoor activities. In the coming years, digital out-of-home advertising (DOOH) and developing programmatic OOH
advertising technologies are projected to increase even more.

- Some of the leading online fashion stores are Asos, Zalando, Nordstrom, or specific category shops are the key sales channels in
this market area eBags, zara.com, clarks.com, samsonite.com. These are some of the domestic and international fashion
e-commerce websites that offer several kinds of apparel and luxury clothes throughout Croatia. These internet retailers have
created huge demand amongst Croatian consumers.

- Since July 2021, ASOS and Zalando have only lately expanded their network to Croatia. This has already proven to be a
trustworthy supplier for all of the customers' wardrobe needs, and they also offer free 30-day returns on all orders. This has
expanded its presence on e-commerce platforms across Croatia.

- Furthermore, Amazon, eBay, and AliExpress are the most popular foreign E-commerce platforms in Croatia, offering a wide
range of products as well as clothes and accessories. These companies expanded their business by catering to the fashion
industry. However, eKupi, Mall, Zuti klik, and Abrakadabra are some of the most well-known domestic fashion e-commerce sites,
while PinkPanda is Croatia's fastest-growing online cosmetics retailer.

Croatia E-commerce Industry Overview

Amazon, eBay, and AliExpress are the most popular international E-commerce platforms in Croatia. The largest local sites are
eKupi (Croatian platform similar to Amazon), Emmezeta (furniture store), and Konzum (grocery store). Mall, Zuti klik, and
Abrakadabra are also popular eCommerce platforms, while the currently fastest growing online store is PinkPanda (cosmetics).

- November 2021 - eKupi (eBuy), Croatia's largest domestic online firm, has reached a new milestone in the fast-growing field of
Croatian e-commerce. In 2020, firm sales for the M SAN Group climbed by 25.9% to HRK 50 million, or HRK 374.3 million. In
addition, it earned HRK 4.5 million in profit. eKupi aims to become one of the region's leading e-commerce players.

- November 2021 - Croatia's largest domestic distributor and second-largest firm, Orbico Group (previously Agrokor), has entered
the e-commerce industry. Orbico's web perfumery FABUspot, which was launched in 2021, has already finished third in the Web



Retailer Award 2021, the largest e-commerce competition in the Adriatic region. Moreover, the company will target to increase its
reach in the near future.

Additional Benefits:

- The market estimate (ME) sheet in Excel format
- 3 months of analyst support
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